
1 

 

DAFTAR PUSTAKA 

Alma, Buchari. 2018. MANAGEMENT MARKETING. Bandung: Alfabeta. 

Babić Rosario, Ana, Kristine de Valck, and Francesca Sotgiu. 2020. 

“Conceptualizing the Electronic Word-of-Mouth Process: What We Know and 

Need to Know about EWOM Creation, Exposure, and Evaluation.” Journal of 

the Academy of Marketing Science 48(3):422–448. doi: 10.1007/s11747-019-

00706-1. 

Cesariana, Carmelia, Fadlan Juliansyah, and Rohani Fitriyani. 2022. “MODEL 

KEPUTUSAN PEMBELIAN MELALUI KEPUASAN KONSUMEN PADA 

MARKETPLACE : KUALITAS PRODUK DAN KUALITAS 

PELAYANAN ( LITERATURE REVIEW MANAJEMEN PEMASARAN 

).” 3(1):211–24. 

Christin, A., and H. Riofita. 2024. “Pengaruh Influencer Marketing Terhadap 

Kesadaran Merek Dan Pembelian Konsumen Di Era Digital.” Jurnal Ilmiah 

Kajian Multidisipliner 8(5):2118–7302. 

Griffin, R. W. 2006. Fundamentals of Management. Houghton Mifflin. 

Handayaningrat, Soewarno. 1985. PENGANTAR STUDI ILMU ADMINISTRASI 

DAN MANAGEMEN. Jakarta: Haji Masagung. 

Hasan, Ali. 2013. Marketing Dan Kasus-Kasus Pilihan. edited by CAPS. 

Yogyakarta: Caps. 

Hennig-Thurau, Thorsten, Kevin P. Gwinner, Gianfranco Walsh, and Dwayne D. 

Gremler. 2004. “Electronic Word-of-Mouth via Consumer-Opinion Platforms: 

What Motivates Consumers to Articulate Themselves on the Internet?” 

Journal of Interactive Marketing 18(1):38–52. doi: 

https://doi.org/10.1002/dir.10073. 

Ismagilova, Elvira, Yogesh K. Dwivedi, Emma Slade, and Michael D. Williams. 

2017. Electronic Word of Mouth (EWOM) in the Marketing Context: A State 

of the Art Analysis and Future Directions SpringerBriefs in Business Business 

and Management Business and Management (R0). Springer. 

Kirriemuir, John, Angela Mcfarlane, John Kirriemuir, Angela Mcfarlane, and 

Literature Review. 2007. “Literature Review in Games and Learning 

Literature Review in Games and Learning.” 

Kotler, P., and G. Armstrong. 2016. Principles of Marketing, Global Edition. 

Pearson Education Limited. 

Kotler, P., and G. M. Armstrong. 2017. Principles of Marketing. Pearson Higher 

Education. 

Kotler, P., and K. .. Keller. 2021. Marketing Management. 16th ed. Pearson. 

Kotler, P., and K. L. Keller. 2016. Marketing Management. Pearson. 

Machali, Dr Imam M. P. 2021. METODE PENELITIAN KUANTITATIF 

PANDUAN PRAKTIS MERENCANAKAN, MELAKSANAKAN, DAN 

ANALISIS DALAM PENELITIAN KUANTITATIF. edited by A. Q. Habib. 

Yogyakarta: Fakultas Ilmu Tarbiyah dan Keguruan Universitas Islam Negeri 



2 

 

(UIN) Sunan Kalijaga Yogyakarta. 

Mishka, Sudha, and Sheena Kinari. 2017. “Impact of Influencers in Consumer 

Decision Process: The Fashion Industry.” SCMS Journal of Indian 

Management 14(3):14–30. 

Muninggar, Danit Anggi, and Aulia Rahmadini. 2022. “Pengaruh Electronic Word 

of Mouth (E-WoM) Terhadap Minat Beli Pada Aplikasi Shopee (Studi Kasus 

Kota Bandar Lampung).” Business and Enterpreneurship Journal (BEJ) 

3(1):30–39. doi: 10.57084/bej.v3i1.773. 

Muninggar, Danit Anggi, Aulia Rahmadini, and Vicky F. Sanjaya. 2022. 

“PENGARUH ELECTRONIC WORD OF MOUTH ( E-WOM ) 

TERHADAP MINAT BELI PADA APLIKASI SHOPEE ( STUDI KASUS 

KOTA BANDAR LAMPUNG ).” 1. 

Normaladewi, AndiNormaladewi, A. (2024). Pengaruh Event Marketing Dan 

Influencer Marketing Terhadap Keputusan Pembelian Diamond Pada Games 

Online Mobile Legends (Studi Pada Konsumen Shop Mobile Legends di 

Universitas Islam Malang). E – Jurnal Riset Manaje, 2278–2286. 

http://riset.unisma.ac.id/index.php/jrm. 2024. “Pengaruh Event Marketing 

Dan Influencer Marketing Terhadap Keputusan Pembelian Diamond Pada 

Games Online Mobile Legends (Studi Pada Konsumen Shop Mobile Legends 

Di Universitas Islam Malang).” E – Jurnal Riset Manajemen 13(01):2278–86. 

