81

DAFTAR PUSTAKA

Adam, M., lbrahim, M., Ikramuddin, & Syahputra, H. (2020). The role of digital
marketing platforms on supply chain management for customer satisfaction
and loyalty in small and medium enterprises (SMEs) at Indonesia.
International Journal of Supply Chain Management, 9(3), 1210-1220.

Ago, G., Jasiyah, R., Ayesha, I., Herawati, H., Tinggi Illmu Ekonomi
BALIKPAPAN, S., Muhammadiyah Buton, U., Muhammadiyah Bandung,
U., & Malikussaleh, U. (2023). The effect of product branding and online
promotional videos on consumer purchasing decisions in msmes. Jurnal
Ekonomi, 12(01), 2023. http://ejournal.seaninstitute.or.id/index.php/Ekonomi

Agustian, I. A, & Murwanti, S. (2023). The Effect of Digital Marketing and
Product Quality on Product Purchasing Decisions of Monica The Label.
International Journal of Management Studies and Social Science Research,
05(01), 155-162. https://doi.org/10.56293/1IJMSSSR.2022.4558

AL-AZZAM, A. F., & AL-MIZEED, K. (2021). The Effect of Digital Marketing
on Purchasing Decisions: A Case Study in Jordan. Journal of Asian Finance,
Economics and Business, 8(5), 455-463.
https://doi.org/10.13106/jafeb.2021.vol8.n05.0455

Ampadu, S., Jiang, Y., Debrah, E., Antwi, C. O., Amankwa, E., Gyamfi, S. A., &
Amoako, R. (2022). Online personalized recommended product quality and
e-impulse buying: A conditional mediation analysis. Journal of Retailing and
Consumer Services, 64(May 2020), 1027809.
https://doi.org/10.1016/j.jretconser.2021.102789

Badan Pusat Statistik (BPS) Aceh Utara. (2022). Aceh Utara Dalam Angka. In
Rozy Fatilla (Ed.), BPS Aceh Utara. BPS Kabupaten Aceh Utara.
https://acehutarakab.bps.go.id

Basri, Basalamah, S., Mahmud, A., & Hasbhi, A. M. (2023). Digital Marketing
Flatform Development Model and Product Quality on Buying Decisions and
Sales of Micro, Small, and Medium Enterprises (MSMES) Product VVolume,
South Sulawesi Province. International Journal of Professional Business
Review, 8(9), e03615.
https://doi.org/10.26668/businessreview/2023.v819.3615

Candra, W., Pratama, T., Barokah, S., & Ramlah, S. (2023). Sosialisasi
Penggunaan Digital Marketing sebagai Media Promosi Pada UMKM Dapur
Arum di Kabupaten Banyumas. Jurnal Pengabdian West Science, 02(11),
1159-1165.

Chiou, L., & Tucker, C. (2017). Content aggregation by platforms: The case of
the news media. Journal of Economics & Management Strategy, 26(4), 782—
805. https://doi.org/10.1111/jems.12207

Dastane, O. (2020a). Impact of Digital Marketing on Online Purchase Intention:



82

Mediation Effect of Customer Relationship Management. Journal of Asian
Business Strategy, 10(2), 142-158.
https://doi.org/10.18488/journal.1006.2020.101.142.158

Dastane, O. (2020b). Impact of Digital Marketing on Online Purchase Intention:
Mediation Effect of Customer Relationship Management. Journal of Asian
Business Strategy, 10(1), 142-158.
https://doi.org/10.18488/journal.1006.2020.101.142.158

De Pelsmacker, P., van Tilburg, S., & Holthof, C. (2018). Digital marketing
strategies, online reviews and hotel performance. International Journal of
Hospitality Management, 72(4), 47-55.
https://doi.org/10.1016/j.ijhm.2018.01.003

Dewi, H. P., Yanti, A., Batubara, J. T., Nasution, B. R., Rohma, & Harahap, A.
(2022). Effect Of E-Marketing Implementation And Competitiveness On
Msme Business Revenue In Economic Recovery In The Middle Of The
Covid 19 Pandemic (Case Study Of Msmes In Medan City). Journal of
Economics, Finance And Management Studies, 05(08), 2164-2173.
https://doi.org/10.47191/jefms/v5-i8-07

