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Penelitialn ini bertuljulaln ulntulk mengetalhuli Pengalrulh mentoring daln dulkulngaln sosiall 

terhaldalp minalt berwiralulsalhal malhalsiswal Paldal Falkulltals Ekonomi Daln Bisnis 

Ulniversitals Mallikulssalleh. Metode pemilihaln salmpel yalng digulnalkaln dallalm 

penelitialn ini yalitul non probalbility dengaln pendekaltaln pulrposive salmpling. Julmlalh 

responden yalng digulnalkaln dallalm penelitialn ini berjulmlalh 114 responden.  Jenis 

daltal yalng digulnalkaln berulpal daltal primer yalitul daltal yalng di peroleh melalluli sulrvei 

daln penyebalraln kulesioner yalng dilalkulkaln melalluli google formullir. Metode yalng 

digulnalkaln ulntulk mengalnallisis hulbulngaln alntalral valrialbel aldallalh metode alnallisis 

alnallisis regresi linier bergalndal. Ulji Pralsyalralt yalng digulnalkaln yalitul ulji alsulmsi 

klalsik, sertal ulji instrulmen penelitialn terdiri dalri ulji valliditals aln uljinrelialbilitals. 

Alnallisis daltal dilalkulkaln dengaln menggulnalkaln Progralm SPSS (Staltisticall Palckalge 

For The Sociall Science).  Halsil penelitialn menulnjulkkaln balhwal secalral palrsiall 

mentoring berpengalrulh positif daln  signifikaln terhaldalp minalt berwiralulsalha l 

Malhalsiswal paldal Falkulltals Ekonomi daln Bisnis Ulniversitals Mallikulssalleh, secalra l 

palrsiall dulku lngaln sosiall berpengalru lh positif daln  signifikaln terhaldalp Minalt 

Berwiralulsalhal Malhalsiswal paldal Falkulltals Ekonomi daln Bisnis Ulniversitals 

Mallikulssalleh. Nilali koefisien korelalsi (R) sebesalr 0,813 menulnjulkkaln balhwa l 

hulbulngaln alntalral mentoring daln dulkulngaln sosiall terhaldalp minalt berwiralulsalhal 

sebesalr 0,813 sehinggal dalpalt disimpu llkaln hulbulngalnnyal aldallalh salngalt kulalt. Nilali 

R2 sebesalr 0,655 hall ini menulnjulkkaln balhwal pengalrulh mentoring daln dulkulngaln 

sosiall sebesalr 65,5 %. 
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ABSTRACT 

 

Nalme :  Alde Merry Sallwal 

Stuldy Progralm  :  Kewiralulsalhalaln  

Title  :  The Influlence of Mentoring alnd Socia ll Sulpport on 

Entrepreneulriall Interest almong Stuldents alt the Falcullty of 

Economics alnd Bulsiness, Ulniversitals Mallikulssalleh 

 

This stuldy alims to determine the effect of mentoring alnd sociall sulpport on stuldents' 

interest in entrepreneulrship alt the Falcullty of Economics alnd Bulsiness, 

Mallikulssalleh Ulniversity. The salmple selection method ulsed in this stuldy is non-

probalbility with al pulrposive salmpling alpproalch. The nulmber of respondents ulsed 

in this stuldy wa ls 114 respondents. The type of daltal ulsed is primalry daltal, nalmely 

daltal obtalined throulgh sulrveys alnd qulestionnalires distribulted throulgh Google 

forms. The method ulsed to alnallyze the relaltionship between va lrialbles is the 

mulltiple linealr regression alnallysis method. The prerequlisite test ulsed is the 

clalssicall alssulmption test, alnd the resealrch instrulment test consists of al vallidity test 

alnd al relialbility test. Daltal alnallysis wals calrried oult ulsing the SPSS (Staltisticall 

Palckalge For The Sociall Science) progra lm. The resullts of the stuldy indicalte thalt 

palrtiallly mentoring hals al positive alnd significalnt effect on stuldents' interest in 

entrepreneulrship alt the Falcullty of Economics alnd Bulsiness, Mallikulssalleh 

Ulniversity, palrtiallly sociall sulpport hals al positive alnd significalnt effect on stuldents' 

interest in entrepreneulrship alt the Falcullty of Economics alnd Bulsiness, 

Mallikulssalleh Ulniversity. The correlaltion coefficient (R) vallule of 0.813 indicaltes 

thalt the relaltionship between mentoring alnd sociall sulpport on entrepreneulriall 

interest is 0.813 so it caln be conclulded thalt the relaltionship is very strong. The R2 

vallule of 0.655 indicaltes thalt the influlence of mentoring alnd sociall su lpport is 65.5%. 
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