DAFTAR PUSTAKA

Adler, P. S., & Kwon, S. W. (2002). Social capital: Prospects for a new concept.
Academy of Management Review, 27(1), 17-40.

Anwar, M., Shah, S. Z. A., & Khan, S. Z. (2022). The role of entrepreneurial
orientation in firm performance. Journal of Entrepreneurship in
Emerging Economies, 14(2), 205-224.

Ardial. (2022). Metodologi Penelitian Sosial. Jakarta: Prenadamedia Group.

Ardiyanti, R. (2020). Strategi Kewirausahaan dan Implikasinya terhadap Kinerja
UMKM. Jurnal Ekonomi dan Bisnis, 12(1), 45-56.

Arikunto, S. (2013). Prosedur Penelitian: Suatu Pendekatan Praktik. Jakarta:
Rineka Cipta.

Astuti, W., & Utami, S. (2019). Pengaruh Strategi Kewirausahaan terhadap
Kinerja UMKM. Jurnal Manajemen, 9(1), 12-21.

Bima, D. A., Rachmawati, H., & Lestari, P. (2022). Strategi Usaha Mikro di
Masa Pandemi. Jurnal Ekonomi Mikro, 6(2), 88—96.

Bygrave, W. D., & Zacharakis, A. (2019). Entrepreneurship. New York: Wiley.

Chen, M. H., Chang, Y. Y., & Lee, C. Y. (2020). Relational resources and new
venture performance. Journal of Business Research, 108, 367-376.

Creswell, J. W. (2014). Research Design: Qualitative, Quantitative, and Mixed
Methods Approaches (4th ed.). Thousand Oaks: SAGE Publications.

Cucino, V., Zhang, J., & Luo, X. (2024). Strategic networks and innovation
ambidexterity. Journal of Business Venturing, 39(2), 102—117.

Ghozali, 1. (2018). Aplikasi Analisis Multivariate dengan Program IBM SPSS 25.
Semarang: Badan Penerbit Universitas Diponegoro.

Hisrich, R. D., Peters, M. P., & Shepherd, D. A. (2017). Entrepreneurship (10th
ed.). New York: McGraw-Hill Education.

Hitt, M. A., Ireland, R. D., Camp, S. M., & Sexton, D. L. (2002). Strategic
entrepreneurship: Creating value for individuals, organizations, and
society. Academy of Management Executive, 26(1), 56-75.

Hughes, M., Hughes, P., & Morgan, R. E. (2021). Strategic entrepreneurship
behaviour and the innovation ambidexterity of young technology-based
firms in incubators. International Small Business Journal, 39(1), 62—85.

Inkpen, A. C., & Tsang, E. W. K. (2005). Social capital, networks, and knowledge
transfer. Academy of Management Review, 30(1), 146-165.

92



93

Ireland, R. D., Hitt, M. A., & Sirmon, D. G. (2003). A model of strategic
entrepreneurship: The construct and its dimensions. Journal of

Management, 29(6), 963—989.

Ismail, M., & Wahyuni, D. (2021). Pengaruh Inovasi terhadap Pendapatan
UMKM. Jurnal Ekonomi Rakyat, 5(2), 114-121.

Joko Untoro. (2012). Kewirausahaan: Dasar-Dasar Kewirausahaan. Jakarta:

Erlangga.

Kementerian Koperasi dan UKM RI. (2021). Profil UMKM Indonesia. Jakarta:
Kemenkop UKM.

Kementerian Koperasi dan UKM RI. (2023). Data UMKM Nasional. Jakarta:
Kemenkop UKM.

Kieso, D. E., Weygandt, J. J., & Warfield, T. D. (2019). Intermediate Accounting
(17th ed.). New Jersey: Wiley.

Krejcie, R. V., & Morgan, D. W. (1970). Determining sample size for research
activities. Educational and Psychological Measurement, 30, 607—610.

Kuratko, D. F., Morris, M. H., & Schindehutte, M. (2021). Understanding the
dynamics of entrepreneurship through strategic entrepreneurship. Small
Business Economics, 56(2), 561-577.