Dirwan, & Firman, A. (2023). The Impact of Brand Image and Product Quality on
Purchasing Decisions. Jurnal Manajemen Bisnis, 10(1), 266-277.
https://doi.org/10.33096/jmb.v10i1.514

Djaelani, M., & Didit Darmawan. (2021). Dulux Wall Paint Purchase Decision:
The Role of Brand Image, Price, And Product Quality on Consumer
Behavior of Paint Products. Jurnal Simki Economic, 4(2), 150-160.
https://doi.org/10.29407/jse.v4i2.114

Elbahar, C., & Syahputra. (2021). Pengaruh Digital Marketing Terhadap
Keputusan Pembelian Di Kadatuan Koffie. E-Proceeding of Management,
8(2), 1967-1978.

Fadhilah, K. N., & Sugiyono, S. (2021). Pengaruh Kualitas Produk, Citra Merek
dan Harga Terhadap Keputusan Pembelian Handphone SAMSUNG. Jurnal
Ilmu Dan Riset Manajemen (JIRM), 10(7).

Fahdia, M. R., Kurniawati, I., Amsury, F., Heriyanto, & Saputra, I. (2022).
Pelatihan Digital Marketing Untuk Meningkatkan Penjualan Bagi UMKM
Tajur Halang Makmur. Abdiformatika: Jurnal Pengabdian Masyarakat
Informatika, 2(1), 34-39. https://doi.org/10.25008/abdiformatika.v2il.147

Fauzi, D. H. F., & Ali, H. (2021). Determination Of Purchase and Repurchase
Decisions: Product Quality and Price Analysis (Case Study on Samsung
Smartphone Consumers in The City Of Jakarta). Dinasti International
Journal  of Digital Business Management, 2(5), 794-810.
https://doi.org/10.31933/dijdbm.v2i5.965

Frans Sudirjo, Arief Yanto Rukmana, Hilarius Wandan, & Muhammad Lukman
Hakim. (2023). Pengaruh Kapabilitas Pemasaran, Digital Marketing Dalam
Meningkatkan Kinerja Pemasaran UMKM Di Jawa Barat. Jurnal Bisnisman :



83

Riset Bisnis Dan Manajemen, 5(1), 55-69.
https://doi.org/10.52005/bisnisman.v5i1.134

Gao, J., Siddik, A. B., Khawar Abbas, S., Hamayun, M., Masukujjaman, M., &
Alam, S. S. (2023). Impact of E-Commerce and Digital Marketing Adoption
on the Financial and Sustainability Performance of MSMEs during the
COVID-19 Pandemic: An Empirical Study. Sustainability (Switzerland),
15(2). https://doi.org/10.3390/su15021594

Ghozali, 1. (2018). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 25
(9th ed.). Universitas Diponegoro.

Ginting, Y. M., Moses, A., Sinaga, R., & Nainggolan, R. D. (2022). SEIKO :
Journal of Management & Business Analysis The Influence Of Digital
Marketing, Product Differentiation, Customer Value, Service Quality To
Purchase Decision And Repurchase Intention Of Millenial Generation At
Shopee Online Shop. SEIKO : Journal of Management & Business, 4(3),
134-153. https://doi.org/10.37531/sejaman.v4i3.2527

Goldfarb, A., & Tucker, C. (2019). Digital marketing. In Handbook of the
Economics of Marketing, Volume 1 (Vol. 1, pp. 259-290). Elsevier B.V.
https://doi.org/10.1016/bs.hem.2019.04.004

Gulliando, D., & Shihab, M. S. (2019). The Effect of Product Quality, Price and
Promotion on the Purchase Decision of Telkomsel Service Products.
International Journal of Innovative Science and Research Technology, 4(9),
419-425. https://doi.org/10.30587/innovation.v1il1.1190

