DAFTAR REFERENSI

Abubakar, R. (2023). Manajemen Pemasaran. Alfabeta.

Adisty, N. (2022). Mengulik Perkembangan Penggunaan Smartphone di Indonesia.
GoodStats.

Adnan. (2021). Manajemen Pemasaran. Sefa Bumi Persada.Lhoksemawe.

Adnan, & Abubakar, R. (2021). Manajemen Pemasaran (Dari Legacy Marketing
ke New Wave Marketing). Sefa Bumi Persada.

Adnan, & Bachri, N. (2024). Manajemen Merek. PT. Rajagrafindo Persada.

Agusthera, D. D., Militina, T., & Zainurrosalamia, S. (2021). The Effect Of Brand
Identification And Self-Concept Connection On Brand Love And Its
Implications For Brand Loyalty. Jurnal Ekonomi Dan Bisnis, 1, 1-13.

Ahdiat, A. (2025). iPhone, Produk Paling Banyak Dicari di Google pada 2024.
Databoks. https://databoks.katadata.co.id/teknologi-
telekomunikasi/statistik/67bfed773a5ct/iphone-produk-paling-banyak-dicari-
di-google-pada-2024

Ahmad, M., & Wilkins, S. (2025). Purposive sampling in qualitative research: a
framework for the entire journey. Quality and Quantity, 59(2), 1461-1479.
https://doi.org/10.1007/s11135-024-02022-5

Alam, I. J., & Lubis, P. D. A. R. M. s. (2023). Pengaruh Keselarasan Gaya Hidup
Dan Nilai Biaya Yang Dirasakan Terhadap Loyalitas Merek Yang Dimediasi
Oleh Kepuasan Pelanggan Pada Pengguna Merek Wardah Kosmetik Di Kota
Banda Aceh. Jurnal Ilmiah  Mahasiswa  Ekonomi  Manajemen
TERAKREDITASI SINTA, 4(2), 387-406. http://jim.usk.ac.id/ekm

Ambaratih, A. R. (2024). Manajemen Pemasaran. ANAK HEBAT INDONESIA.

Amellia, A., & Berlianto, M. (2023). Factors That Affect Customer Satisfaction and
Brand Loyalty for the Apple Brand in Indonesia. Manajemen Bisnis, 13(02),
09-24. https://doi.org/10.22219/mb.v13102.23040

Atmaja, D. R., & Lestari, P. (2025). Pengaruh Perceived Quality , Perceived Value
, Brand Trust Dan Brand Image Terhadap Brand Loyalty. JURNAL LENTERA
BISNIS, 14, 84—107. https://doi.org/10.34127/jrlab.v14i1.1295

Auryn Aprillia, D. V. (2021). Pengaruh Perceived Quality dan Perceived Value of

130



131

Cost terhadap Loyalitas Pelanggan melalui Kepuasan Pelanggan pada
Fresh.Co. Jurnal llmu Manajemen, 32(3), 167—-186.

Award, T. B. (2024). Top Brand Index 2024: Smartphone. Top Brand Award.
https://share.google/MUFx2bk9GHAIXyfD1

Bernarto, 1., Berlianto, M. P., Palupi, Y. F. C., Masman, R. R., & Suryawan, 1. N.
(2020). The Influence of Brand Awareness , Brand Image , and Brand Trust
on Brand Loyalty. Jurnal Manajemen, XXIV(03), 412-426.
https://doi.org/http://dx.doi.org/10.24912/jm.v24i3.676

Bhattacharya, C. ., & Sen, S. (2003). Consumer- Company Identification: A
Framework For Understanding Consumers’ Relationships With Companies.
Jurnal Of Marketing, 67.

Cahyanto, E. (2024). Penjualan iPhone di Indonesia Capai 2,3 Juta Unit pada
2023, Indonesia Jadi Salah Satu Pasar Terbesar. Tempo.Co.
https://www.tempo.co/ekonomi/kemenperin-sebut-penjualan-iphone-di-
indonesia-capai-2-3-juta-unit-pada-2023-indonesia-jadi-salah-satu-pasar-
terbesar-1177065

Cheung, G. W., Cooper, H. D., Rebecca, T., & Wang, L. C. (2024). Reporting
reliability , convergent and discriminant and best - practice recommendations.
In Asia Pacific Journal of Management (Vol. 41, Issue 2). Springer US.
https://doi.org/10.1007/s10490-023-09871-y

Cuandra, F., Henderson, Putra, E. Y., & Lady. (2025). Analisis Faktor-Faktor Yang
Mempengaruhi  Kepuasan.  Jurnal  Ekonomi  Pembangunan  STIE
Muhammadiyah Palopo Vol., 11(1), 1-19.

