
89 

 

DAFTAR PUSTAKA 

 

Ajzen, I. (1991). The theory of planned behavior. Organizational Behavior and 

Human Decision Processes, 50(2), 179–211. https://doi.org/10.1016/0749-

5978(91)90020-T 

Amabile, T. M. (1996). Creativity in context. Westview Press. 

American Psychological Association. (2020). Publication manual of the American 

Psychological Association (7th ed.). https://doi.org/10.1037/0000165-000 

Arkorful, V. E., Frimpong, S., Agyei, E., Acheampong, E., & Nsor-Ambala, R. 

(2024). The nexus between digital technology, innovation, 

entrepreneurship education, and entrepreneurial intention and 

entrepreneurial motivation: A systematic literature review. Education 

Sciences, 14(11), 1211. https://doi.org/10.3390/educsci14111211 

Baas, M., Nevicka, B., & Ten Velden, F. S. (2020). The role of creative mindsets 

in the relationship between mindfulness and creative performance: A 

multilevel approach. Creativity Research Journal, 32 (4), 365–374. 

https://doi.org/10.1080/10400419.2020.1821570 

Badan Perencanaan Pembangunan Nasional. (2022). Peraturan Presiden Nomor 2 

Tahun 2022 tentang Pengembangan Kewirausahaan Nasional Tahun 

2021–2025. https://peraturan.bpk.go.id/Details/196775/perpres-no-2-

tahun-2022 

Badan Pusat Statistik. (2024). Keadaan ketenagakerjaan Indonesia Februari 

2024. Badan Pusat Statistik Republik Indonesia. https://www.bps.go.id 

Bandura, A. (1986). Social foundations of thought and action: A social cognitive 

theory. Prentice-Hall. 

Beaty, R. E., Benedek, M., Silvia, P. J., & Schacter, D. L. (2021). Creative 

cognition and brain network dynamics. Perspectives on Psychological 

Science, 16 (6), 1189–1212. https://doi.org/10.1177/1745691620962141 

Bird, B. (1988). Implementing entrepreneurial ideas: The case for intention. 

Academy of Management Review, 13(3), 442–453. 

https://doi.org/10.5465/amr.1988.4306970 

Bras, G. L., Ribeiro, M. I., & Fernandes, A. (2024). Entrepreneurial intention in 

university students: A systematic review of antecedent factors. 

International Entrepreneurship and Management Journal. Advance online 

publication. https://doi.org/10.1007/s11365-024-00980-4 

https://doi.org/10.3390/educsci14111211
https://doi.org/10.1080/10400419.2020.1821570
https://peraturan.bpk.go.id/Details/196775/perpres-no-2-tahun-2022
https://doi.org/10.1177/1745691620962141


90 

 

 

 

Bronfenbrenner, U. (1979). The ecology of human development: Experiments by 

nature and design. Harvard University Press. 

Cohen, J. (1988). Statistical power analysis for the behavioral sciences (2nd ed.). 

Lawrence Erlbaum Associates. 

Csikszentmihalyi, M. (1996). Creativity: Flow and the psychology of discovery 

and invention. HarperCollins. 

Diamantopoulos, A., & Siguaw, J. A. (2006). Formative versus reflective 

indicators in organizational measure development: A comparison and 

empirical illustration. British Journal of Management, 17(4), 263–282. 

https://doi.org/10.1111/j.1467-8551.2006.00500.x 

Direktorat Jenderal Pendidikan Tinggi, Riset, dan Teknologi, Kementerian 

Pendidikan, Kebudayaan, Riset, dan Teknologi. (2024). Program 

Wirausaha Merdeka. https://wirausahamerdeka.kemdikbud.go.id/ 

Entrialgo, M., & Iglesias, V. (2020). Entrepreneurial intentions among university 

students: The moderating role of creativity. European Management 

Review, 17(2), 529–542. https://doi.org/10.1111/emre.12387 

Fayolle, A., & Liñán, F. (2014). The future of research on entrepreneurial 

intentions. Journal of Business Research, 67(5), 663–666. 

https://doi.org/10.1016/j.jbusres.2013.11.024 

Fornell, C., & Larcker, D. F. (1981). Evaluating structural equation models with 

unobservable variables and measurement error. Journal of Marketing 

Research, 18(1), 39–50. https://doi.org/10.2307/3151312 

Ghozali, I., & Latan, H. (2015). Partial Least Squares: Konsep, teknik dan 

aplikasi menggunakan program SmartPLS 3.0 (2nd ed.). Badan Penerbit 

Universitas Diponegoro. 

Google, Temasek, & Bain & Company. (2023). e-Conomy SEA 2023: Reaching 

new heights. 

https://services.google.com/fh/files/misc/indonesia_e_conomy_sea_2023_

report.pdf 

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2019). When to use and 

how to report the results of PLS-SEM. European Business Review, 31(1), 

2–24. https://doi.org/10.1108/EBR-11-2018-0203 

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing 

discriminant validity in variance-based structural equation modeling. 