Gupta, H.,, & Barua, M. K. (2019). Identifying enablers of technological
innovation for Indian MSMEs using best-worst multi criteria decision
making method. Technological Forecasting and Social Change, 107, 69-79.
https://doi.org/10.1016/j.techfore.2016.03.028

Han, S., Han, J. K., Im, ., Jung, S. I., & Lee, J. W. (2022). Mapping consumer’s
cross-device usage for online search: Mobile- vs. PC-based search in the
purchase decision process. Journal of Business Research, 142, 387-399.
https://doi.org/10.1016/j.jbusres.2021.12.051

Hanaysha, J. R. (2022). Impact of social media marketing features on consumer’s
purchase decision in the fast-food industry: Brand trust as a mediator.
International Journal of Information Management Data Insights, 2(2),
100102. https://doi.org/10.1016/j.jjimei.2022.100102

Harahap, H. S., Dewi, N. K., & Ningrum, E. P. (2021). Pemanfaatan Digital
Marketing Bagi UMKM. Jurnal Loyalitas Sosial: Journal of Community
Service in  Humanities and  Social  Sciences, 3(2), 77.
https://doi.org/10.32493/JLS.v3i2.p77-85

Hartin, V. F., & Ichsan, R. N. (2023). The effect of price and product quality on
purchasing decisions on halal umkm products in medan city. Enrichment:
Journal of ) 13(5).
http://www.enrichment.iocspublisher.org/index.php/enrichment/article/view/



84

1691%0Ahttp://www.enrichment.iocspublisher.org/index.php/enrichment/art
icle/download/1691/1205

Hendrawan, A., Sucahyowati, H., Cahyandi, K., Indriyani, & Rayendra, A.
(2019). Pengaruh Marketing Digital Terhadap Kinerja Penjualan Produk
UMKM Asti Gauri di Kecamatan Bantasari Cilacap. Jurnal Administrasi
Dan Kesekretarisan, 4(1), 53-60. http://www.jurnal.stiks-
tarakanita.ac.id/index.php/JAK/article/view/189/136

Ikramuddin, 1., Matriadi, F., Yusuf lis, E., & Mariyudi, M. (2021). Marketing
Performance Development: Application of The Concept oOf Digital
Marketing and Market Orientation Strategy in The MSME Sector.
International Journal of Educational Review, Law And Social Sciences
(IJERLAS), 1(2), 181-190. https://doi.org/10.54443/ijerlas.v1i2.85

Igbal, P., Begum, S. S., Mirza, A., Rani, P., Nagpal, A., & Sharma, R. (2023). a
Study on Impact of Digital Marketing and Social Media on Purchasing
Decision of Consumers. International Journal of Membrane Science and
Technology, 10(4), 2330-2340. https://doi.org/10.15379/ijmst.v10i4.2416

Irawati, W., & Santoso, R. P. (2023). THE ANALYSIS OF DIGITAL
MARKETING IN EFFORTS TO |IMPROVE COMPETITIVE
ADVANTAGES IN MSMEs. Jurnal Penelitian Ilmu Manajemen (JPIM),
8(1), 167.
https://jurnalekonomi.unisla.ac.id/index.php/jpimhttp://dx.doi.org/10.30736
%2Fjpim.v1i2.28

Irfanudin, A. M., Andalusi, R., & Jamil, 1. (2020). Pengaruh Kualitas Produk Dan
Promosi Terhadap Keputusan Pembelian Produk Pristine 8+ Pada PT. Super
Wahana Tehno. Jurnal Semarak, 3(3), 103-1109.

Joseph F. Hair, J., Black, W. C., Babin, B. J.,, & Anderson, R. E. (2018).
Multivariate Data Analysis (Eighth Edi, pp. 95-120). Cengage Learning,
EMEA Cheriton House, North Way Andover, Hampshire, SP10 5BE United
Kingdom Cengage. https://doi.org/10.1002/9781119409137.ch4

Kanapathipillai, K., & Kumaran, S. (2022). the Mediating Effect of Relationship
Marketing Strategy Between Digital Marketing Strategy and Consumers’
Purchase Decisions in the Automotive Industry in Malaysia. European
Journal of Management and Marketing Studies, 7(2), 1-27.
https://doi.org/10.46827/ejmms.v7i2.1205

