
 
 

179 
 

DAFTAR REFERENSI 

 

A’la, N., Nurmalina, R., & Suprehatin. (2024). Sikap dan Preferensi Konsumen 

Terhadap Kopi Arabika Gayo. Journal of Indonesian Agribusiness, 12(1), 

120–130. 

 

Adi, T. B., & Meriana, R. (2019). Analysis of Factors that Affect the Purchase 

Decision of Wamena Arabica Coffee. Honai: International Journal for 

Educational, Social, Political & Cultural Studies, 2(1), 59–70. 

 

Afiftama, I., & Nasir, M. (2024). The Effect of Brand Image, Brand Trust and 

Customer Experience on Brand Loyalty. JIMKES: Jurnal Ilmiah Manajemen 

Kesatuan, 12(1), 191–202. 

 

Agnesia, T., Rahayu, F., & Rachman, L. A. (2022). Pengaruh Brand Awareness, 

Perceived Quality, dan Brand Loyalty Terhadap Brand Equity Pada Produk 

Pasta Gigi. Jurnal Ekonomi Trisakti, 2(2), 1541–1550. 

 

Alhomaid, A. (2025). Building Trust in Sustainable Journeys: The Interplay 

Between Green Marketing, Green Brand Trust, and Tourism Purchase 

Intentions. Journal of Sustainability, 1(7), 1–21. 

 

Alita, F. A., Ismoyowati, D., & Kastawiyana, W. (2023). Analysis of Consumers’ 

Perception on Purchase Decisions of Takeaway Coffee Drinks in Yogyakarta. 

Agritech, 43(2), 178–186. 

 

Andrian, Wahyu, C. I., Putra, Jumawan, & Nursal, M. F. (2021). Perilaku 

Konsumen (1st ed.; R. Iye, Ed.). Malang: Rene Cipta Mandiri. 

 

Angelina, M., Ellitan, L., & Handayani, Y. I. (2023). Pengaruh Brand Image, Brand 

Love dan Brand Experience Terhadap Brand Loyalty Dengan Mediasi Brand 

Trust Pada Kedai Mixue di Kota Surabaya. Ulil Albab: Jurnal Ilmiah 

Multidisiplin, 2(9), 3976–3985. 

 

Ardiati, V. A., & Nuryanto, I. (2024). Pengaruh Brand Trust, Word of Mouth dan 

Sales Promotion terhadap KeputusanPembelian Air Mineral Pristinedi Kota 

Semarang. Master: Jurnal Ekonomi Dan Keuangan, 2(2), 294–303. 

 

Arifin, A., & Setyaningrum, D. (2022). Analisis Pengaruh Labelisasi Halal, Harga, 

Promosi, Cita Rasa, dan Citra Merek Terhadap Keputusan Pembelian Sosis 

Kanzler Oleh Generasi Milenial (Studi Pada Konsumen Swalayan Indomaret 

Sragen). E-Qien: Jurnal Ekonomi Dan Bisnis, 10(1), 420–427. 

 

Ariyanto, A., Bangun, R., Indillah, M. R. M., Trenggana, A. F. M., & Solihah, D. 

R. (2023). Manajemen Pemasaran (1st ed.; U. Saripudin, Ed.). Bandung: 

Widina Bhakti Persada. 



180 
 

Program Magister Ilmu Manajemen 

Aro, K., & Tahtinen, J. (2025). Feeling Good: Bodies In Destination Brand Love. 

Annals of Tourism Research, 11(4), 11–25. 

 

Asyhari, Pudjihastuti, S. H., Alfionita, V., & Othman, A. Y. (2024). Uncovering 

The Power of Consumer Involvement: How Perceived Quality Drives E-

Commerce Behavior? JAM: Jurnal Aplikasi Manajemen, 22(3), 816–839. 

 

Aurelia, U., Titing, A. S., & Stiadi, M. (2023). Taste And Promotion On Purchasing 

Decisions For Chocolaka Drink Products. Jurnal Penelitian Manajemen Dan 

Inovasi Riset, 1(6), 162–169. 

 

Ayuningsih, F., & Maftukhah, I. (2020). The Influence of Product Knowledge, 

Brand Image, and Brand Love on Purchase Decision through Word of Mouth. 

Management Analysis Journal, 9(4), 355–370. 

 

Azhar, M., Husain, R., Hamid, S., & Rahman, M. N. (2023). Effect of Social Media 

Marketing on Online Travel Purchase Behavior Post-Covid-19: Mediating 

Role of Brand Trust and Brand Loyalty. Future Business Journal, 9(1), 1–13. 

 

Bas, M., Kahriman, M., Ayakdas, G., Hajhamidiasi, L., & Koseoglu, S. K. (2024). 

Driving Factors Influencing the Decision to Purchase Plant-Based Beverages: 

A Sample from Türkiye. Foods, 1(3), 1760–1779. 

 

Bazi, S., Filieri, R., & Gorton, M. (2023). Social Media Content Aesthetic Quality 

and Customer Engagement: The Mediating Role of Entertaiment and Impacts 

On Brand Love and Loyalty. Journal of Business Research, 1(6), 112789–

113778. 

 

Bengi, A. S. (2014). Sejarah Takengon (Aceh Tengah). 

Ayusimahbengi.Blogspot.Com. Retrieved from https://tinyurl.com/4fzcnk99 

 

Birch, D., & Memery, J. (2020). Tourist, Local Food and The Intention-Behaviour 

Gap. Journal of Hospitality and Tourism Management, 4(3), 53–61. 

 

Bogdan, A., Dospinescu, N., & Dospinescu, O. (2025). Beyond Credibility: 

Understanding the Mediators Between Electronic Word-of-Mouth and 

Purchase Intention. General Economics, 2(5), 1–22. 

 

Bougie, R., & Sekaran, U. (2019). Research Methods For Business: A Skill Building 

Approach (8th ed.; L. Johnson & J. Howarth, Eds.). New Jersey: John Wiley 

& Sons, Inc. 

 

Chen, Y.-L., & Chen, Y.-C. (2025). Impact of Brand and Testing Method on Coffee 

Taste Perception between Genders: A Comparative Study of Two Leading 

Coffee Brands in Taiwan. Sage Open, 15(1), 1–12. 

