
92 
 

DAFTAR PUSTAKA 

Abdullah, M. (2015). Manajemen Komunikasi Korporasi. Aswaja Pressindo. 

Agung. (2024). PENTINGNYA MENJAGA CITRA PERUSAHAAN THE 

IMPORTANCE OF MAINTAINING THE COMPANY’S IMAGE. 

LANDMARK: Jurnal Pengabdian Masyarakat, 2(2), 37–42. 

https://ejournal.unisi.ac.id/index.php/landmark/article/download/3277/1

666/ 

Aldoory, L., & Sha, B. L. (2007). The Situational Theory of Publics: Practical 

Aplications, Methodological Challenges and Theoretcal Horizons. In The 

Future of Excellences in Public Relation and Communication 

Management (1st ed.). Routledge. 

https://books.google.co.id/books?hl=en&lr=&id=TkyOAgAAQBAJ&oi

=fnd&pg=PA339&dq=related:C1JFDGEXjbsJ:scholar.google.com/&ot

s=B1Uk7soSgm&sig=ayyhJs-

WypdXj4C84ulqV4uBwcY&redir_esc=y#v=onepage&q&f=false 

Amanda, A. (2020). trategi Public Relations dalam Meningkatkan Citra 

Perusahaan (Studi kasus PT Fast Food Indonesia Tbk). ADVIS (Journal 

of Advertising), 1(1), 125–135. 

https://jurnal.umt.ac.id/index.php/ADVIS/article/download/4000/2221 

Anatan, L. (2010). Corporate Social Responsibility (CSR): Tinjauan Teori dan 

Praktik di Indonesia. Jurnal Management Maranatha, 8(2), 66–77. 

https://doi.org/https://doi.org/10.28932/jmm.v8i2.192 

Anggoro, M. L. (2005). Teori dan Profesi Kehumasan serta Aplikasinya di 

Indonesia. Bumi Aksara. 

Ardhana, N. A., Mariam, S., & Ramli, A. H. (2024). The Role of Corporate 

Image, Quality Service and Customer Satisfaction To Intention Behavior 

and Customer Loyalty. Jurnal Ilmiah Manajemen Kesatuan, 12(5), 

1715–1730. https://doi.org/10.37641/jimkes.v12i5.2825 

Argenti, P. A. (2003). Corporate Communication. McGraw-Hill Companies. 

Bertens, K. (2013). Pengantar Etika Bisnis. Gramedia. 

Cangara, H. (2019). Pengatar Ilmu Komunikasi (4th ed.). PT Raja Grafindo. 

Dianira, Y. F. (2020). Efektivitas Komunikasi Pendamping Corporate Social 

Responsibility (CSR). Jurnal Sains Komunikasi Dan Pengembangan 

Masyarakat [JSKPM], 4(6), 894–903. 

https://doi.org/10.29244/jskpm.v4i6.749 

Estaswara, H. (2020). Defining Communication Problems in Stakeholder 

Relations Based on Stakeholder Theory. Jurnal ASPIKOM, 5(1), 87. 

https://doi.org/10.24329/aspikom.v5i1.540 

Faatin, F. N., Ekasari, K., & Wahyuni, H. (2024). Evaluation of The 

Development of Corporate Social Responsibility (CSR) Programs PT 

PERTAMINA (PERSERO). Journal of Applied Business, Taxation and 



93 
 

Economics Research, 3(4), 376–393. 

https://doi.org/10.54408/jabter.v3i4.285 

Fawkes, J. (2018). The evolution of public relations research –an overview. 

Communication & Society, 31(4), 159–169. 

https://doi.org/10.15581/003.31.4.159-169 

Febriana, V. B., Sulistiawati, I., & Setiyadi, B. (2025). Perkembangan dan 

Konsep Dasar Hubungan Masyarakat (Humas) dalam Dunia Pendidikan. 

Jurnal Ilmiah Universitas Batanghari Jambi Lembaga Penellitian Dan 

Pengabdian Kepada Masyarakat, 25(1), 567–572. 

https://doi.org/10.33087/jiubj.v25i1.5194 

Frazier, H. M. (2005). Humas Membangun Citra dengan Komunikasi. PT. 