Kano, K., Choi, L. K., Riza, B. subhan, & Dinda octavyra, R. (2022). Implications
of Digital Marketing Strategy The Competitive Advantages of Small
Businesses in Indonesia. Startupreneur Business Digital (SABDA Journal),
1(1), 44-62. https://doi.org/10.34306/sabda.v1il.72

Kawira, K. D., Mukulu, E., & Odhiambo, R. (2019). Effect of Digital Marketing
on the Performance of MSMES in Kenya Kimathi Doreen Kawira , Prof .
Elegwa Mukulu & Prof . Romanus Odhiambo ISSN : 2617-359X Effect of
Digital Marketing on the Performance of MSMES in Kenya. Journal of



85

Marketing &Communication, 2(1), 1-23.
http://erepo.usiu.ac.ke/handle/11732/3549%0Ahttp://erepo.usiu.ac.ke/bitstrea
m/handle/11732/3549/KIGUNDA EVA NKATHA MBA

2017 .pdf?isAllowed=y&sequence=1

KemenkoPerekonomian. (2022). Pengembangan UMKM Menjadi Necessary
Condition untuk Mendorong Pertumbuhan Ekonomi. www.ekon.go.id

Khanfar, I. A. A., Mohammad, S. I. S., Vasudevan, A., & Fei, Z. (2024). Impact
of online marketing tools on customers’ purchasing decisions. International
Journal of Data and Network Science, 8(4), 2285-2290.
https://doi.org/10.5267/j.ijdns.2024.6.003

Kim, J.,, Kang, S., & Lee, K. H. (2021). Evolution of digital marketing
communication: Bibliometric analysis and network visualization from key
articles. Journal of Business Research, 130(September), 552-563.
https://doi.org/10.1016/j.jbusres.2019.09.043

Kimathi, D. K., Mukulu, E., & Odhiambo, R. (2019). Effect of Digital Marketing
on the Performance of MSMES in Kenya. Journal of Marketing and
Communication, 2(1), 1-23.
https://stratfordjournals.org/journals/index.php/journal-of-
marketing/article/view/258

Kimber, L. (2019). Attitudes and Beliefs of Students Toward Bi/Multilingualism
at an International University in Japan. Ritsumeikan Journal of Asia Pacifc
Studies, 33(September 2014), 139-152.
https://secure.apu.ac.jp/rcaps/uploads/fckeditor/publications/journal/\Volume
33-RJAPS.PDF#page=147

Kotler, P. (2000). Marketing Management , Millenium Edition. Marketing
Management, 23(6), 188-193. https://doi.org/10.1016/0024-6301(90)90145-
T

Kotler, P., & Armstrong, Gary, . (2018). Principle Of Marketing, 17e Global
Edition. (Pearson Ed).

Kotler, P., & Keller, K. L. (2016). Marketing Management. In Pearson Education
Limited: Vol. 15 global.

Kotler, P., Keller, K. L., Ang, S. H., Tan, C. T., & Leong, S. M. (2018).
Marketing management: an Asian perspective. Pearson Harlow.

Kurdi, B. Al, Alshurideh, M., Akour, 1., Alzoubi, H. M., Obeidat, B., & AlHamad,
A. (2022). The role of digital marketing channels on consumer buying
decisions through eWOM in the Jordanian markets. International Journal of
Data and Network Science, 6(4), 1175-1186.
https://doi.org/10.5267/j.ijdns.2022.7.002

Laksana, D., & Dharmayanti, D. (2018). Pengaruh Digital Marketing Terhadap
Organizational Performance Dengan Intellectual Capital Dan Perceived
Quality Sebagai Variabel InterveniDharmayanti, L. &. (2018). Pengaruh



86

Digital Marketing Terhadap Organizational Performance Dengan Intellectual
Capita. Jurnal Manajemen Pemasaran, 12(1), 10-24.
https://doi.org/10.9744/pemasaran.12.1.10

Laluyan, G. I., Wibowo, I., & Setiorini, A. (2019). IMPLEMENTASI DIGITAL
MARKETING TERHADAP KEPUTUSAN PEMBELIAN KONSUMEN
JD.id Jakarta. Jurnal Manajemen Bisnis Krisnadwipayana, 7(3).
https://doi.org/10.35137/jmbk.v7i3.349

Méndru, L., Harlab, A., & Camarda, A. L. (2019). Indicators Used To Measure
the Quality of Products. Modern Technologies International Conference -
New Face of TMCR, October.