 



181 
 

Program Magister Ilmu Manajemen 

Chi, X., Lee, S. K., Ahn, Y.-J., & Kiatkawsin, K. (2020). Tourist-Perceived Quality 

and Loyalty Intentions towards Rural Tourism in China. Journal of 

Sustainability, 1(2), 1–18. 

 

Clinton, S., & Secapramana, L. V. H. (2022). The Effect of Brand Awareness, Price, 

and Promotion on Purchase Decision on Smartphones. The Management 

Journal of Binaniaga, 7(2), 213–228. 

 

Dabbous, A., & Barakat, K. A. (2020). Bridging The Online Offline Gap: Assessing 

The Impact of Brands’ Social Network Content Quality On Brand Awareness 

and Purchase Intention. Journal of Retailing and Consumer Services, 5(3), 1–

9. 

 

Daud, A., Janwar, W., Yusniar, Faddila, S. P., & Hamdany, M. A. (2025). The 

Influence Of Brand Awareness On Purchasing Decisions With User Generated 

Content As A Moderating Variable. Jurnal Pengabdian Masyarakat Dan Riset 

Pendidikan, 4(1), 5475–5482. 

 

Dharmesta & Handoko. (2016). Manajemen Pemasaran Analisis Perilaku 

Konsumen. Yogyakarta: BPFE. 

 

Dimitrova, T., & Ilieva, I. (2023). Consumption Behaviour towards Branded 

Functional Beverages among Gen Z in Post-COVID-19 Times: Exploring 

Antecedents and Mediators. Behavioral Sciences, 1(3), 1–24. 

 

Dinarso, R. C., Nurhaliza, D. A., & Qomariah, N. (2024). The Impact of Social 

Media Marketing and Brand Awareness on Purchasing Decisions on Cosmetic 

Products. IJMSIT: International Journal of Management and Information 

Technology, 4(2), 346–350. 

 

Dominici, A., Boncilnelli, F., Marone, E., & Casini, L. (2025). Territorial Brand 

Equity In The Wine Market and The Role of The Organic Label: A Consumer 

Perspective. Food Quality and Preference, 12(6), 1054–1077. 

 

Durianto, Darmadi, Sugiarto, & Sitinjak, T. (2017). Strategi Menaklukan Pasar 

Melalui Riset Ekuitas dan Perilaku Merek. Jakarta: PT. Gramedia Pustaka 

Utama. 

 

Efendi, B., Nurhayati, E. C., & Hidayatullah, M. F. (2022). Pengaruh Brand Trust, 

E-Service Quality, E-Promotion, dan Lifestyle Terhadap Keputusan 

Pembelian Pada Traveloka (Studi Kasus Pada Konsumen Traveloka di 

Kabupaten Wonosobo). JPEKBM: Jurnal Pendidikan Ekonomi, 

Kewirausahaan, Bisnis, Dan Manajemen, 6(2), 104–115. 

 

 

 



182 
 

Program Magister Ilmu Manajemen 

Elalfy, R. M., Elgazzar, A., El-Ashry, Y. Y., & Elshamouby, M. H. (2025). The 

Destination and Local Brand Equity Role In Shaping Tourist’s Loyalty: The 

Moderated Mediation Effect of Age and Number of Visits. Future Business 

Journal, 11(61), 1–13. 

 

Ellitan, L., Rosari, A. De, & Kristanti, M. M. (2022). Analisis Pengaruh Instagram 

Terhadap Intention Melalui Brand Awareness dan Brand Trust Pada Starbucks 

Surabaya. Fair Value: Jurnal Ilmiah Akuntansi Dan Keuangan, 4(10), 4740–

4748. 

 

Ercan, B., & Sarac, O. (2025). Brand Awareness and Tourism Product Purchase 

Intention Among Social Media Users: A Moderated Mediation Model. 

Gastroia: Journal of Gastronomy and Travel Research, 9(2), 86–106. 

 

Fahrezy, M. R., & Soebiantoro, U. (2025). Analysis Of The Influence Of Product 

Quality And Price Perception On Purchase Decision Of Mm Coffee In 

Surabaya. JHSS: Journal of Humanities and Social Studies, 9(3), 1504–1509. 

 

Fahri, M. (2025). Perkembangan Konsumsi Kopi di Indonesia: Dari Warung 

Tradisional hingga Kedai Modern. Ondeway.Co.Id. Retrieved from 

https://tinyurl.com/bdz4ejdt 

 

Faisal, M., & Susanti, F. (2023). Pengaruh Brand Awareness, Brand Association, 

Perceived Quality Terhadap Brand Loyalty Pada Produk OPPO Smartphone 

di Jaya Ponsel Payakumbuh. Profit: Jurnal Manajemen, Bisnis Dan Akuntansi, 

2(2), 296–312. 

 

Faisol, A., Basalamah, M. R., & Wahono, B. (2024). Pengaruh Brand Image, Brand 

Love Dan Brand Trust Terhadap Keputusan Pembelian Sepatu Adidas (Studi 

Pada Mahasiswa FEB Universitas Islam Malang). E-Jurnal Riset Manajemen, 

13(1), 4094–4102. 

 

Fakrur. (2023). Kopi Gayo: Cita Rasa, Asal Usul, dan Keistimewaannya Dari Aceh. 

Kopikini.Com. Retrieved from https://tinyurl.com/2r7fyttm 

 

Firmansyah, M. I. (2025). BPS: Sektor Pertanian Tumbuh Signifikan, Penopang 

Utama Ekonomi Nasional Triwulan II-2025. Badan Perakitan Dan 

Modernisasi Pertanian. Retrieved from https://tinyurl.com/63y3rtc4 

 

Fitriana, S. A. N., & Nugroho, D. A. (2022). Pengaruh Brand Awareness, Brand 

Ambassador, Word of Mouth Terhadap Keputusan Pembelian. JKI: Jurnal 

Kewirausahaan Dan Inovasi, 1(1), 13–22. 

 

Foroudi, P. (2019). Influence of Brand Signature, Brand Awareness, Brand 

Attitude, Brand Reputation on Hotel Industry’s Brand Performance. 

International Journal of Hospitally Management, 7(6), 271–285. 



183 
 

Program Magister Ilmu Manajemen 

Freesia, H. I. (2024). The Impact of Brand Awareness and Trust on Purchase 

Decisions: A Case Study of AQUA in Indonesia. Journal of Business, 

Management, and Social Studies, 4(2), 78–88. 

