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ABSTRAK 

 

Nama                : Auldya Fadhilla Pultri 
Program Stuldi  : Manajelmeln 

Juldull                  : Pelngarulh Onlinel Culstomelr Relvielw, Brand Trulst Dan Brand   

Awarelnelss Telrhadap Niat Belli Produlk Vasellinel Di Platform 

EL-Commelrcel Shopelel Pada Mahasiswa Fakulltas ELkonomi 

Dan Bisnis ULnivelrsitas Malikulssalelh 

Pelnellitian ini belrtuljulan ulntulk melnganalisis pelngarulh ullasan pellanggan daring 

(onlinel culstomelr relvielws), kelpelrcayaan melrelk (brand trulst), dan kelsadaran melrelk 

(brand awarelnelss) telrhadap niat belli (pulrchasel intelntion) produlk Vasellinel pada 

platform el-commelrcel Shopelel, delngan objelk pelnellitian yaitul mahasiswa Fakulltas 

ELkonomi dan Bisnis ULnivelrsitas Malikulssalelh. Meltodel pelnellitian yang digulnakan 

adalah meltodel kulantitatif delngan pelnyelbaran kulelsionelr kelpada 105 relspondeln. 

Data yang dikulmpullkan kelmuldian diulji mellaluli ulji validitas, ulji relliabilitas, ulji 

asulmsi klasik, dan analisis relgrelsi linielr belrganda.Hasil pelnellitian melnulnjulkkan 

bahwa ullasan pellanggan daring dan kelpelrcayaan melrelk belrpelngarulh nelgatif 

signifikan telrhadap niat belli, seldangkan kelsadaran melrelk belrpelngarulh positif 

signifikan. Di antara variabell-variabell telrselbult, kelsadaran melrelk mulncull selbagai 

faktor yang paling dominan melmelngarulhi niat belli mahasiswa telrhadap produlk 

Vasellinel di Shopelel.Pelnellitian ini melmbelrikan kontribulsi pada litelratulr pelmasaran 

digital delngan melnyoroti pelrbeldaan pelngarulh antara kelpelrcayaan, kelsadaran, dan 

ullasan telrhadap pelrilakul konsulmeln daring. Selcara praktis, hasil pelnellitian ini 

melnyarankan agar pelrulsahaan dan platform el-commelrcel melmpelrkulat stratelgi 

pelningkatan kelsadaran melrelk selrta melngellola ullasan pellanggan dan kelpelrcayaan 

melrelk delngan hati-hati ulntulk melningkatkan niat belli konsulmeln. 
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ABSTRACT 

Nama                : Auldya Fadhilla Pultri 
Stuldy Program  : Manajelmeln 

Titlel                  : Thel Influlelncel of Onlinel Culstomelr Relvielws, Brand Trulst 

and Brand Awarelnelss on Intelntion to Pulrchasel Vasellinel 

Produlcts on thel Shopelel EL-Commelrcel Platform among 

Stuldelnts at thel Facullty of ELconomics and Bulsinelss, 

Malikulssalelh ULnivelrsity 

This stuldy aims to analyzel thel influlelncel of onlinel culstomelr relvielws, brand trulst, 

and brand awarelnelss on pulrchasel intelntion of Vasellinel produlcts on thel Shopelel el-

commelrcel platform, with thel relselarch objelct beling stuldelnts of thel Facullty of 

ELconomics and Bulsinelss at Malikulssalelh ULnivelrsity. Thel relselarch melthod ulseld is 

qulantitativel by distribulting qulelstionnairels to 105 relspondelnts. Thel collelcteld data 

welrel telsteld throulgh validity telsts, relliability telsts, classical assulmption telsts, and 

mulltiplel linelar relgrelssion analysis. Thel findings relvelal that onlinel culstomelr 

relvielws and brand trulst havel significant nelgativel elffelcts on pulrchasel intelntion, 

whilel brand awarelnelss shows a significant positivel elffelct. Among thel variablels, 

brand awarelnelss elmelrgels as thel dominant factor influlelncing stuldelnts’ pulrchasel 

intelntion toward Vasellinel produlcts on Shopelel. Thel stuldy contribultels to digital 

markelting litelratulrel by highlighting thel varying impacts of trulst, awarelnelss, and 

relvielws on onlinel consulmelr belhavior. Practically, thel relsullts sulggelst that 

companiels and el-commelrcel platforms shoulld strelngtheln brand awarelnelss 

stratelgiels whilel carelfullly managing culstomelr relvielws and brand trulst to elnhancel 

consulmelr pulrchasel intelntion. 
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