DAFTAR PUSTAKA

Adnan, (2018) Pengaruh Perilaku Konsumen terhadap Keputusan Pembelian Susu
Morinaga di Kota Lhokseumawe. Jurnal Visioner & Strategi, ISSN:
2338-2864

Abubakar, R., Adam M., & Adnan, (2023), Manajemen Inovsi dan Kreatifitas,
PT. Raja Grafindo Persada, Depok

Aaker & David. (2019). Manajemen Equitas Merek. Jakarta: Spectrum Mitra
Utama.

Alma, Buchari. (2017), Manajemen Pemasaran dan Pemasaran Jasa. Bandung:
Alfabeta

Arikunto, Suharsimi. (2017) Prosedur Penelitian : Suatu Pendekatan Praktik,
Edisi Revisi VI, Jakarta : PT Rineka Cipta.

Biswas, A. & Roy, M. (2015). Leveraging factors for sustained green
consumption behavior based on consumption value perceptions: testing the
structural model. Journal of Cleaner Production, 95, 332-340.

Darsono. (2016) Faktor Emosi Dalam Perilaku Konsumen. E-Journal STIE
Dharmaputra. 19(36).

Dharmmesta (2015). Manajemen Pemasaran Modern. Edisi Kedua. Yogyakarta.

Eid, R. & ElI-Gohary, H. (2015), The role of Islamic religiosity on the relationship
between perceived value and tourist satisfaction, Tourism Management. 46

).

Ghozali, Imam. (2016). Aplikasi Analisis Multivariate Dengan Program SPSS.
Edisi 3. Semarang, Universitas Diponegoro.

Gitosudarmo, Indriyo. (2019). Manajemen Pemasaran Edisi Il. Yogyakarta:
BPFE

Gongalves, H. M., Lourencgo, T. F. & Silva, G. M. (2016). Green buying behavior
and the theory of consumption values: A fuzzy-set approach. Journal of
Business Research, 69(4).

Han, L., (2017). The intention to adopt electric vehicles: Driven by functional and

non-functional values. Transportation Research Part A: Policy and
Practice, 103, 185-197.

66



67

Khairiyah, D. & Yunita, M. (2020). Pengaruh Nilai Emosional, Nilai Sosial, Nilai
Kualitas Dan Nilai Fungsional Terhadap Keputusan Pembelian Sepeda
Motor Merek Tvs Di Kota Bengkulu. EKOMBIS REVIEW: Jurnal lImiah
Ekonomi Dan Bisnis, 6(2).

Khan, S.N. & Mohsin, M. (2017), The power of emotional value: exploring the
effects of values on green product consumer choice behavior, Journal of
Cleaner Production, 150 (5)

Khan., Z. Mohsan, F., M.M, Nawaz., M.S, Shaukat. & N, Aslam. (2018) Impact
of Customer Satisfaction on Customer Loyalti and Intentions to Switch:
Evidence from Banking Sector of Pakistan. International Journal of
Business and Social Science. 2 (16).

Kim, Hakkyun. (2015). Sins of omission versus commission: Cross-cultural
differences in brand-switching due to dissatisfaction indused by group
action and inaction. Journal of Consumer Psychology, Vol.25, No. 1.

Kotler & Keller. (2018). Manajemen Pemasaran. Jilid I. Edisi Ke 13. Jakarta:
Erlangga.

Kotler, Philip & Armstrong Gary, (2018), Prinsip-prinsip Pemasaran, Alih
Bahasa Damos Sihombing, Jilid 1, Edisi delapan, Penerbit Erlangga.

Leonardy, Valerian. (2021). Pengaruh Functional Value, Emotional Value, Social
Value dan Epistemic Value Terhadap Brand Commitment serta
Implikasinya Pada Perpindahan merekBehavior: Telaah pada Kamera
Digital Canon. Universitas Multimedia Nusantara.

Loprang, Jilly Vanessi. (2015). Analisis Faktor Faktor Yang Dipertimbangkan
Konsumen dalam Perpindahan Merek Mie Instan (Studi pada Mahasiswa
di Kota Manado). Jurnal Riset Bisnis dan Manajemen, Vol.3, No. 4,

Lee, C. K., Levy, D. S. & Yap, C. S. F. (2015). How does the theory of
consumption values contribute to place identity and sustainable
consumption. International journal of consumer studies, 39(6), 597-607.

Ronaldo, R. D. & Trinanda, O. (2020). The Influence of Consumer
Dissatisfaction, Product Quality, and Competitor Advertisement toward
Brand Switching. Jurnal Kajian Manajemen dan Wirausaha, 2(1), 36.

Sarwono, J. (2016). Metode Penelitian Kuantitatif dan Kualitiatif. Graha IImu.
Yogyakarta.

Schiffman, L. G. & Kanuk, L. L.. (2018). Consumer Behaviour. London: Pearson.

Program Studi Manajemen



68

Sugiyono, (2016). Metode Penelitian Bisnis. Alfabeta, CV. Bandung.

Suki, N. M. (2016). Consumer environmental concern and green product purchase
in Malaysia: structural effects of consumption values. Journal of Cleaner
Production, 132, 204-214.

Sunarto, (2017). Pengantar Manajemen Pemasaran, Cetakan 1. Yogyakarta : Ust.
Press.

Susanto, Y. D. & Widyawati, N. (2016). Pengaruh Variety Seeking, Promosi Dan
Citra Merek Terhadap Keputusan Perpindahan Blackberry Ke
Smartphone. Jurnal llmu dan Riset Manajemen (JIRM), 5(2).

Tjiptono, Fandy, (2016), Pemasaran Jasa, edisi pertama, cetakan kedua, penerbit
: Bayumedia Publishing, Malang.

Umar. Husen. (2016). Metode Penelitian Bisnis. Bandung: Alfabeta.

Utama, K. T. & Sudiksa, I. B. (2017). Peran Respon Emosi Memediasi Pengaruh
Atribut Produk Terhadap Perpindahan merek (Doctoral dissertation,
Udayana University).

Wong, K.H. & Chang, H.H., (2020), Applying push-pull-mooring to investigate
channel switching behaviors: M-shopping self-efficacy and switching
costs as moderators, Electronic Commerce Research and Applications,
Vol. 24 No. C, 50-67.

Zainudin & Soestyo. (2017). Pengaruh Kualitas Produk dan Ketidakpuasan
Terhadap Perpindahan Merek. Jurnal llmu Manajemen. 2(3).

Sheth, J. N., Newman, B. I. & Gross, B. L. (1991). Why we buy what we buy: A
theory of consumption values. Journal of business research, 22(2), 159-
170.

Shaw, H., Ellis, D. A., Kendrick, L. R., Ziegler, F. & Wiseman, R. (2016).
Predicting smartphone operating system from personality and individual
differences. Cyberpsychology, Behavior, and Social Networking, 19(12),
727-732.

Wong, K. H. (2018). The effects of consumption values and relational benefits on
smartphone perpindahan merekbehavior. Information Technology &
People.

Program Studi Manajemen