Mappesona, H., Ikhsani, K., & Ali, H. (2020). Customer purchase decision model,
supply chain management and customer satisfaction: Product quality and
promotion analysis. International Journal of Supply Chain Management,
9(1), 592-600.

Mehralian, M. M., & Khazaee, P. (2022). Effect of Digital Marketing on the
Business Performance of MSMEs during the COVID-19 Pandemic: The
Mediating Role of Customer Relationship Management. SSRN Electronic
Journal, August. https://doi.org/10.2139/ssrn.4195985

Melovié, B., Jocovié, M., Dabi¢, M., Vuli¢, T. B., & Dudic, B. (2020). The impact
of digital transformation and digital marketing on the brand promotion,
positioning and electronic business in Montenegro. Technology in Society,
63, 101425. https://doi.org/10.1016/j.techsoc.2020.101425

Mengistu, A. T., & Panizzolo, R. (2023). Tailoring sustainability indicators to
small and medium enterprises for measuring industrial sustainability
performance.  Measuring  Business  Excellence, 27(1), 54-70.
https://doi.org/10.1108/MBE-10-2021-0126

Mitchell, S., O’Dowd, P., & Dimache, A. (2020). Manufacturing SMEs doing it
for themselves: developing, testing and piloting an online sustainability and
eco-innovation toolkit for SMEs. International Journal of Sustainable
Engineering, 13(3), 159-170.
https://doi.org/10.1080/19397038.2019.1685609

Mukson, Zaman, M. B., & lkhwan, S. (2021). Analysis of Influence of Product
Quality and Price on Buyer’s Decision. Journal of Business and Behavioural
Entrepreneurship, 5(1), 149-160. https://doi.org/10.21009/JOBBE.005.1.10

Mulyani, O., & Hermina, N. (2023). The Influence of Digital Marketing and
Brand Awareness on Increasing Brand Image and its Impact on Purchasing
Decisions. Prisma Sains : Jurnal Pengkajian Ilmu Dan Pembelajaran
Matematika Dan IPA IKIP Mataram, 11(1), 132. https://doi.org/10.33394/}-
ps.v11i1.6594

Nabilah, S., Nursan, M., & Suparyana, P. K. (2021). Dampak Pandemi Covid-19
Terhadap Umkm (Studi Kasus Umkm Zea Food Di Kota Mataram). Inovasi
Penelitian, 1(12), 2655-2660.



87

Nasution, M. I., Prayogi, M. A., Siregar, L. H., Suryani, Y., & Hernawaty, H.
(2020). Environment of Internet Marketing and Experiential Marketing in
Indonesia Context: Small and Medium Enterprises (SMES) Purchase
Intentions. IOP Conference Series: Earth and Environmental Science,
469(1). https://doi.org/10.1088/1755-1315/469/1/012010

Nikan, M. U., & Adnas, D. A. (2022). The Effect of Online Video Marketing
Promotion and Brand Awareness on Consumer Purchasing Decisions at
MSMEs Make Di Fried Chicken. Infokum, 10(5), 489-493.
http://infor.seaninstitute.org/index.php/infokum/index

Pandey, N., Nayal, P., & Rathore, A. S. (2020). Digital marketing for B2B
organizations: structured literature review and future research directions.
Journal of Business & Industrial Marketing, 35(7), 1191-1204.
https://doi.org/10.1108/JBIM-06-2019-0283

Petcharat, T., & Leelasantitham, A. (2021). A retentive consumer behavior
assessment model of the online purchase decision-making process. Heliyon,
7(10), e08169. https://doi.org/10.1016/j.heliyon.2021.e08169