 

Gabriel, P. Y., & Lubis, M. M. (2025). Sustainability Analysis of Coffe 

Agribusiness In Indonesia: Environmental, Economic, and Social 

Perspectives. IJHESS: International Journal of Health, Economics, and Social 

Sciences, 7(2), 788–795. 

 

Ghifari, E. A. A., Ridwan, M. A., & Usman, O. (2023). Can Purchasing Decisions 

be Mediated by Brand Awareness? International Students Conference On 

Business, Education, Economics, Accounting, and Management, 1(1), 248–

260. 

 

Ghozali, I. (2021). Aplikasi Analisis Multivariate Dengan Program IBM SPSS 26 

(10th ed.). Semarang: Universitas Diponegoro. 

 

Gonela, S., & Dikkatwar, R. (2023). Brand Love Research: A Bibliometric Review. 

Academy of Marketing Studies Journal, 27(6), 1–14. 

 

Gong, W., Huang, Z., Jiang, X., Sun, G., Mao, Q., & Yu, Z. (2025). Impact of 

Different Sterilization Methods, Including Microwave Treatment, on Flavor 

Development In Brewed Goji Berry Wine. LWT: Food Science and 

Technology, 23(8), 118–127. 

 

Gunawan, G., & Keni. (2022). Pengaruh Brand Awareness, Brand Image, dan 

Marketing Mix Terhadap Purchase Intention Kopi Bubuk Lokal di Bali. Jurnal 

Manajemen Bisnis Dan Kewirausahaan, 6(4), 353–358. 

 

Guo, J., Wang, X., & Wu, Y. (2020). Positive Emotion Bias: Role of Emotional 

Content From Online Customer Review in Purchase Decisions. Journal of 

Retailing and Consumer Services, 5(2), 101891–101901. 

 

Gustiawan, D. (2024). Manajemen Produk dan Merek (1st ed.; D. A. Nurohman, 

Ed.). Jakarta: PT Indonesia Delapan Kreasi Nusa. 

 

Gustina, I. (2024). Analisis Pengaruh Desain Eksterior danCita Rasa Terhadap 

Keputusan Pembelian pada Cafe Kokoro. JAMEK: Jurnal Akuntansi 

Manajemen Ekonomi Dan Kewirausahaan, 4(3), 293–303. 

 

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2019). Multivariate Data 

Analysis (7th ed.). Jakarta: Cengage. 

 

 

 

 



184 
 

Program Magister Ilmu Manajemen 

Han, J., Xin, T., Sun, L., & Liu, Y. (2026). How Multi-Domain Innovation 

Influences Consumer Decisions In Retail Context: The Mediating Role of 

Perceived Brand Resilience and Its Boundaries. Journal of Retailing and 

Consumer Services, 9(1), 104–126. 

 

Han, S. H., Chen, C.-H. S., & Lee, T. J. (2021). The Interaction Between Individual 

Cultural Values and The Cognitive and Social Processes of Global Restaurant 

Brand Equity. International Journal of Hospitally Management, 9(4), 

102847–102858. 

 

Handayani, R. (2020). Metodologi Penelitian Sosial. Yogyakarta: Trussmedia. 

 

Hartayani, K. D., & Seminari, N. K. (2024). The Role of Trust in Mediating the 

Influence of Social Media Marketing Instagram and Brand Awareness on 

Purchasing Decisions (Study of Blibli.com E-commerce Application Users in 

Denpasar). IRJEMS International Research Journal of Economics and 

Management Studies, 3(6), 250–260. 

 

Hidayat, A., Wijaya, T., Ishak, A., & Catyanadika, P. E. (2021). Consumer Trust as 

the Antecedent of Online Consumer Purchase Decision. Journal of 

Information, 12(1), 1–10. 

 

Hoyer, W. D., & Brown, S. P. (2020). Effects of Brand Awareness on Choice for a 

Common, Repeat-Purchase Product. Journal of Consumer Research, 17(2), 

141–148. 

 

Hutabarat, D., Winarno, S. T., & Idhoh, N. H. (2025). The Influence of Marketing 

on Instagram and Ewom Social Media on Purchase Decisions is Mediated by 

Brand Trust at Fore Coffee Ngagel Surabaya. Baskara: Journal of Business 

and Entrepreneurship, 7(2), 203–216. 

 

Ibadurrahman, & Hafid, A. (2022). Pengaruh Cita Rasa, Harga dan Kemasan 

Terhadap Keputusan Pembelian Minuman Ringan di Kelurahan Sudian Raya 

Kota Makassar. JUEB: Jurnal Ekonomi Dan Bisnis, 1(2), 1–9. 

 

Imron, M. (2018). Sejarah Asal Usul Terbentuknya Kabupaten Aceh Tengah, 

Provinsi Aceh. Kuwaluhan.Com. Retrieved from https://tinyurl.com/yc2742zn 

 

Indrawan, P. K., Sukaatmadja, I. P. G., & Yasa, N. N. K. (2024). Role of Brand 

Trust in Mediating Influence of E-Wom and Product Quality on Purchasing 

Decisions. IJABM: International Journal of Asian Business and Management, 

3(3), 261–278. 

 

Indriyani, N. A., Savitri, C., & Pratiwi, W. (2022). The Effect of Brand Image and 

Brand Trust on The Purchase Decision of coffe of Promise of Souls on 

Management Students of UBP Karawang. Jurnal Ekonomi, 11(1), 215–220. 



185 
 

Program Magister Ilmu Manajemen 

Intuluck, W., Srisakun, C., & Tadawattanawit, S. (2023). The Mediating Role of 

Perceived Value, Brand Awareness, and Brand Loyalty in Tourism Revisit 

Intention among High-Quality Tourists in Thailand. Thammasat Review, 

26(2), 395–422. 

 

Irwansyah, R., Listya, K., Setiorini, A., Hanika, I. M., Hasan, M., Utomo, K. P., … 

Triwardhani, D. (2021). Perilaku Konsumen (1st ed.; U. Taufik, Ed.). 

Bandung: Widina Bhakti Persada. 

 

Irwinsyah, H., & Nurlatifah, H. (2020). Analisis Pengaruh Brand Trust, Product 

Factor, dan Sales Promotion Terhadap Customer Loyalty Melalui Purchase 

Decision di Matahari Departement Store. Jurnal Al Azhar Indonesia Seri Ilmu 

Sosial, 1(1), 19–28. 