Remaja Rosdakarya. 

Grunig, J. E. (2005). Encyclopedia of Public Relation (Vol. 2). Sage 

Publication. 

Hardani. (2020). Metode Penelitian Kualitatif & Kuantitatif. Pustaka Ilmu. 

Heryana, A. (2018). Informan dan Pemilihan Informan dalam Penelitian 

Kualitatif. Universitas Esa Unggul. 

Hida, E. (2023). Implementasi Situational of The Publics pada Public 

Relations PT. Angkasa Pura I (Persero). JAMBURA JURNAL ILMU 

KOMUNIKASI, 1(1), 9–16. https://doi.org/10.37905/jik.v1i1.36 

Husniati. (2024). Public Relations (PR) merupakan sebuah profesi yang sangat 

membutuhkan keahlian dan keterampilan berkomunikasi. Jurnal Solusi 

Masyarakat Dikara, 4(2), 104–107. 

http://jsmd.dikara.org/jsmd/article/view/118/128 

Is, T. (2023, April 2). Program CSR Pertamina EP Pangkalan Susu “Perlis 

Cinta Lingkungan” Hadirkan Desa Bersih dan Sejahtera. TopBusiness: 

Inspire Great Business Performance. 

https://www.topbusiness.id/75431/program-csr-pertamina-ep-

pangkalan-susu-perlis-cinta-lingkungan-hadirkan-desa-bersih-dan-

sejahtera.html 

Juwita, R. (2017). Media Sosial dan Perkembangan Komunikasi Korporat. 

Jurnal Penelitian Komunikasi, 20(1), 47–60. 

https://doi.org/10.20422/jpk.v20i1.136 

M. I. Ristiawan, & H. Lestari. (2019). EFEKTIVITAS PROGRAM 

CORPORATE SOCIAL RESPONSIBILITY (CSR) PT. PERTAMINA DI 

TAMBAKREJO, KECAMATAN SEMARANG UTARA, KOTA 

SEMARANG. Journal of Public Policy and Management Review, 8(3), 

110–130. 

https://ejournal3.undip.ac.id/index.php/jppmr/article/view/24089 

Mardikato, T. (2014). CSR (Corporate Social Responsibility) Tanggung 

Jawab Sosial Korporasi. Alphabeta. 



94 
 

Men, L. R., & Yue, C. A. (2019). Creating a positive emotional culture: Effect 

of internal communication and impact on employee supportive behaviors. 

Public Relations Review, 45(3), 101764. 

https://doi.org/10.1016/j.pubrev.2019.03.001 

Michael, R., Raharjo, S. T., & Resnawaty, R. (2019). PROGRAM CSR 

YAYASAN UNILEVER INDONESIA BERDASARKAN TEORI 

TRIPLE BOTTOM LINE. Focus : Jurnal Pekerjaan Sosial, 2(1), 23. 

https://doi.org/10.24198/focus.v2i1.23116 

Noviyan Tantuah, N., Heychael, M., & Burhanuddin, A. E. (2023). 

STRATEGI BRANDING PADA KOMUNIKASI KORPORAT PT 

WARGI SANTOSA. Jurnal Sosial Humaniora Terapan, 5(2), 153–166. 

https://doi.org/10.7454/jsht.v5i2.1098 

Nurjanah, A., & Nurnisya, F. Y. (2019). PELAKSANAAN PROGRAM 

CORPORATE SOSIAL RESPONSIBILITY (CSR) DAN 

KOMUNIKASI CSR. Profetik: Jurnal Komunikasi, 12(1), 93. 

https://doi.org/10.14421/pjk.v12i1.1542 

Panuju, R. (2019). Komunikasi Pemasaran: Pemasaran sebagai Gejala 

Komunikasi, Komunikasi sebagai Strategi Pemasaran. Kencana. 