Pratiwi, A., Junaedi, D., & Prasetyo, A. (2021). Pengaruh Harga terhadap
Keputusan Pembelian Konsumen: El-Mal: Jurnal Kajian Ekonomi & Bisnis
Islam, 2(2), 150-160. https://doi.org/10.47467/elmal.v2i2.473

Ramlawati, & Murniati, S. (2023). The Influence of Product Quality and Price on
Purchasing Decisions. Journal of Management Research and Studies, 1(1),
86-94. https://doi.org/10.61665/jmrs.v1il.29

Rathod, K. (2023). Purchasing Decisions in Terms of Perceived Quality and
Product Knowledge towards Electrical Products. International Journal of All
Research Education and Scientific Methods, 11(06), 1732-1736.
https://doi.org/10.56025/ijaresm.2023.2206231313

Ritz, W., Wolf, M., & McQuitty, S. (2019). Digital marketing adoption and
success for small businesses. Journal of Research in Interactive Marketing,
13(2), 179-203. https://doi.org/10.1108/JRIM-04-2018-0062

Rohaeni, H., Rianto, M. R., Setyawati, N. W., Wijayanti, M., & Ganiawati.
(2023). The Influence of Product Quality on the Purchase Decision of
MSME Products During the Covid-19 Pandemic. International Journal of
Scientific Multidisciplinary Research, 1(5), 497-512.
https://doi.org/10.55927/ijsmr.v1i5.4770

Ruliansyah, F., & Sampurna, D. S. (2020). the Influence of Product Quality ,
Price , and Brand the Influence of Product Quality , Price , and Brand Image
on Motorcycle Purchase Decisions. Indonesian College of Economics, 5(2),
1-18.
https://www.academia.edu/download/63633166/834043602120200615-
52471-j698ej.pdf

Samhudi, A., & Pardani, S. R. (2021). FAKTOR-FAKTOR MOTIVASI
REMAJA BERWIRAUSAHA MELALUI BISNIS ONLINE Dl



88

BATUAMPAR PELAIHARI. AL-ULUM: Jurnal Ilmu Sosial Dan
Humaniora, 7(2). https://doi.org/10.31602/alsh.v7i2.5736

Sari, S. N., & Wirawan, D. (2022). Pengaruh Digital Marketing dan Kualitas
Produk terhadap Keputusan Pembelian (Studi Kasus: UMKM Rokupang
Cabang Karawang). Abiwara : Jurnal Vokasi Administrasi Bisnis, 4(1), 77—
83. http://ojs.stiami.ac.id

Selasi, D., Agustiani, L. R., & Vidiati, C. (2022). Efforts to Change the Income of
Micro, Small and Medium Enterprises (MSMES) Through Digital
Marketing. Jurnal Multidisiplin Madani (MUDIMA), 2(3), 1247-1258.
https://journal.yp3a.org/index.php/mudima/index

Sharma, P., Ueno, A., Dennis, C., & Turan, C. P. (2023). Emerging digital
technologies and consumer decision-making in retail sector: Towards an
integrative conceptual framework. Computers in Human Behavior,
148(October), 107913. https://doi.org/10.1016/j.chb.2023.107913

Sidi, A. P., & Yogatama, A. N. (2019). Peningkatan Kinerja Pemasaran Industri
Kreatif Melalui Digital Marketing Dan Intellectual Capital. Conference on
Innovation and Application of Science and Technology (CIASTECH 2019),
Ciastech, 7.

Sihombing, L. A., Suharno, S., Kuleh, K., & Hidayati, T. (2023). The Effect of
Price and Product Quality on Consumer Purchasing Decisions through Brand
Image. International Journal of Finance, Economics and Business, 2(1), 44—
60. https://doi.org/10.56225/ijfeb.v2i1.170

Smith, K. T. (2012). Digital Marketing Strategies that Millennials Find
Appealing, Motivating, or Just Annoying. SSRN Electronic Journal,
OCTOBER 2011. https://doi.org/10.2139/ssrn.1692443

Sofiati (Efi), N. A., Sudaryo, Y., Astuty, T. T., & Sukandi, A. (2022).
PENGARUH IMPLEMENTASI DIGITAL MARKETING TERHADAP
CITRA PERBANKAN DENGAN KEPUASAN NASABAH SEBAGAI
VARIABLE INTERVENING (Suatu Survey Pada PT. Bank Mandiri
(Persero), Tbk). Sosiohumaniora, 24(1), 98.
https://doi.org/10.24198/sosiohumaniora.v24i1.23594

Sugiyono. (2018). Metode Penelitian Bisnis. In Metode Penelitian. Alfabeta.