 

Islam, A. D. D. (2020). Pengaruh Brand Love Terhadap Word Of Mouth Serta 

Dampaknya Terhadap Keputusan Pembelian Konsumen Muda. JIMMU: 

Jurnal Ilmu Manajemen, 5(2), 140–142. 

 

Izzudin, M. S., & Novandari, W. (2018). The Effect Of Perceived Quality, Brand 

Image On Customer Satisfaction And Brand Awareness Toward Repurchase 

Intention. Journal of Research In Management, 1(3), 32–43. 

 

Jiang, F., Huang, R., Chen, Q., & Zhang, J. (2023). Brand Equity, Tourist 

Satisfaction and Travel Intentions in a UNESCO Creative City of Gastronomy: 

A Case Study of Yangzhou, China. Journal Foods, 12(14), 1–22. 

 

Khairiyanov, K. R., & Sugiarto, A. (2025). Pengaruh Cita Rasa, Kualitas Pelayanan 

dan Word of Mouth Terhadap Keputusan Pembelian Pda Usaha Seblak 

Dapuraos di Sumbawa. Jurnal Nusa Manajemen, 2(1), 19–39. 

 

Kokthi, E., Thoma, L., Saary, R., & Kelemen-Erdos, A. (2022). Disconfirmation of 

Taste as a Measure of Trust in Brands: An Experimental Study on Mineral 

Water. Foods, 1(1), 1–19. 

 

Konuk, F. A. (2021). The Moderating Impact of Taste Award on The Interplay 

Between Perceived Taste, Perceived Quality and Brand Trust. Journal of 

Retailing and Consumer Services, 6(3), 1–8. 

 

Kotler, P., & Keller, K. L. (2016). Marketing Management (15th ed.). New Jersey: 

Pearson Pretice Hall, Inc. 

 

Kumar, S., Talwar, S., Krishnan, S., Kaur, P., & Dhir, A. (2021). Purchasing 

Natural Personal Care Products In The Era of Fake News? The Moderation 

Effect of Brand Trust. Journal of Retailing and Consumer Services, 6(3), 1–

13. 

 



186 
 

Program Magister Ilmu Manajemen 

Kuniawati, N. R., & Ariyanti, M. (2024). The Influence of Social Media Marketing 

on Purchase Decision by Brand Awareness and Trust (For Prospective 

Students Telkom Unversity). International Journal of Education Research & 

Social Sciences, 5(6), 994–1008. 

 

Kurniawan, K. J., Wahyudi, R., & Hellyani, C. A. (2023). Pengaruh Brand 

Awareness dan Brand Image Terhadap Keputusan Pembelian Produk Mixue 

di Kota Malang. JRIME: Jurnal Riset Manajeemn Dan Ekonomi, 1(3), 231–

242. 

 

Kurniawati, D., & Hendratmoko, C. (2022). Pengaruh Perceived Quality, 

Kredibilitas Influencer, Harga dan Lokasi Terhadap Keputusan Pembelian di 

Kedai Dimsum AD Sragen. Jurnal Ekonomi Akuntansi Dan Manajemen, 2(2), 

262–278. 

 

Lailaturovikah, A., Rachma, N., & Hufron, M. (2019). Pengaruh Brand Image Dan 

Brand Love Terhadap Purchase Decision Melalui Word Of Mouth (Pada 

pengguna Oppo Smartphone di Mbah Jo Malang). E-Jurnal Riset Manajemen, 

8(10), 139–154. 

 

Landeng, R. J. G., Mandeny, S. L., & Mandagie, Y. (2023). Pengaruh Cita Rasa, 

Persepsi Harga dan Customer Relationship Management Terhadap Keputusan 

Pembelian Minuman Boba Sel-Sel Cheesetea di Tumpaan. Jurnal LPPM 

Bidang EkoSosBudKum (Ekonomi, Sosial, Budaya, Dan Hukum), 7(4), 315–

324. 

 

Lang, L. D., Lim, W. M., & Guzman, F. (2022). How Does Promotion Mix Affect 

Brand Equity? Insight From a Mixed-Methods Study of Low Involvement 

Products. Journal of Business Research, 14(1), 175–190. 

 

Larasati, N. R., & Chasanah, A. N. (2022). Pengaruh Persepsi Kualitas, Word Of 

Mouth, dan Iklan terhadap Keputusan Pembelian Produk Luwak White Koffie. 

Jurnal Manajemen Dan Dinamika Bisnis, 1(1), 51–60. 

 

Ling, T. S., & Pratomo, A. W. (2020). Pengaruh Brand Image, Persepsi Harga dan 

Word Of MouthTerhadap Keputusan Pembelian KonsumenThe Highland Park 

Resort Hotel Bogor. JIPKES: Jurnal Ilmiah Pariwisata Kesatuan, 1(1), 31–

42. 

 

Liu, C.-H. (2020). Integration of Differents Perspectives of Cullinary Brand Equity. 

Journal of Hospitality and Tourism Management, 4(5), 152–161. 

 

Machado, J. C., de Carvalho, L. V., Azar, S. L., Andre, A. R., & Santos, B. P. Dos. 

(2018). Brand Gender and Consumer-Based Brand Equity On Facebook: The 

Mediating Role of Consumer-Brand Engagement and Brand Love. Journal of 

Business Research, 1(1), 210–219. 



187 
 

Program Magister Ilmu Manajemen 

Machali, I. (2021). Metode Penelitian Kuantitatif: Panduan Praktis Merencanakan, 

Melaksanakan dan Analisis dalam Penelitian Kuantitatif (3rd ed.; A. Q. 

Habib, Ed.). Yogyakarta: Universitas Islam Negeri (UIN) Sunan Kalijaga. 

 

Madadi, R., Torres, I. M., & Zuniga, M. A. (2021). Hierarchical Relationships 

among Brand Equity Dimensions: The Mediating Effects of Brand Trust and 

Brand Love. Services Marketing Quartelly, 42(2), 74–92. 

 

Mahyuda, Aminah, S., & Tjitropranoto, P. (2018). Tingkat Adopsi Good 

Agricultural Practices Budidaya Kopi Arabika Gayo oleh Petani di Kabupaten 

Aceh Tengah. Jurnal Penyuluhan, 14(2), 308–325. 