Cuong, D. T. (2020). The effect of brand identification and brand trust on brand
commitment and brand loyalty at shopping malls. International Journal of
Advanced Science and Technology, 29(7 Special Issue), 695-706.

Engelina, J., & Laulita, N. B. (2024). The Influence of Perceived Quality, Perceived
Value of Cost, Brand Identification, and Brand Trust on Brand Loyalty
Mediated by Customer Satisfaction in Batam City. Jurnal Maksipreneur:
Manajemen,  Koperasi, Dan  Entrepreneurship, 13(2), 698-718.
https://doi.org/10.30588/jmp.v13i2.1329

Program Studi Manajemen



132

Febrianti, 1., Ikramuddin, Adnan, & Muchsin. (2023). Faktor-Faktor Yang
Mempengaruhi KepuasanPelanggan dalam Melakukan Pembelian BolaLampu
Merek Hannoch. Jurnal Visioner & Strategis, 12, 1-9.

Ferina, & Aidnilla Sinambela, F. (2022). Analisis Pengaruh Customer Satisfaction
sebagai Variabel Intervening terhadap Brand Loyalty pada Skincare Di Kota
Batam. SEIKO: Journal of Management & Business, 4(3), 337-343.
https://doi.org/10.37531/sejaman.v4i3.2648

Fetais, A. H., Algharabat, R. S., Aljafari, A., & Rana, N. P. (2023). Do Social Media
Marketing Activities Improve Brand Loyalty ? An Empirical Study on Luxury
Fashion  Brands. Information Systems  Frontiers, 795-817.
https://doi.org/10.1007/s10796-022-10264-7

Fitriani, A., & Achmad, G. N. (2021). The Effect Of Brand Identification And
Brand Image On Brand Love And Brand Loyalty On Iphone Smarthphone
Product Users In Samarinda. Business and Accounting Research (IJEBAR)
Peer Reviewed-International Journal, 5(2), 420-432. https://jurnal.stie-
aas.ac.id/index.php/IJEBAR

Ghozali, 1., & Latan, H. (2015). Partial least squares: Konsep, teknik dan aplikasi
SmartPLS 3.0 untuk penelitian empiris. Universitas Diponegoro.

Hair, J., & Alamer, A. (2022). Research Methods in Applied Linguistics Partial
Least Squares Structural Equation Modeling ( PLS-SEM ) in second language
and education research: Guidelines using an applied example. Research
Methods in Applied Linguistics, 1(3), 100027.
https://doi.org/10.1016/;.rmal.2022.100027

Hair, J. F., Black, W. C., Babin, B. J., & Anderson, R. E. (2018). Multivariate Data
Analysis Eighth Edition. www.cengage.com/highered

Hair, J. F., Risher, J. J., Sarstedt, M., & Ringle, C. M. (2018). When to use and how
to report the results of PLS-SEM.

Hair Jr, J. F., Hult, G. T. M., Ringle, C. M., Sarstedt, M., Danks, N. P., & Ray, S.
(2021). Partial Least Squares Structural Equation Modeling ( PLS-SEM )
Using R.

Hair Jr, J. F., Sarstedt, M., Hopkins, L., & Kuppelwieser, V. G. (2014). Partial least

Program Studi Manajemen



133

squares structural equation modeling ( PLS-SEM ) An emerging tool in
business research. European Business Review, 26.
https://doi.org/10.1108/EBR-10-2013-0128

Harjadi, D., Fatmasari, D., & Hidayat, A. (2023). Consumer identification in
cigarette industry: Brand authenticity, brand identification, brand experience,
brand loyalty and brand love. Uncertain Supply Chain Management, 11(2),
481-488. https://doi.org/10.5267/j.uscm.2023.3.001

Henseler, J., Ringle, C. M., & Sarstedt, M. (2015). A new criterion for assessing
discriminant validity in variance-based structural equation modeling. Journal
of the Academy of Marketing Science, 115-135.
https://doi.org/10.1007/s11747-014-0403-8

Hossny, M. F. (2021). Millennials Revisit Intention Based-Perceived Value in the
Hospitality Industry: The Mediating Effect of Satisfaction. Journal Of
Association of Arab Universities for Tourism and Hospitality (JAAUTH), 247—
272.