Journal of the Academy of Marketing Science, 43(1), 115–135. 

https://doi.org/10.1007/s11747-014-0403-8 

https://doi.org/10.1111/j.1467-8551.2006.00500.x


91 

 

 

 

Hill, S. (Ed.). (2025). Global Entrepreneurship Monitor 2024/2025 global report: 

Entrepreneurship reality check. GEM. https://gemconsortium.org/report 

 

Ivcevic, Z., & Nusbaum, E. C. (2021). The creativity dare: Attitudes toward 

creativity and prediction of creative behavior. Psychology of Aesthetics, 

Creativity, and Arts 15 (3), 431–443. https://doi.org/10.1037/aca0000305 

Karwowski, M., Jankowska, D. M., & Szwajkowska, A. (2020). The big five, the 

huge two, and creative self-beliefs: A meta-analysis. Journal of Creative 

Behavior, 54 (4), 817–831. https://doi.org/10.1002/jocb.415 

Katadata. (2023, 18 Mei). Jumlah wirausahawan di Indonesia ganjal 

pertumbuhan ekonomi. 

https://katadata.co.id/analisisdata/6464b3d3c584e/jumlah-wirausahawan-

di-indonesia-ganjal-pertumbuhan-ekonomi 

Kementerian Koordinator Bidang Perekonomian Republik Indonesia. (2022). 

Pemerintah perkuat ekosistem kewirausahaan yang berorientasi pada 

nilai tambah dan pemanfaatan teknologi. 

https://www.ekon.go.id/publikasi/detail/3677/pemerintah-perkuat-

ekosistem-kewirausahaan-yang-berorientasi-pada-nilai-tambah-dan-

pemanfaatan-teknologi 

Krueger, N. F., Reilly, M. D., & Carsrud, A. L. (2000). Competing models of 

entrepreneurial intentions. Journal of Business Venturing, 15(5–6), 411–

432. https://doi.org/10.1016/S0883-9026(98)00033-0 

Li, Y., Huang, H., & Gao, F. (2022). The relationship between personality traits 

and entrepreneurial intention among college students: The mediating role 

of creativity. Frontiers in Psychology, 13, Artikel 822206. 

https://doi.org/10.3389/fpsyg.2022.822206 

Lihua, Z. (2022). The effect of entrepreneurial creativity on entrepreneurial 

intention: The mediating role of entrepreneurial self-efficacy. Frontiers in 

Psychology,13 Article 845678. https://doi.org/10.3389/fpsyg.2022.845678 

Liñán, F., & Chen, Y.-W. (2009). Development and cross-cultural application of a 

specific instrument to measure entrepreneurial intentions. 

Entrepreneurship Theory and Practice, 33(3), 593–617. 

https://doi.org/10.1111/j.1540-6520.2009.00318.x 

Listyaningsih, U., Wahyuni, S., & Purwanti, E. (2024). Faktor-faktor yang 

mempengaruhi niat berwirausaha mahasiswa di perguruan tinggi Jawa. 

Jurnal Manajemen dan Kewirausahaan, 26(1), 45–60. 

https://doi.org/10.9744/jmk.26.1.45-60 

https://gemconsortium.org/report
https://doi.org/10.1037/aca0000305
https://doi.org/10.3389/fpsyg.2022.822206
https://doi.org/10.3389/fpsyg.2022.845678


92 

 

 

 

Liu, Y., & Peng, K. (2025). Digital entrepreneurship education and entrepreneurial 

intention: A meta-analytic review. Journal of Business Venturing Insights, 

23, e00465. https://doi.org/10.1016/j.jbvi.2024.e00465 

Mei, C., Ma, L., Zhan, Y., Ning, J., Zuo, L., Wang, Y., & Huang, X. (2022). 

University students' successive development from entrepreneurial 

intention to behavior: The mediating role of commitment and moderating 

role of family support. Frontiers in Psychology, 13, Artikel 859210. 

https://doi.org/10.3389/fpsyg.2022.859210 

Nasution, A. H., Ramadhan, F., & Siregar, M. (2024). Faktor pendorong semangat 

berwirausaha mahasiswa di Aceh Barat. Jurnal Ekonomi dan Bisnis Islam, 

9(1), 112–128. https://doi.org/10.21043/equilibrium.v9i1.21345 

OECD & Eurostat. (2018). Oslo Manual 2018: Guidelines for collecting, 

reporting and using data on innovation (4th ed.). OECD Publishing. 

https://doi.org/10.1787/9789264304604-en 

Puente-Díaz, R., & Cavazos-Arroyo, J. (2021). Creative self-efficacy and 

metacognitive feelings in problem-solving: The mediating role of creative 

personal identity and the moderating role of openness to 

experience. ThinkingSkillsandCreativity, 40,100829. https://doi.org/10.101

6/j.tsc.2021.100829 

Peng, J., Liao, J., Zhang, Q., Wen, J., & Liu, Y. (2025). Entrepreneurial intention 

among university students in the digital economy: The mediating role of 

alertness and the moderating effect of motivation. Humanities and Social 

Sciences Communications, 12, Artikel 263. 

https://doi.org/10.1057/s41599-025-04236-5 

Program Studi Kewirausahaan FEB Unimal. (2020). Data penerimaan mahasiswa 

baru Program Studi Kewirausahaan berdasarkan SK Kemendikbud No. 