 

Mansyur, M., Asiyah, S., & Millaningtyas, R. (2022). Pengaruh Brand Image, 

Brand Love, Brand Trust, dan Kualitas Produk Terhadap Keputusan 

Pembelian Sepatu Vans di Malang (Studi Pada Mahasiswa Fakultas Ekonomi 

dan Bisnis Universitas Islam Malang Jurusan Manajemen Angkatan 2018). E-

Jurnal Riset Manajemen, 11(1), 87–100. 

 

Martina, S., Hakim, L., Rahmasari, G., Andriani, R., & Somantri, P. R. (2018). 

Brand Awareness Strategy to Increase Tourist Purchase Decision in Sentra 

Rajut Binong Jati. Conference Proceeding IFSAC, 1(1), 432–438. 

 

Masita, S., & Budiarta, K. (2024). Pengaruh Brand Image, Brand Love dan Word 

of Mouth Terhadap Keputusan Pembelian Konsumen Produk Skincare Scarlett 

Whitening. EKOMA: Jurnal Ekonomi, Manajemen, Akuntansi, 3(6), 1542–

1548. 

 

Mohib, M., Shoaib, S., Rizwan, M., & Rasheed, T. (2025). Effect of Brand 

Awareness on Purchase Intention: Moderated Role of Brand Trust. IJAMSR: 

International Journal of Academic Management Science Research, 9(6), 19–

28. 

 

Motoki, K., Nakahara, T., & Velasco, C. (2023). Tasting Brands: Associations 

Between Brand Personality and Tastes. Journal of Business Reseach, 15(6), 

1135–1145. 

 

Mranani, N. A., & Lastianti, S. D. (2022). Hubungan Kelompok Acuan, Perceived 

Value, Perceived Quality dan Media Sosial Terhadap Niat Pembelian Serta 

Dampaknya Pada Keputusan Pembelian Sepeda Pushbike (Studi Pada 

Komunitas Pushbike Surabaya). Jurnal Media Mahardhika, 20(2), 252–263. 

 

Mubarak, Z. (2025). Kopi Arabika Gayo: Potensi Ekonomi dan Pariwisata Aceh 

Tengah. Askara.Co. Retrieved from https://tinyurl.com/59uaprdm 

 

 

 



188 
 

Program Magister Ilmu Manajemen 

Mulinillo, S., Japutra, A., Nguyen, B., & Chen, C.-H. S. (2017). Responsible 

Brands vs Active Brands? An Examination of Brand Personality on Brand 

Awareness, Brand Trust, and Brand Loyalty. Marketing Intelligence & 

Planning, 35(2), 166–179. 

 

Mustapa, M. A. C., Kallas, Z., Silande, C., Gagnaire, V., Jan, G., Lopez, L., & 

Aguayo, I. A. (2024). From Taste To Purchase: Understanding The Influence 

of Sensory Perceptions and Informed Tasting on Plant-Based Product 

Purchases - An Extension of The Theory of Planned Behavior. Journal of 

Agriculture and Food Research, 1(6), 101188–101197. 

 

Nadhiroh, U., & Astuti, R. (2022). Pengaruh Brand Awareness dan Brand Loyalty 

Terhadap Customer Purchase Decision Dengan Perceived Quality Sebagai 

Variabel Mediasi. Aksara: Jurnal Ilmu Pendidikan Nonformal, 8(1), 401–413. 

 

Nadjwa, A., Srivania, D., & Mardhiana, H. R. (2024). Investigating Brand 

Awareness, Brand Image, and Perceived Quality On Consumer Loyalty. 

Jurnal Vokasi Indonesia, 12(2), 148–162. 

 

Naggar, R. A. A. El, & Bendary, N. (2017). The Impact of Experience and Brand 

trust on Brand loyalty, While Considering The Mediating Effect of Brand 

Equity Dimensions, an Empirical Study on Mobile Operator Subscribers in 

Egypt. The Business and Management Review, 9(2), 16–25. 

 

Nasrullah, M., Remmang, H., & Chahyono. (2023). Manajemen Pemasaran Iklan 

Media Sosial dan Brand Image di Era Digitalisasi (1st ed.; M. Said, Ed.). 

Makassar: Chakti Pustaka Indonesia. 

 

Nasution, N. A., Tarigan, E. D. S., Khairunnisak, & Sabrina, H. (2023). The 

Influence of Bag Quality Perception, Brand Image, Price Perception and 

Promotion On Purchase Decisions. Jurnal Ekonomi, 12(3), 1668–1672. 

 

Nasvian, M. F., Rosyida, H. N., & Aditya, C. S. K. (2025). Digital Discourse and 

Cultural Narratives: A Corpus-Based Analysis of Coffe Tourism In Indonesia 

On Twitter. INJECT: Interdiciplinary Journal of Communication, 10(1), 593–

620. 

 

Nugraheni, D. A., Nawantoro, F., Gunaningrat, R., & Muftiyanto, R. T. N. (2024). 

Pengaruh Cita Rasa, Kualitas Pelayanan, dan Harga Terhadap Keputusan 

Pembelian Mie Gacoan. Jumek: Jurnal Manajemen Dan Ekonomi Kreatif, 

2(1), 231–243. 

 

Nurlaela, E. (2025). Kopi Arabika Gayo Dinobatkan Sebagai Biji Kopi Terbaik 

Asia versi TasteAtlas. Kumparan.Com. Retrieved from 

https://tinyurl.com/52yznk6y 

 



189 
 

Program Magister Ilmu Manajemen 

Ocel, Y., & Durak, I. (2023). Examining The Relationship Between Sensory 

Branding, Brand Awareness, and Preference After A Blind Tasting Test: An 

Application On Tea Brands. Interdisciplinary Description of Complex 

Systems, 21(1), 97–113. 

 

Pandiangan, K., Masiyono, & Atmogo, Y. D. (2021). Faktor-Faktor Yang 

Mempengaruhi Brand Equity: Brand Trust, Brand Image, Perceived Quality, 

& Brand Loyalty. JIMT: Jurnal Ilmu Manajemen Terapan, 2(4), 471–484. 

 

Permata, G., & Habib, M. A. F. (2024). Pengaruh Kualitas Pelayanan, Harga dan 

Cita Rasa Terhadap Kepuasan Pelanggan Pada Rumah Makan Mekar Sari di 

Kabupaten Trenggalek. JMCBUS: Journal of Management and Creative 

Business, 2(2), 83–102. 

