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ABSTRAK 

 

 

Nama  :  Nuri Vanila  

Program Studi  :  Manajemen  

Judul :  PengaruhCelebrity Endorser, Brand Image, Online 

Customer Review dan E-TrustTerhadap Keputusan 

Pembelian pada Marketplace Shopee. 

 

PenelitianinibertujuanuntukmelihatPengaruhCelebrity Endorser, Brand Image, 

Online Customer Review dan E-TrustTerhadap Keputusan Pembelian pada 

Marketplace Shopee. Data yang digunakan dalam penelitian ini adalah data primer 

sebanyak 108 responden. Metode yang digunakan untuk menganalisis hubungan 

antara variabel adalah metode analisis regresi linier berganda. Hasil 

penelitianmenunjukkan bahwa secaraparsialcelebrity endorserberpengaruhpositif 

dan  signifikanterhadap Keputusan pembelianPada Marketplace shopee, brand 

imageberpengaruhpositif dan  signifikanterhadap Keputusan pembelianPada 

Marketplace shopee, online consumer reviewberpengaruhpositif dan  

signifikanterhadap Keputusan pembelianPada Marketplace shopee, e-

trustberpengaruhpositif dan  signifikanterhadap Keputusan pembelianPada 

Marketplace shopee.  

. 

 

Kata Kunci: Celebrity Endorser, Brand Image, Online Customer Review, E-

Trust, Keputusan Pembelian. 
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This research aims to examine the influence of Celebrity Endorsers, Brand Image, 

Online Customer Reviews, and E-Trust on Purchase Decisions on the Shopee 

Marketplace. The data used in this study is primary data from 108 respondents. 

The method used to analyze the relationship between variables is multiple linear 

regression analysis. The results of the study show that, partially, celebrity 

endorsers have a positive and significant effect on purchase decisions on the 

Shopee Marketplace, brand image has a positive and significant effect on 

purchase decisions on the Shopee Marketplace, online consumer reviews have a 

positive and significant effect on purchase decisions on the Shopee Marketplace, 

and e-trust has a positive and significant effect on purchase decisions on the 

Shopee Marketplace. 
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