Sukaini, A. K. M. Al (2022). Digital Marketing’s Influence on Consumer
Purchasing Decision: A Case Study in Irag. Journal of Asian Multicultural
Research for Social Sciences Study, 3(3), 120-132.
https://doi.org/10.47616/jamrsss.v3i3.312

Sumarga, H. E., Febrianto, H. G., & Fitriana, A. I. (2022). Keputusan pembelian
produk umkm kuliner di kota Tangerang: digital marketing dan influencer.
Jurnal  Ekonomi, Manajemen Dan Akuntansi, 24(3), 537-546.
https://doi.org/10.29264/jfor.v24i3.11442

Sumarlinah, Y., Sukesi, S., & Sugiyanto, S. (2022). The Role of Digital



89

Marketing, Service Quality, Product Quality on Purchasing Power through
the Satisfaction of Probolinggo MSME Followers during the Covid-19
Pandemic. International Journal of Applied Business and International
Management, 7(1). https://doi.org/10.32535/ijabim.v7i1.1444

Tolstoy, D., Nordman, E. R., & Vu, U. (2022). The indirect effect of online
marketing capabilities on the international performance of e-commerce
SMEs. International Business Review, 31(3), 101946.
https://doi.org/10.1016/j.ibusrev.2021.101946

Veleva, S. S., & Tsvetanova, A. . (2020). Characteristics of the digital marketing
advantages and disadvantages. IOP Conference Series: Materials Science
and  Engineering, 940(1), 012065. https://doi.org/10.1088/1757-
899X/940/1/012065

Wiadi, 1., Mudrika, S., Suharjo, D., -Azmy, A., & Deni, D. (2023). The Effect of
Factors of E-marketing on Purchase Decision in MSME’s snack product: A
case study in PT. Saikho Indo Kreatif. Management, 27(1), 157-183.
https://doi.org/10.58691/man/172050

Yao, P., Osman, S., Sabri, M. F., & Zainudin, N. (2022). Consumer Behavior in
Online-to-Offline (020) Commerce: A Thematic Review. Sustainability
(Switzerland), 14(13). https://doi.org/10.3390/su14137842

Yeo, S. F, Tan, C. L., Kumar, A, Tan, K. H, & Wong, J. K. (2022).
Investigating the impact of Al-powered technologies on Instagrammers’
purchase decisions in digitalization era—A study of the fashion and apparel
industry.  Technological Forecasting and Social Change, 177.
https://doi.org/10.1016/j.techfore.2022.121551

Yulistiawan, B. S., Wirawan, R., Puspita Dewi, C. N., & Hananto, B. (2023). The
Impact of Digital Promotion, Product Quality, Product Price, and Business
Location on Purchase in MSMEs in The Coastal Region. JISA(Jurnal
Informatika Dan Sains), 6(1), 24-27. https://doi.org/10.31326/jisa.v6i1.1567

Zhafirah, N., Relawati, R., & Ariadi, B. Y. (2021). Service Quality, Product
Quality, and Perception of Price for Consumer Satisfaction at Agigah

Business. Agriecobis : Journal of Agricultural Socioeconomics and Business,
4(2), 142-153. https://doi.org/10.22219/agriecobis.v4i2.17909



	NURUL FADZILA DWI SAPITRI_Part49
	NURUL FADZILA DWI SAPITRI_Part50
	NURUL FADZILA DWI SAPITRI_Part51
	NURUL FADZILA DWI SAPITRI_Part52
	NURUL FADZILA DWI SAPITRI_Part53