Ibukotakini. (2024). Persaingan Penjualan Ponsel di Indonesia dan Tantangannya.
Ibukotakini.  https://ibukotakini.com/read/persaingan-penjualan-ponsel-di-
indonesia-dan-tantangannya

Indrawan, M. G., & Siregar, D. L. (2021). Faktor-Faktor Yang Mempengaruhi
Kepuasan Pelanggan Smartphone Samsung Di Kota Batam. Jurnal
EKOBISTEK, 10(2), 81-87.

Irawan, H. (2008). Membedah strategi Kepuasan pelanggan. Pradnya Paramitha.

Irwansyah, R., Listya, K., Setiorini, A., Hanika, I. M., Hasan, M., Utomo, K. P.,
Bairizki, A., Lestari, A. S., Rahayu, D. W. S., Butarbutar, M., Nupus, H.,
Hasbi, 1., Elvera, & Triwardhani, D. (2021). Perilaku Konsumen.

Japiana, M., & Keni, K. (2022). The Impact of Brand Identification, Social Media
Marketing, and Brand Satisfaction Towards Brand Loyalty in the Indonesian
Food and Beverage Sector. Proceedings of the Tenth International Conference
on Entrepreneurship and Business Management 2021 (ICEBM 2021),
653(Icebm 2021), 461-467. https://doi.org/10.2991/aebmr.k.220501.070

Jaya, I. M. L. M. (2020). Metode Penelitian Kuantitatif dan Kualitatif: Teori,

Program Studi Manajemen



134

Penerapan, dan Riset Nyata. Quadrant.

Jocelynn, J., & Saputro, S. (2022). Faktor yang Mempengaruhi Brand Loyalty
terhadap Restoran Cepat Saji di Kota Batam. SEIKO : Journal of Management
& Business, 4(3), 236-247. https://doi.org/10.37531/sejaman.vxix.3467

Kataria, S., & Saini, V. (2020). The mediating impact of customer satisfaction in
relation of brand equity and brand loyalty: An empirical synthesis and re-
examination. South Asian Journal of Business Studies, 9(1), 62-87.
https://doi.org/10.1108/SAJBS-03-2019-0046

Kim, C. K., Han, D., & Park, S. B. (2001). The effect of brand personality and brand
identification on brand loyalty: Applying the theory of social identification.
Japanese Psychological Research, 43(4), 195-206.
https://doi.org/10.1111/1468-5884.00177

Krisnandi, H., Suryono, E., & Sugiono, E. (2019). Pengantar Manajemen. LPU-
UNAS.

Kumparan. (2025). Daftar iPhone Terbaru 2025 dan Harganya yang Bisa
Dijadikan Referensi. Kumparan. https://kumparan.com/info-produk/daftar-
iphone-terbaru-2025-dan-harganya-yang-bisa-dijadikan-referensi-
25e6BG2cUJP

Lady, Lady, & Tasya, A. (2024). Analisis Faktor Yang Mempengaruhi Customer
Satisfaction Terhadap Brand Loyalty Dari Produk Fashion Brand Lokal
Indonesia. Jurnal Manajemen Terapan Dan Keuangan, 13(05), 1840—1855.
https://doi.org/10.22437/jmk.v13105.37104

Lee, J. E., & Goh, M. L. (2026). Understanding purchase intention of university
Students towards skin care products. 3(3), 161-178.
https://doi.org/10.1108/PRR-11-2018-0031

Liu, C., Zhang, Y., & Zhang, J. (2020). The impact of self-congruity and virtual
interactivity on online celebrity brand equity and fans ’ purchase intention.
April. https://doi.org/10.1108/JPBM-11-2018-2106

Lumingkewas, E. M. . (2023). Konsep Dasar Manajemen (Ilmu dan Seni Mengatur
Organisasi). Tahta Media Group.

Minarti, M. S. (2020). Pengaruh gaya hidup, promosi dan kualitas layanan terhadap

Program Studi Manajemen



135

keputusan pembelian pada toko online shopee. In Program Studi Manajemen.
Universitas Putera Batam.

Mulyati, V., & Hariyanto, D. (2021). Perception Of Students Of Muhammadiyah
Sidoarjo Universitas The Apple Smartphone As A Lifestyle ( Persepsi
Mahasiswa Universitas Muhammadiyah Sidoarjo Terhadap Smartphone
Apple Sebagai Gaya Hidup). Ilmu Komunikasi.

Musman, A. (2024). Strategi Manajemen Kepuasan Pelanggan. Anak Hebat
Indonesia.

Nainggolan, A. (2023). Teknik Pengambilan Sampel. Akuntansi, 13(3), 1576—1580.