Prasastisiwi, Afra Hanifah. 2024. “10 Negara Dengan Penetrasi Game Tertinggi Di 

Dunia, Indonesia Nomor 2.” Retrieved (https://goodstats.id/article/indonesia-

peringkat-kedua-10-negara-dengan-penetrasi-game-tertinggi-di-dunia-

UsRti). 

Putra, Fery Ryansyah, and Endang Taufiqurahman. 2022. “Pengaruh Electronic 

Word Of Mouth (EWOM) Dan Iklan Melalui YouTube Terhadap Minat Beli 

Skin Pada Game Online Mobile Legends: Bang Bang Di Kabupaten Karawang 

Tahun 2022.” Jurnal Ilmiah Wahana Pendidikan 8(23):194–205. 

Ritonga, N., and N. Ameliany. 2022. “PENGARUH PERCEIVED 

USEFULNESSTERHADAP NIAT MENGGUNAKAN APLIKASI SHOPEE 

PAYLATERDAN DAMPAKNYA TERHADAP KEPUTUSAN 

PEMBELIAN.” 5(1):1130–36. 

Ritonga, N. M. A. 2021. “PENGARUH PERCEIVED USEFULNESS 

TERHADAP KEPUTUSAN PEMBELIAN DI APLIKASI SHOPEE.” 

04(02):271–78. 

Ritonga, N. M. A., and Mulana Khairunnisa. 2023. “PENGARUH ELECTRONIC 

WORD OF MOUTH TERHADAP KEPUTUSAN BERKUNJUNG PADA 

PANTAI UJONG BLANG KOTA LHOKSEUMAWE.” 6(1):84–94. 

Rivfany Diya Istiqomah, Musnaini Musnaini, and Sylvia Kartika Wulan B. 2025. 

“Pengaruh Influencer Marketing Dan Electronic Word of Mouth Terhadap 

Keputusan Pembelian Pada Gen Z Pengguna TikTok Di Kota Jambi.” 

MARAS : Jurnal Penelitian Multidisiplin 3(1):428–40. doi: 

10.60126/maras.v3i1.828. 

Rosadian, Alfira. 2023. Marketing Influencer As a Digital Marketing Strategi. 1st 



3 

 

ed. edited by A. Rosadian. Jawa Timur: Selaksa Media. 

Schiffman, L. .., and L. .. Kanuk. 2007. Consumer Behavior. 9th ed. Pearson 

Prentice Hall. 

Siagian, P. Sondang. 1989. FILSAFAT ADMINISTRASI. Jakarta: Bumi Aksara. 

Sugiyono, Prof Dr. 2020. Metode Penelitian Pendidikan Pendekatan Kuantitatif, 

Kualitatif Dan R&D. 1st–28th ed. Bandung: Penerbit CV. Alfabeta. 

Supriyanto. 2016. RETROSPEKTIF ILMU ADMINISTRASI BISNIS. Jakarta: Mitra 

Wacana Media. 

Tarigan, Ertika Br, Nofiawaty Nofiawaty, and Aslamia Rosa. 2023. “Pengaruh 

Influencer Marketing Terhadap Minat Beli Produk Skincare Ms Glow:” Al-

Kharaj : Jurnal Ekonomi, Keuangan & Bisnis Syariah 6(3):1618–29. doi: 

10.47467/alkharaj.v6i3.4067. 

Tjiptono, F., and G. Chandra. 2017. Pemasaran Strategik Edisi 2. Andi Offset. 

Tjiptono, Fandy, and Gregorius Chandra. 2012. Pemasaran Strategik. edited by 2. 

Yogyakarta: Andi Offset. 

Veirman, Marijke De, Veroline Cauberghe, and Liselot Hudders. 2017. “Marketing 

through Instagram Influencers: The Impact of Number of Followers and 

Product Divergence on Brand Attitude.” International Conference on 

Research in Advertising (ICORIA) 36:798–828. 

Wangsa, I. Nyoman Wara, Gede Bayu Rahanatha, Ni Nyoman Kerti Yasa, and I. 

Made Dana. 2022. PROMOSI PENJUALAN UNTUK MEMBANGUN 

ELECTRONIC WORD OF MOUTH DAN MENDORONG PENGAMBILAN 

KEPUTUSAN PEMBELIAN. 1st ed. edited by N. D. Lashwaty. Jawa Tengah: 

Penerbit Lakeisha. 

Wayong, J. 1983. Fungsi Administrasi Negara / J Wayong. Jakarta : Djambatan,. 

 