42/M/2020 Tahun Akademik 2020/2021. Universitas Malikussaleh. 

Ridwan, M., & Zaki, M. (2024). Using technology acceptance model to 

investigate digital business intention among Indonesian students. Cogent 

Business & Management, 11(1), Artikel 2314253. 

https://doi.org/10.1080/23311975.2024.2314253 

Rogers, E. M. (2003). Diffusion of innovations (5th ed.). Free Press. 

Sahputri, R., Mawardi, M. K., Yumarni, T., & Sahri, S. (2023). Entrepreneurship 

education, family entrepreneurial orientation and entrepreneurial intention 

among students in Indonesia. Journal of International Education in 

Business, 16(3), 295–311. https://doi.org/10.1108/JIEB-05-2022-0039 

https://doi.org/10.1787/9789264304604-en
https://doi.org/10.1016/j.tsc.2021.100829


93 

 

 

 

Salendu, A., Hasdiansa, I. Y., & Hasbiah, S. (2024). Pengaruh dukungan orang tua 

terhadap niat berwirausaha mahasiswa perguruan tinggi. Psikoborneo: 

Jurnal Ilmiah Psikologi, 12(2), 178–190. 

https://doi.org/10.30872/psikoborneo.v12i2.12981 

Schumpeter, J. A. (1934). The theory of economic development: An inquiry into 

profits, capital, credit, interest, and the business cycle. Harvard University 

Press. 

Sternberg, R. J., & Lubart, T. I. (1999). The concept of creativity: Prospects and 

paradigms. In R. J. Sternberg (Ed.), Handbook of creativity (pp. 3–15). 

Cambridge University Press. 

Sugiyono. (2019). Metode penelitian kuantitatif, kualitatif, dan R&D. Alfabeta. 

Sugiyono. (2023). Metode penelitian kuantitatif, kualitatif, dan R&D (Sutopo, 

Ed.). Alfabeta. 

Tang, Y., Shao, Y., & Chen, Y. (2021). How do creativity and entrepreneurial 

orientation drive performance in the digital economy? The mediating role 

of business model innovation. Journal of Business Research, 132, 573–

585. https://doi.org/10.1016/j.jbusres.2021.04.047 

UnimalNews. (2020, 27 Agustus). Prodi Kewirausahaan ubah mindset mahasiswa 

menjadi "Job Creaters". 

https://news.unimal.ac.id/index/single/1511/prodi-kewirausahaan-ubah-

mindset-mahasiswa-menjadi-job-creaters 

UnimalNews. (2024, 15 Mei). Unimal laksanakan sosialisasi dan workshop PMW 

2024. https://news.unimal.ac.id/index/single/5779/unimal-laksanakan-

sosialisasi-dan-workshop-pmw-2024 

Vygotsky, L. S. (1978). Mind in society: The development of higher psychological 

processes. Harvard University Press. 

Wicaksono, T. Y. (2024, Oktober). Indonesia butuh 4 persen wirausahawan untuk 

jadi negara maju. Kementerian Koperasi dan Usaha Kecil Menengah 

Republik Indonesia. https://kemenkopukm.go.id 

Woodman, R. W., Sawyer, J. E., & Griffin, R. W. (1993). Toward a theory of 

organizational creativity. Academy of Management Review, 18(2), 293–

321. https://doi.org/10.5465/amr.1993.3997517 

Wu, Z., Pan, H., Chen, Q., & Deng, B. (2022). The stimulation mechanism of 

students' entrepreneurial intention in entrepreneurship course: A trait 

activation theory perspective. Frontiers in Psychology, 13, Artikel 

1031435. https://doi.org/10.3389/fpsyg.2022.1031435 



94 

 

 

 

Zahra, S. A., Liu, W., & Si, S. (2023). How digital technology promotes 

entrepreneurship: A process perspective. Technovation, 119, Artikel 

102457. https://doi.org/10.1016/j.technovation.2022.102457 

Zhou, J., & George, J. M. (2001). When job dissatisfaction leads to creativity: 

Encouraging the expression of voice. Academy of Management Journal, 

44(4), 682–696. https://doi.org/10.5465/3069410 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

https://doi.org/10.5465/3069410

	DAFTAR PUSTAKA