 

Piester, H. E., Derieux, C. M., Tucker, J., Buttrick, N. R., Galloway, J. N., & 

Wilson, T. D. (2020). “I’ll try the veggie burger”: Increasing purchases of 

sustainable foods with information about sustainability and taste. Appetite, 

15(5), 1–9. 

 

Pramono, C. J., Kunto, Y. S., & Aprilia, A. (2023). Peran Mediasi Brand Image dan 

Brand Experience Pada Pengaruh Perceived Quality Terhadap Post-Purchase 

Intention Mixue di Surabaya. Jurnal Manajemen Pemasaran, 17(2), 112–120. 

 

Pratama, G. (2020). The Influence of Flavor on The Purchase Decision of Bakpia 

Mutiara Jogja. The Journal Gastronomy Tourism, 7(1), 31–37. 

 

Putri, D. A., Nurhayati, & Firdaus. (2024). The Influence of Social Media 

Marketing and Brand Awareness on Purchasing Decisions with Brand Image 

as a Mediating Variable in Kopi Kenangan. 1st Economics and Business 

International Conference (EBIC), 1(2), 92–101. 

 

Putri, T. A., & Huda, N. (2025). Peran Price, Brand Trust dan Brand Image 

Terhadap Purchase Decision dan Brand Awareness Kopi Good Day di 

Kabupaten Jepara. JMDB: Journal of Management and Digital Business, 5(3), 

727–743. 

 

Rachmad, F. (2023). Pengaruh Cita Rasa dan Nama Merek Terhadap Keputusan 

Pembelian Produk Rotte Bakery Pada Masyarakat Kecamatan Tuah Madani 

Kota Pekanbaru. JAWI: Journal of Ahkam Wa Iqtishad, 1(3), 140–151. 

 

Rahayu, R., & Ruswanti, E. (2024). Influence Brand Experience, Perceived 

Quality, And Brand Love On Brand Loyalty For Purchasing Janji Jiwa 

Products. Jurnal Ilmiah Manajemen Kesatuan, 12(3), 743–754. 

 

Rahayu, S., & Afrilliana, N. (2021). Perilaku Konsumen (1st ed.; Sadiman, Ed.). 

Palembang: CV. Penerbit Anugrah Jaya. 



190 
 

Program Magister Ilmu Manajemen 

Rahman, R., Langner, T., & Temme, D. (2021). Brand Love: Conceptual and 

Empirical Investigation of a Holistic Causal Model. Journal of Brand 

Management, 2(8), 609–642. 

 

Rahmawati, O., & Riyanto, K. (2023). Pengaruh Brand Personality, Brand Love 

dan Brand Image Terhadap Brand Advocacy. Arbitrase: Journal of Economics 

and Accounting, 4(1), 7–12. 

 

Ranti, G., & Arslan, R. (2024). Pengaruh Brand Trust, Brand Experience, dan 

Brand Awareness Terhadap Brand Loyalty Pada Aplikasi Pesan Instan Line 

Melalui Customer Satisfaction Sebagai Variabel Intervening (Studi Pada 

Pengguna Line Generasi Z). EKOMA: Jurnal Ekonomi, Manajemen, 

Akuntansi, 3(6), 2294–2312. 

 

Raule, J. H., Nurhayati, N., Pratiwi, K. A., & Sinaga, R. (2024). Manajemen 

Pemasaran (1st ed.). Medan: PT. Media Penerbit Indonesia. 

 

Resky, D. (2022). Pengaruh Cita Rasa, Desain dan Promosi Terhadap Keputusan 

Pembelian Minuman Gelas Ale-Ale. Jurnal Entrepreneur Dan Manajemen 

Sains (JEMS), 3(1), 38–48. 

 

Rio, Widiarsono, N. C., Ghani, A., & Firdaus, D. (2022). The Influence of Taste 

and Price on Repurchase Decisions With Customer Satisfaction as Intervening 

Variables. Humanis: Humanities, Management and Science Proceedings, 

3(1), 329–334. 

 

Rosanti, N., Salam, K. N., & Panus. (2021). The Effects of Brand Image and 

Product Quality on Purchase Decisions. QEMS: Quantitative Economics and 

Management Studies, 2(6), 365–375. 

 

Saragih, A. A. N., Miswanto, & Ximenes, V. S. (2024). Analysis of the Influence 

of Influencer Marketing, Electronic Word of Mouth, and Brand Love on 

Product Purchase Decisions. IJABM: International Journal of Asian Business 

and Management, 3(6), 803–816. 

 

Sari, D. P., & Padmantyo, S. (2025). Pengaruh Perceived Quality, Brand 

Satisfaction, dan Perceived Price Terhadap Repurchase Decision Dengan 

Brand Loyalty Sebagai Variabel Mediasi. Paradoks : Jurnal Ilmu Ekonomi, 

8(1), 331–345. 

 

Sari, I. G. A. E. P., Anggaraini, N. P. N., & Ribek, P. K. (2022). Pengaruh Brand 

Image, Brand Trust dan Promosi Terhadap Keputusan Pembelian Jasa Pada 

Visa Agent Bali, Canggu. Jurnal EMAS, 3(1), 154–165. 

 

Schiffman, & Kanuk. (2015). Consumer Behavior (11th ed.). New Jersey: Global 

Edition. 



191 
 

Program Magister Ilmu Manajemen 

Shanahan, T., Tran, T. P., & Taylor, E. C. (2019). Getting to Know You: Social 

Media Personalization As A Means of Enhancing Brand Loyalty and 

Perceived Quality. Journal of Retailing and Consumer Services, 4(7), 57–65. 

 

Siahaan, J., Marchelin, T. N., & Wijayanti, C. A. (2023). Pengaruh Brand 

Personality, Brand Experience, Self-Brand Connection, Brand Love & Brand 

Trust Terhadap Brand Loyalty Kosmetik Wardah. Journal of Management and 

Business Review, 20(1), 34–54. 

 

Siahaan, R., Wulanita, R., & Purba, R. (2024). The Influence of Taste and 

Perception of Quality on Puchasing Decisions Through Purchase Intention As 

An Intervening Variable (Case Study of Mimi Restaurant Customers, Tebing 

Tinggi City). Jaruda: Journal of Accounting Research Utility Finance & 

Digital Assets, 3(2), 78–89. 

 

Sidjabat, S., & Fadillah, I. (2022). The Effect of Perceived Quality and Brand Image 

on Sriwijaya Air Ticket Purchase Decisions Periods January –July 2022. 