Kurniawan, A., & Puspitaningtyas, Z. (2016). Analisis Kinerja UMKM di
Indonesia. Jurnal Ekonomi dan Bisnis, 7(1), 55-63.

Leach, J. C., & Melicher, R. W. (2009). Entrepreneurial Finance (4th ed.).
Mason: Cengage Learning.

Liu, Y., Fang, E., & Perretti, F. (2020). Relational embeddedness and new venture
growth. Strategic Management Journal, 41(5), 831-856.

Lumpkin, G. T., & Dess, G. G. (1996). Clarifying the entrepreneurial orientation
construct and linking it to performance. Academy of Management
Review, 21(1), 135-172.

Maulana, M., & Suharyadi, R. (2020). Strategi Pemasaran UMKM dan Kinerja
Keuangan. Jurnal Akuntansi dan Bisnis, 15(1), 78-89.

Mulyadi. (2016). Sistem Akuntansi. Jakarta: Salemba Empat.

Prawiro, A. (1997). Indonesia: Dari ekonomi terpusat ke ekonomi pasar. Jakarta:
LP3ES.

Putri, M. D., & Santosa, B. (2023). Pengaruh Strategi Kewirausahaan terhadap
Pendapatan UMKM di Masa Pasca Pandemi. Jurnal Riset Manajemen,
18(1), 25-36.

Program Studi Kewirausahaan



94

Ramadhani, N. (2023). Pengaruh Peluang dan Orientasi Kewirausahaan terhadap
Pengembangan Usaha Mikro Kecil Menengah (Umkm) Studi Kasus
Makanan Kuliner Daerah Kecamatan Medan Baru.

Ramos-Rodriguez, A. R., Medina-Garrido, J. A., & Ruiz-Navarro, J. (2024). The
influence of entrepreneurship orientation on innovation performance.
Technovation, 126, 102683.

Riyanti, B. P. D., & Hidayat, R. (2020). Kewirausahaan: Konsep dan Praktik.
Bandung: CV Alfabeta.

Sanjaya, H., & Nuratama, A. (2021). Peran UMKM dalam Mendorong Ekonomi
Nasional. Jurnal Ekonomi Indonesia, 10(2), 44-52.

Sanusi, A. (1994). Kewirausahaan: Konsep dan Implementasi. Bandung:
Universitas Padjadjaran.

Saragih, E. (2024). Strategi Bisnis UMKM di Era Digitalisasi. Jurnal Inovasi
Ekonomi, 9(1), 12-21.

Sari, P. & Pratama, A. (2020). Analisis Pendapatan UMKM di Tengah Pandemi.
Jurnal Ekonomi Terapan, 5(2), 31-38.

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif dan R&D. Bandung:
Alfabeta.

Supriyadi, H., & Haryanto, T. (2021). Faktor-faktor yang Mempengaruhi
Pendapatan UMKM. Jurnal Bisnis dan Ekonomi, 8(1), 18-29.

Suryana, Y. (2016). Kewirausahaan: Kiat dan Proses Menuju Sukses. Bandung:
Salemba Empat.

Undang-Undang Republik Indonesia Nomor 20 Tahun 2008 tentang Usaha Mikro,
Kecil, dan Menengah.

Wibowo, A. (2021). Kinerja Keuangan UMKM dalam Perspektif Strategi Bisnis.
Yogyakarta: Deepublish.

Wibowo, A. (2020). Kinerja Keuangan UMKM dalam Perspektif Strategi Bisnis.
Yogyakarta: Deepublish.

Xiao, L., Wang, Y., & Wei, X. (2024). Entrepreneurial orientation and small
business performance. Journal of Business Research, 157, 113497.

Yli-Renko, H., Autio, E., & Sapienza, H. J. (2001). Social capital, knowledge
acquisition, and knowledge exploitation in young technology-based
firms. Strategic Management Journal, 22(6-7), 587—613.

Zimmerer, T. W. (1996). Essentials of Entrepreneurship and Small Business
Management. New Jersey: Prentice Hall.

Zimmerer, T. W., Scarborough, N. M., & Wilson, D. L. (2018). Entrepreneurship
and the New Venture Formation. Jakarta: Salemba Empat.

Program Studi Kewirausahaan