Nayebzadeh, S., & Farmani, M. (2018). Hotel Customer Loyalty: The Effect of
Individual’s Similarity to Brand, Lifestyle Congruency and Cultural Brand
Asset.  Marketing  and  Branding  Research, 5(2), 122-139.
https://doi.org/10.33844/mbr.2018.60288

Naz’aina, Raza, H., & Faliza, N. (2023). Pelatihan Pengolahan Data menggunakan
SEM PLS bagi Mahasiswa S1 Akuntansi FEB Universitas Malikussaleh.
Jurnal Malikussaleh Mengabdi, 2(1), 161-166.
https://doi.org/https://doi.org/10. 29103/jmm.vInl.xxx

Noor, M. F., & Nurlinda. (2021). Pengaruh Citra Merek, Kualitas Produk, Dan
Gaya Hidup Terhadap Keputusan Pembelian Smartphone Iphone Muhammad.
Forum Ilmiah, 18.

Nugraha, J. P., Alfiah, D., Sinulingga, D. G., Rojiati, U., Saloom, D. G.,
Rosmawati, Fathihani, Johannes, D. R., Kristia, Batin, M. H., Lestari, W. J.,
Khatimah, H., & Beribe, M. F. B. (2021). T e o r i Perilaku Konsumen. PT.
Nasya Expanding Management.

Nyamekye, M. B. (2025). Place attachment and brand loyalty : the moderating role
of customer experience in the restaurant setting. International Hospitality
Review, 37(1), 48-70. https://doi.org/10.1108/IHR-02-2021-0013

Parawansa, D. (2024). Strategi Branding. PT Mafy Media Literasi Indonesia.

Polat, A. S., & Cetinsoz, B. C. (2021). The Mediating Role of Brand Love in the
Relationship Between Consumer-Based Brand Equity and Brand Loyalty: a
Research on Starbucks. Journal of Tourism and Services, 12(22), 150—-167.

Program Studi Manajemen



136

https://doi.org/10.29036/jots.v12i22.252

Prameswari, A. A., & Santosa, B. S. (2021). Analisis Faktor Yang Mempengaruhi
Loyalitas Merek Dengan Kepuasan Pelanggan Sebagai Variabel Intervening.
Diponegoro Journal of Management, 10(2), 1-15. http://ejournal-
sl.undip.ac.id/index.php/dbr

Pratama, M. A., Siregar, R. P. S., & Sihombing, S. O. (2019). The Effect of
Consumer-Based Brand Equity and Satisfaction on Loyalty: An Empirical
Study. Jurnal Economia, 15(2), 275-291.
https://doi.org/10.21831/economia.v15i2.27314

Pratiwi, S. I. A. (2020). Pengaruh Identifikasi Merek Terhadap Loyalitas Merek
Melalui Keterlibatan Merek Dn Kepuasan pelanggan Pada Pengguna
Smartphone Samsung. Manajemen. http://ejournal-
sl.undip.ac.id/index.php/dbr

Pusparisa, Y. (2020). Pengguna Smartphone diperkirakan Mencapai 89% Populasi
pada 2025. Databoks Katadata.Co.Id.
https://databoks.katadata.co.id/teknologi-
telekomunikasi/statistik/bdbf32de49a325c/pengguna-smartphone-
diperkirakan-mencapai-89-populasi-pada-2025

Rahayu, H., & Slamet, F. (2024). Pengaruh Kepuasan Pelanggan sebagai Mediator
Antara Ekuitas Merek dan Loyalitas Merek Apple. Jurnal Manajerial Dan
Kewirausahaan, 6(3), 781-792. https://doi.org/10.24912/jmk.v613.31611

Rahmawati, E. D. (2023). Manajemen Pemasaran. Pusataka Baru Press.

Revinsky Ayunda, T. (2022). Journal of Entrepreneural Management What Makes
People Loyal to Apple Products. Journal of Entrepreneural Management,
1(1), 24-33. https://jem.ppj.unp.ac.id/index.php/jem

Rinika, E. K. (2020). Analisis Faktor- Faktor Yang Mempengaruhi Brand Loyalty
Yang Dimediasi Oleh Customer Satisfaction Dari Produk Uniqlo Di Kota
Batam. Jurnal Ekonomi Efektif, 2(3), 496-504.
https://www.academia.edu/download/89505099/10704.pdf

Sahir, S. H. (2022). Metodologi Penelitian. Kbm Indonesia.

Sanduo, A., Lim, D., Andrian, J., Jefferey, A., & Samudra, Vincentius, J. (2023).