Jurnal Manajemen Bisnis Transportasi Dan Logistik, 8(2), 53–61. 

 

Sihombing, R. R., Hardilawati, W. L., & Fikri, K. (2023). Pengaruh Brand Image, 

Brand Personality dan Brand Love Terhadap Brand Loyalty Pada Pakaian 

Formal Pria Merek Cardinal di Matahari Mall SKA Pekanbaru. Jurnal Ilmiah 

Mahasiswa Merdeka EMBA, 2(1), 492–502. 

 

Siregar, P. (2024). Sejarah Kopi Gayo Aceh: Bagaimana Semuanya Dimulai. 

Specialtycoffee.Id. Retrieved from https://tinyurl.com/w5ya2ysm 

 

Sitinjak, T. J. R., Sitinjak, T., Rakhman, A., & Suryawan, M. T. D. (2023). The 

Influence of Service Quality, Brand Trust, and Advertising on the Purchase 

Decision during the Covid-19 Pandemic. International Journal of Social 

Science and Business, 7(4), 1042–1049. 

 

Sitorus, S. A., Romli, N. A., Tingga, C. P., Sukanteri, N. P., Putri, S. E., Gheta, A. 

P. K., … Ulfah, M. (2020). Brand Marketing: The Art of Branding (1st ed.; A. 

Sudirman, Ed.). Bandung: CV. Media Sains Indonesia. 

 

Slaton, K., Testa, D., Bakhshian, S., & Fiore, A. M. (2020). The Small, Inventory 

Free Retail Format: The Impact on Consumer-Based Brand Equity and 

Purchase Behavior. Journal of Retailing and Consumer Services, 5(7), 1022–

1035. 

 

Sohaib, M., Mlynarski, J., & Wu, R. (2022). Building Brand Equity: The Impact of 

Brand Experience, Brand Love, and Brand Engagement—A Case Study of 

Customers’ Perception of the Apple Brand in China. Journal of Sustainability, 

15(1), 746–765. 

 



192 
 

Program Magister Ilmu Manajemen 

Solimun, Fernandes, A. A. R., & Nurjannah. (2017). Metode Statistika Multivariat 

Pemodelan Persamaan Sturuktural (SEM) Pendekatan WapPLS. Malang: 

Universitas Brawijaya Press. 

 

Stone, M. J., & Zou, S. (2022). Consumption Value In Food Tourism: The Effect 

on Purchase Involvement and Post-Travel Behaviours. Tourist Recreation 

Research, 50(2), 214–228. 

 

Suardana, I. A. R. A., Mahyuni, L. P., Lestari, N. P. N. E., & Suardana, I. B. R. 

(2024). Impact of Brand Image, Brand Awareness, and Social Media 

Marketingon PurchaseDecisions: Mediating Roles of Purchase Interest, 

Service Quality, and Experiential Marketing. JBTI: Jurnal Bisnis Teori Dan 

Implementasi, 15(1), 56–71. 

 

Suarniki, N. N., Budiati, P. L., & Afriana, R. A. (2022). Pengaruh Brand Awareness 

dan Perceived Quality Terhadap Keputusan Pembelian Konsumen (Studi Pada 

Pengguna Smartphone Iphone di PT Telemata Artha Mandiri). Dinamika 

Ekonomi: Jurnal Ekonomi Dan Bisnis, 15(2), 278–287. 

 

Sugiat, J. (2025). Increasing Brand Awareness Through Digital Marketing and 

Digital Tranformation: A Literature Review. IJEC: International Journal of 

Economics, 4(1), 225–233. 

 

Sugiyono. (2021). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Bandung: 

Alfabeta. 

 

Sundari, E., & Hanafi, I. (2023). Manajemen Pemasaran (1st ed.; D. Pratama, Ed.). 

Pekanbaru: UIR Press. 

 

Suryani, W. (2025). The Influence of Brand Awareness and Brand Trust on Brand 

Loyalty of Halal Skincare Products: The Mediating Role of Brand Love. 

Esensi: Jurnal Bisnis Dan Manajemen, 28(1), 72–86. 

 

Susanto, E. (2023). From Taste to Travel: Exploring The Behavioral Drivers of 

Local Food Engagement and Revisit Intention In Food Tourism. JTHTM: 

Journal of Tourism, Hospitality and Travel Management, 1(2), 46–61. 

 

Susilowati, E., & Sari, A. N. (2020). The Influence of Brand Awareness, Brand 

Association, and Perceived Quality Toward Consumers’ Purchase Intention: 

A Case of Richeese Factory, Jakarta. IJM&P: Indendepent Journal of 

Management & Production, 11(1), 39–60. 

 

Tabelessy, W., Tamher, E. R., & Salamuhu, N. F. (2025). Interaction of Taste and 

Tagline in Increasing Brand Awareness and Purchasing Decision of Le 

Minerale in Ambon City. IJBMI: International Journal of Management and 

Business Intelligence, 3(1), 47–62. 



193 
 

Program Magister Ilmu Manajemen 

Tamber, D. M., & Kritaung, R. (2024). Pengaruh Brand Personality, Brand 

Attachment, Brand Love Terhadap Kesetiaan Pelanggan. Jurnal Ekonomi 

Trisakti, 4(1), 545–554. 

 

Tan, Y., Geng, S., Katsumata, S., & Xiong, X. (2021). The Effect of Ad Heuristic 

and Systematic Cues On Cunsumer Brand Awareness and Purchase Intention: 

Investigating The Bias Effect of Heuristic Information Processing. Journal of 

Retailing and Consumer Services, 6(3), 1–8. 

 

Tanady, D., Fadila, Z., Sanjaya, M., Nasib, & Fathoni, M. (2025). Exploring The 

Role of Brand Love In Mediating Community Behavior’s Impact on Tourist 

Loyalty: An Empirical Study o Puncak 2000 Siosar Tourism Destination. 

IJAFIBS: International Journal of Applied Finance and Business Studies, 

13(2), 207–219. 

 

Tegar, A., & Tuti, M. (2024). The Influence of Taste and Packaging On Purchase 

Decisions and Repurchase Intentions. JMDK: Jurnal Manajemen Dan 

Kewirausahaan, 12(1), 59–65. 

 

Then, L., & Agustin, I. N. (2024). The Mediating Role of Brand Trust on the Effect 

of Brand Ambassador to Purchase Decision. TIJAB: The International Journal 

of Applied Business, 8(1), 15–31. 