Pertamina EP. (n.d.). Retrieved September 5, 2025, from 

ep.pertamina.com/kontak?enc=DQ7ZOAcTzApalV0FUWykGqk5kZPa

fwDHBwTBtCFfIQ20h1xnDHyI7Wq7IDK+09Yd 

Rahadhini, M. (2010). MEMBANGUN CITRA PERUSAHAAN MELALUI 

PROGRAM CORPORATE SOCIAL RESPONSIBILITY. Jurnal 

Ekonomi Dan Kewirausahaan, 10(1), 11–21. 

https://ejurnal.unisri.ac.id/index.php/Ekonomi/article/view/368/328 

Rahmadani, R., Raharjo, S. T., & Resnawaty, R. (2019). Fungsi Corporate 

Social Responsibility (CSR) Dalam Pengembangan dan Pemberdayaan 

Masyarakat. Share : Social Work Journal, 8(2), 203. 

https://doi.org/10.24198/share.v8i2.20081 

Ruslan, R. (2010). Manajemen Public Relations dan Media Komunikasi. PT. 

Raja Grafindo. 

Russo, A., & Tencati, A. (2009). Formal vs. Informal CSR Strategies: 

Evidence from Italian Micro, Small, Medium-sized, and Large Firms. 

Journal of Business Ethics, 85(S2), 339–353. 

https://doi.org/10.1007/s10551-008-9736-x 

Sidiq, U., & Choiri, M. (2019). Penelitian Kualitatif. Nata Karya. 

Sugiyono. (2017). Metode Penelitian Kuantitatif, Kualitatif, R & D. 

Alphabeta. 

Suharyanti, S. (2018). URGENSI PENERAPAN CORPORATE SOCIAL 

RESPONSIBILITY DALAM MENINGKATKAN KOMITMEN 

ORGANISASI Studi Kasus pada Sektor Industri Perbankan Indonesia 



95 
 

(Inisial: PTBank XYZ, Tbk). Journal Communication Spectrum, 7(2). 

https://doi.org/10.36782/jcs.v7i2.1778 

Suryanto. (2017). Pengantar Ilmu Komunikasi (2nd ed.). Pustaka Setia. 

Taryana, A. (2023). Peran Humas, Media Digital, dan Manajemen Opini 

Publik di Pertamina Internasional EP. Jurnal Penelitian Inovatif, 3(2), 

403–414. https://doi.org/10.54082/jupin.173 

Theunissen, P., & Wan Noordin, W. N. (2012). Revisiting the concept 

“dialogue” in public relations. Public Relations Review, 38(1), 5–13. 

https://doi.org/10.1016/j.pubrev.2011.09.006 

Tomasowa, G. A. (2019). Strategi Komunikasi Korporasi Dalam Reposisi 

Bisnis PT. Garuda Indonesia TBK Menjadi Five Star Airline 2015-2020. 

Universitas Sahid. 

Tyasari, A. A., & Ruliana, P. (2021). Model Komunikasi Coorporate dalam 

Membangun Citra Perusahaan. CARAKA : Indonesia Journal of 

Communication, 2(1), 27–42. https://doi.org/10.25008/caraka.v2i1.54 

Ummah, A. H. (2021). Komunikasi Korporat: Teori dan Praktis. Widina 

Bhakti Persada. 

Welch, M., & Jackson, P. R. (2007). Rethinking internal communication: a 

stakeholder approach. Corporate Communications: An International 

Journal, 12(2), 177–198. https://doi.org/10.1108/13563280710744847 

Wibowo, A., Syahputra, S., & Susanto, R. D. (2021). Strategi Komunikasi 

Korporat Dalam Upaya Peningkatan Komunikasi Internal Dan Citra 

Perusahaan. LUGAS Jurnal Komunikasi, 5(2), 125–132. 

https://doi.org/10.31334/lugas.v5i2.1871 

Wirman, W., Sari, G. G., & Pratiwi, I. K. (2021). Strategi Pengelolaan 

Komunikasi Corporate Social Responsibility Melalui Program Bukit 

Mekar PT. PERTAMINA RU II Dumai. JURNAL SIMBOLIKA: 

Research and Learning in Communication Study, 7(1), 35–46. 

https://doi.org/10.31289/simbollika.v7i1.4279 

  