Program Studi Manajemen



137

Factors That Affect Customer Satisfaction and Brand Loyalty for the Apple
Brand in  Indonesia. Manajemen  Bisnis, 13(02), 09-24.
https://doi.org/10.22219/mb.v13102.23040

Saputra, R. H. (2019). Pengaruh Staff Behaviour, Brand Identification Dan
Lifestyle Congruence Terhadap Kepuasan Dan Loyalitas Pelanggan Go-Food
Di Yogyakarta. Paper Knowledge . Toward a Media History of Documents,
3(April), 49-58.

Sari, D. R. (2023). Strategi Pemasaran dan Kepuasan Konsumen. CV. Literasi
Nusantara Abadi.

Sekaran, U., & Bougie, R. (2016). Research Methods For Business: A Skill Building
Approach. John Wiley & Sons.

Setiawan, R. 1., & Haris, 1. (2025). Pengaruh Harga dan Gaya Hidup terhadap
Keputusan Pembelian Iphone Second. Jurnal Informatika Ekonomi Bisnis,
7(3), 538—544. https://doi.org/10.37034/infeb.v713.1218

Sitanggang, M. A. L., & Kurniawati, K. (2025). Kebangkitan Dan Dominasi
Smartphone China Di Indonesia: Peran Mediasi Brand Addiction Dalam
Hubungan Brand Knowledge Dan Brand Love Terhadap Brand Loyalty Pasar
Smartphone Di Indonesia. Equilibrium : Jurnal Ilmiah Ekonomi, Manajemen
Dan Akuntansi, 14(2), 447. https://doi.org/10.35906/equili.v14i2.2537

So, K. K. F., King, C., Sparks, B., & Wang, Y. (2013). The influence of customer
brand identification on hotel brand evaluation and loyalty development.
International  Journal of Hospitality —Management, 34(1), 31-41.
https://doi.org/10.1016/5.1jhm.2013.02.002

Soraya, Z., Asdar, A. A. W., Karmila, Sari, D. P., Anugrah, W., Armayanti, &
Ranti. (2025). Pengaruh Brand Awareness, Brand Image, dan Harga terhadap
Loyalitas Merek pada Mahasiswa Pengguna Smartphone. Jurnal Ilmiah
Manajemen Dan Kewirausahaan, 4(2), 666—681.
https://doi.org/https://doi.org/10.55606/jimak.v4i12.4393

StatCounter. (2025). Mobil Vendor Market Share In Indonesia- November 2025.Gs
StatCounter.Com. https://gs.statcounter.com/vendor-market-

share/mobile/indonesia

Program Studi Manajemen



138

Sucma, F. A., & Sugiat, M. A. (2023). Pengaruh Brand Equity Terhadap Brand
Loyalty Yang Dimediasi Oleh Customer Satisfaction : STUDI JIMEA | Jurnal
Ilmiah MEA ( Manajemen , Ekonomi , dan Akuntansi ). 7(2), 406—427.

Sudarsono, H. (2020). manajemen pemasaran. CV. Pustaka Abadi.

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta.

Sugiyono. (2022). Metode Penelitian bisnis.: pendekatan kuantitatif, kualitatif, dan
R&D. Alfabeta.

Sulistiyowati, W. (2017). Buku Ajar Statistika Dasar. Buku Ajar Statistika Dasar,
14(1), 15-31. https://doi.org/10.21070/2017/978-979-3401-73-7

Sumantri, D. R., & Pakpahan, A. K. (2023). Pengaruh Customer Satisfactio, Brand
Image, Dan Brand Love Terhadap Brand Loyalty Restoran Fast Food Di
Jakarta. Media  Riset Bisnis &  Manajemen, 23(1), 25-42.
https://doi.org/http://dx.doi.org/10.25105/mrbm.v2311.20639 ISSN:

Syahdina, A., Febriani, F. A., Melani, N., Airafaras, T., & Prayudi, R. A. (2025).
Faktor-Faktor yang Mempengaruhi Kepuasan Pelanggan. JIBEMA: Jurnal
Illmu  Bisnis, FEkonomi, Manajemen, Dan Akuntansi, 1(1), 26-35.
https://doi.org/10.62421/jibema.v3i1.140

Wardhana, A. (2024). Branding Brand Management In The Digital Era — Edisi
Indonesia. CV. Eureka Media Aksara.

Yulianto, A., Setiadi, D. R., Ahmatang, Prihantini, C. Ii., Mulyanto, & Ramadhan,
R. N. (2024). Manajemen Pemasaran dalam Perspektif: Memahami
Perubahan dan Tantangan. Universitas Muhadi Setiabudi.

Zusrony, E. (2022). perilaku konsumen di Era Modern. Yayasan Prima Agus
Teknik.

Program Studi Manajemen