 

Tuinesia, R., Sutanto, J. E., & Sondak, M. R. (2022). The Influence of Brand 

Awareness and Perceived Quality on Repurchase Intention: Brand Loyalty As 

Intervening Variable (Case Study at Kopi Soe Branch of Panakkukang 

Makassar). IJEBAR: International Journal of Economics, Business and 

Accounting Research, 6(1), 578–586. 

 

Tuna, M. F., & Selim. (2024). The Effect of Coffee Chain Customers’ Need to 

Smell on Their Taste Evaluations. IJCEAS: International Journal of 

Contemporary Economics and Administrative Sciences, 14(1), 149–168. 

 

Utama, A. P., Sihaloho, S., & Nabila, S. N. (2023). Strategi Membangun Kesadaran 

Merek Dalam Mencapai Keberlanjutan Bisnis. Jurnal IKRA-ITH Abdimas, 

7(3), 160–165. 

 

Vazquez, D. G. (2023). Attributes Influencing Responsible Tourism Consumer 

Choices: Sustainable Local Food and Drink, Health-Related Services, and 

Entertainment. Journal of Oeconomia Copernicana, 43(2), 645–686. 

 

Wang, C., Wang, Y., Wang, J., Xiao, J., & Liu, J. (2021). Factors Influencing 

Consumers’ Purchase Decision-Making in 020 Business Model: Evidence 

From Consumers’ Overall Evaluation. Journal of Retailing and Consumer 

Services, 6(1), 102565–102572. 

 



194 
 

Program Magister Ilmu Manajemen 

Wang, J., Tao, J., & Chu, M. (2020). Behind The Label: Chinese Consumers’ Trust 

In Food Certification and The Effect of Perceived Quality on Purchase 

Intention. Food Control, 10(8), 1–10. 

 

Wardhana, A., & Yulia. (2021). The Impacts of Brand image, Brand love, and 

Brand Trust on Brand Loyalty and Brand Awareness: Case Study on Coffee 

Drinks. INSYIMA: Proceeding of The 18th International Symposium on 

Management, 1(8), 164–168. 

 

Widianti, R., Awaludin, & Nofri, O. (2024). Pengaruh Brand Ambassador dan 

Green Marketing Terhadap Brand Equity Pond’s (Unilever) Yang Dimedisi 

Oleh Brand Trust (Studi Pada Pembeli Generasi Z di Kota Makassar). SSBM: 

Study of Scientific and Behavioral Management, 5(2), 62–75. 

 

Wirda, B., Nurmalina, R., & Muflikh, Y. N. (2025). Tata Kelola Rantai Nilai Kopi 

Arabika Gayo di Kabupaten Aceh Tengah Provinsi Aceh. Journal of 

Indonesian Agribusiness, 13(1), 1–15. 

 

Xu, F., Bai, Y., & Li, S. (2020). Examining the Antecedents of Brand Engagement 

of Tourists Based on the Theory of Value Co-Creation. Journal of 

Sustainability, 12(5), 1–21. 

 

Yang, F. X., & Lau, V. M.-C. (2019). Experiential Learning For Children At World 

Heritage Sites: The Joint Moderating Effect of Brand Awareness and 

Generation of Chinese Family Travelers. Tourist Management, 7(2), 1–11. 

 

Yang, S., Liu, Y., & Xu, L. (2024). The Effect of Food Tourism Experiences on 

Tourist Subjective Well-Being. Heliyon, 10(3), 1–15. 

 

Yapputra, E., & Dahlan, K. S. S. (2024). The Influence of Brand Image and Sales 

Promotion on Purchasing Decisions Mediated by Trust (Empirical Study of 

Sunyi, House of Coffee & Hope Jakarta). Indonesian Journal of 

Mutidiciplinary Science, 3(12), 1–7. 

 

Yoga, V., Widyawan, I., & Wisesa, K. Y. (2025). The Sustainability Preferences of 

Specialty Coffe Consumption Trends at Sa. Tuang Coffe. The Journal 

Gastronomy Tourism, 12(1), 145–153. 

 

Yuan, W., Guo, F., Li, M., & Song, H. (2024). Effects of Sensory Cues on 

Consumers’ Wine Taste Perceptions and Behavior: Evidence From a Wine-

Tasting Experiment. International Journal of Contemporary Hospitality 

Management, 36(12), 4171–4191. 

 

Yuliana, R., & Pantawis, S. (2023). The Effect of Information Quality On Purchase 

Decisions Through Brand Awareness. Eksis: Jurnal Riset Ekonomi & Bisnis, 

17(2), 177–182. 



195 
 

Program Magister Ilmu Manajemen 

Yusta, A. I., Ruiz, M. P. M., & Villarreal, H. H. P. (2022). Studying The Impact of 

Foods Values, Subjective Norm and Brand Love On Behavioral Loyalty. 

Journal of Retailing and Consumer Services, 6(5), 102–114. 

 

Zabkar, V., Brencic, M. M., & Dmitrovic, T. (2020). Modelling Perceived Quality, 

Visitor Satisfaction and Behavioural Intentions at The Destination Level. 

Tourist Management, 3(1), 537–546. 

 

Zahra, T. N., Lutfi, & Satyanegara, D. (2025). Peran Mediasi Brand Awareness Dan 

Brand Trust Pada Pengaruh Social Media Marketing Terhadap Purchase 

Decision: Kasus pada Pengguna Produk Hand and Body Lotion Citra di Kota 

Serang. Jurnal Ilmiah Wahana Pendidikan, 11(11), 172–189. 

 

Zhang, J., Huat, O. C., Lu, Y., & Wang, Y. (2025). Fostering Destination Brand 

Love: The Role of Brand Experience and Tourist Happiness in Tourism 

Marketing. MAJCAFE: Malaysian Journal of Consumer and Familiy 

Economics, 3(4), 454–482. 

 

Zhou, J.-D., Huang, J.-S., & Su, S. (2019). The Effects of Trust On Consumers’ 

Continuous Purchase Intentions In C2C Social Commerce: A Trust Transfer 

Perspective. Journal of Retailing and Consumer Services, 5(1), 42–49. 

 

Zusrony, E. (2021). Perilaku Konsumen di Era Modern (1st ed.; R. A. Kusumajaya, 

Ed.). Semarang: Yayasan Prima Agus Teknik. 

 


