
ABSTRAK 

Penelitialn ini bertuljulaln u lntulk mengetalhuli pengalrulh pemalsalraln, inovalsi daln krealtifitals terhaldalp 

pilihaln kalrir kulliner UlMKM generalsi mileniall di Kotal Lhokeulmalwe. Metode penelitialn 

menggulnalkaln metode non probalbility salmpling ya lng dilalkulkaln melalluli daltal primer kulisioner. 

Julmlalh responden dallalm penelitialn ini yalitul berjulmlalh 100 wiralulsalhal generalsi mileiall di Kotal 

Lhokseulmalwe ya lng terbalgi diberbalgali Kecalmaltaln seperti Kecalmaltaln Mulalral Saltul, Mulalral Dulal, 

Kecalmaltaln Balndal Salkti daln Kecalmaltaln Blalng Malngalt. Daltal dikulmpullkaln menggulnalkaln 

kulesioner daln alnallisis menggulnalkaln regresi linier bergalndal menggulnalkaln allalt balntul softwalre 

SPSS 17. Halsil penelitialn ini menulnjulkkaln balhwal inovalsi daln krealtifitals tidalk berpengalrulh 

secalral signifikaln terhaldalp pilihaln kalrir di Kotal Lhokseulmalwe sehinggal menulnjulkkaln balhwa l 

inovalsi daln krealtifitals bulkalnlalh menjaldi falktor u ltalmal ulntulk menentulkaln pilihaln melalinkaln 

dipengalrulhi oleh falktor-falktor lalin. Hall ini kemulngkinaln disebalbkaln kalrenal generalsi mileniall di 

Kotal Lhokseulmalwe belu lm sialp menerimal semulal perulbalhaln balrul seperti inovalsi daln krealtifitals 

ya lng kemulngkinaln alkaln menerimal resiko daln kerulgialn ya lng terjaldi kedepalnnya l. Halsil penelitialn 

menulnjulkkaln balhwal pemalsalraln berpengalrulh secalral secalral signifikaln terhaldalp pilihaln kalrir 

kulliner UlMKM generalsi mileniall di Kotal Lhokseulmalwe. Sehinggal menulnjulkkaln balhwa l 

pemalsalraln merulpalkaln falktor dalri pilihaln kalrir. 
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ABSTRACT 

This resealrch alims to determine the influlence of malrketing, innovaltion alnd crealtivity on the 

cullinalry calreer choices of millenniall generaltion MSMEs in Lhokeulmalwe City. The resealrch 

method ulses al non-probalbility salmpling method which is calrried oult throulgh qulestionnalire 

primalry daltal. The nulmber of respondents in this resealrch wals 100 millenniall generaltion 

entrepreneulrs in Lhokseulmalwe City, divided into valriouls sulb-districts sulch als Mulalral Saltul, 

Mulalral Dulal, Balndal Sa lkti alnd Blalng Malngalt sulb-districts. Daltal wals collected ulsing al 

qulestionnalire alnd alnallyzed ulsing mulltiple linealr regression ulsing SPSS 17 softwalre tools. The 

resullts of this stuldy show thalt innovaltion alnd crealtivity do not significalntly influlence calreer 

choices in Lhokseulmalwe City, thuls showing thalt innovaltion alnd crealtivity alre not the malin 

falctors in determining choices bult alre influlenced by other falctors. This is possibly becalulse the 

millenniall generaltion in Lhokseulmalwe City is not realdy to alccept alll new chalnges sulch als 

innovaltion alnd crealtivity which will likely alccept risks alnd losses thalt occulr in the fultulre. The 

resealrch resullts show thalt malrketing hals al significalnt influlence on the cullina lry calreer choices 

of millenniall generaltion MSMEs in Lhokseulmalwe City. So it shows thalt malrketing is al falctor in 

calreer choice. 
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