DAFTAR PUSTAKA
Buku

Abidin, C. (2021). Instagram and the culture of social media influencers: A visual
ethnography. London: Routledge.

Alfitri, R. (2020). Norma sosial dan ekspresi publik di Aceh. Banda Aceh: Lembaga
Penelitian Sosial Aceh.

Bungin, B. (2017). Metodologi Penelitian Kualitatif. Jakarta: Rajawali Pers.

Cover, R. (2016). Digital Identities: Creating and Communicating the Online Self.
Amsterdam: Elsevier.

Creswell, J. W. (2018). Research design: Qualitative, quantitative, and mixed
methods approaches (5th ed.). Thousand Oaks, CA: SAGE Publications.

Dennis, A., & Martin, P. J. (2022). Symbolic interactionism and the sociology of
identity (2nd ed.). London: Routledge.

Denzin, N. K., & Lincoln, Y. S. (2018). The SAGE handbook of qualitative research
(5th ed.). Thousand Oaks, CA: SAGE Publications.

Goffman, E. (1959). The presentation of self in everyday life. New York, NY:
Anchor Books.

Hall, S. (1997). Representation: Cultural Representations and Signifying Practices.
London: Sage Publications.

Helaludin, & Wijaya, H. (2019). Analisis data kualitatif: Sebuah tinjauan teori dan
praktik. Makassar: Sekolah Tinggi Theologia Jaffray.

Masur, P. K. (2023). Situational privacy and self-disclosure: Communication
processes in online environments. New York: Oxford University Press.

Miles, M. B., Huberman, A. M., & Saldafia, J. (2020). Qualitative data analysis: A
methods sourcebook (4th ed.). Thousand Oaks: Sage Publications.

Moleong, L. J. (2018). Metodologi penelitian kualitatif (Edisi revisi). Bandung: PT
Remaja Rosdakarya.

Nasution, S. (2023). Metode research (penelitian ilmiah). Jakarta: Bumi Aksara.
Ritzer, G. (2011). Sociological Theory (8th ed.). New York: McGraw-Hill.

Rorong, M. (2018). Dramaturgi dan interaksi sosial: Teori Goffman dalam konteks
modern. Yogyakarta: Pustaka Ilmu Sosial.

95



Snow, D. A., & Anderson, L. (2021). Identity work among the homeless: The verbal
construction and avowal of personal identities (revisited edition). New York:
Routledge.

Sugiyono. (2019). Metode Penelitian Kualitatif, Kuantitatif, dan R&D. Bandung:
Alfabeta.

Suyanto, S. (2019). Metodologi penelitian kualitatif: Teori dan praktik.
Yogyakarta: Pustaka Pelajar.

Yin, R. K. (2018). Case Study Research and Applications: Design and Methods.
California: Sage Publications.

Jurnal
Abidin, C. (2021). Mapping internet celebrity on TikTok: Exploring attention

economies and visibility labours. Cultural Science Journal, 12(1), 77-103.
https://doi.org/10.5334/csci.140

Branscombe, N. R., Ellemers, N., Spears, R., & Doosje, B. (1999). The context and
content of social identity threat. Social Identity: Context, Commitment,
Content, 35-58.

Bullingham, L., & Vasconcelos, A. C. (2021). The presentation of self in the online
world: Goffman and the study of online identities. Journal of Information
Science, 47(6), 745-759.

Burrow, A. L., & Rainone, N. (2022). How many likes did | get?: Purpose
moderates links between positive social media feedback and self-esteem.
Journal of Experimental Social Psychology, 100, 104269.
https://doi.org/10.1016/j.jesp.2021.104269

Caraka, D. (2023). Instagram sebagai ruang representasi diri dan budaya visual
generasi muda. Jurnal Sosiologi Media, 5(2), 78-92.

Carter, M. J., & Fuller, C. (2020). Symbols, meaning, and action: The past, present,
and future of symbolic interactionism. Current Sociology Review, 68(7), 931
961.

De Vries, D. A., Mdller, A. M., Wieringa, M. S., Eigenraam, A. W., & Hamelink,
K. (2020). Social comparison as the thief of joy: Emotional consequences of
viewing strangers’ Instagram posts. Media Psychology, 23(2), 222-245.
https://doi.org/10.1080/15213269.2019.1648217

Dennis, A. R., & Martin, J. (2022). Identity management and social media: The role
of audience and interaction in self-presentation. Information and
Organization, 32(3), 100430.
https://doi.org/10.1016/j.infoandorg.2022.100430

96


https://doi.org/10.5334/csci.140
https://doi.org/10.1016/j.jesp.2021.104269
https://doi.org/10.1080/15213269.2019.1648217
https://doi.org/10.1016/j.infoandorg.2022.100430

Duffy, B. E., & Meisner, C. (2023). Platformed authenticity: How social media
influencers navigate identity and self-presentation. New Media & Society,
25(4), 834-852. https://doi.org/10.1177/14614448211018270

Fatimah, S. (2022). Persepsi dan praktik privasi mahasiswa di media sosial: Studi
kasus di Universitas Pendidikan Indonesia. Jurnal Komunikasi Digital, 5(2),
45-60.

Kokolakis, S. (2017). Privacy attitudes and privacy behaviour: A review of current
research on the privacy paradox phenomenon. Computers & Security, 64,
122-134.

Masur, P. K. (2023). Self-disclosure and privacy tensions in digital spaces. Journal
of Media Psychology, 15(1), 12-25.

Mezalu, R. (2022). Perkembangan fitur Instagram dan pengaruhnya terhadap pola
interaksi digital pengguna. Jurnal Teknologi dan Komunikasi, 7(3), 101-115.

Nadiyya, F., & Ganggi, R. (2024). Pemahaman privasi informasi pengguna
Instagram pada mahasiswa. ANUVA: Jurnal limu Sosial dan Humaniora.

Nopriadi, H. (2024). Privasi digital dan pergeseran relasi sosial di era media sosial.
Jurnal Komunikasi Digital, 8(1), 45-60.

Putri, D., & Sari, A. (2022). Strategi kontrol privasi mahasiswa di Instagram. Jurnal
Komunikasi dan Media, 7(1), 33-50.

Santoso, R., & Hidayat, F. (2021). Kesadaran privasi dan praktik proteksi data
mahasiswa. Jurnal Teknologi Informasi dan Komunikasi, 9(3), 78-91.

Snow, D. A., & Anderson, L. (2021). Identity work among the homeless: The verbal
construction and avowal of personal identities revisited. Sociological
Quarterly, 62(3), 385-404. https://doi.org/10.1080/00380253.2020.1713613

Situmorang, A. (2021). Validasi sosial dan identitas digital di Instagram. Jurnal
Komunikasi Digital, 6(2), 56-72.

Situmorang, A., & Hayati, L. (2021). Representasi diri di Instagram: Analisis visual
dan interaksi sosial. Jurnal Sosiologi UNP, 10(1), 23-40.

Sriwahyuni, D., & Seprina, T. (2024). Manajemen privasi komunikasi Generasi Z
di Instagram. Jurnal Ilmu Komunikasi UHO, 9(1), 34-50.

Vogel, E. A, Rose, J. P., Roberts, L. R., & Eckles, K. (2021). Social comparison,

social media, and self-esteem. Psychology of Popular Media, 10(2), 162-172.
https://doi.org/10.1037/ppm0000267

97


https://doi.org/10.1177/14614448211018270
https://doi.org/10.1080/00380253.2020.1713613
https://doi.org/10.1037/ppm0000267

Skripsi

Rezi, F. (2023). Media sosial Instagram sebagai alat representasi diri mahasiswa.
Skripsi, Universitas Malikussaleh.

Yuliana, S. (2023). Paradoks identitas digital pada mahasiswa pengguna
Instagram. Skripsi, Universitas Negeri Yogyakarta.

Internet

DataReportal. (2024). Digital 2024: Indonesia. Kepios. Diakses pada November
2025, dari https://datareportal.com/reports/digital-2024-indonesia

Universitas Malikussaleh. (2024). Profil Program Studi Sosiologi Universitas
Malikussaleh. Diakses dari https://unimal.ac.id

98


https://datareportal.com/reports/digital-2024-indonesia
https://unimal.ac.id/

