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Belanja online saat ini cukup diminati oleh masyarakat Indonesia, hadirnya e-
commerce membuat kemudahan bagi konsumen sehingga konsumen lebih
memilih belanja online. Salah satu yang paling diminati konsumen dalam belanja
online adalah kategori fashion, brand fashion yang diminati oleh konsumen
adalah Erigo. Hal ini dibuktikan dengan penjualan Erigo di Shopee yang terus
mengalami peningkatan pada periode 2020-2022. Erigo merupakan salah satu
brand lokal yang banyak menarik perhatian dari konsumen, begitujuga dengan
konsumen yang berada di Kota Lhokseumawe. Perilaku konsumen dalam memilih
Erigo diyakini dipengaruhi oleh beberapa faktor. Penelitian ini bertujuan untuk
mengetahui pengaruh perceived risk, trust, dan information seeking terhadap
perilaku konsumen. Metode yang digunakan adalah metode penelitian kuantitatif.
Populasi dalam penelitian ini masyarakat Kota Lhokseumawe yang membeli
brand Erigo di Shopee. Sampel berjumlah sebanyak 100 responden. Hasil
penelitian menunjukkan bahwa perceived risk, trust, dan information seeking
berpengaruh secara signifikan terhadap perilaku konsumen dalam membeli brand
Erigo di Shopee. Berdasakan hasil dari uji F didapati nilai signifikansi sebesar
0,003 < 0,05 dan nilai Fhitung 3,239 > Fupa 2,699 sehingga secara simultan
terdapat pengaruh antara perceived risk, trust, dan information seeking terhadap
perilaku konsumen membeli brand Erigo di Shopee.. Hubungan antara variabel
tersebut adalah sebesar 80,7% sedangkan sisanya 19,3% dipengaruhi oleh variabel
lain yang tidak diteliti dalam penelitian ini.
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ABSTRACT
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Terhadap Perilaku Konsumen (Studi pada Brand Erigo di
Shopee)

Online shopping is currently quite popular among Indonesian people, the
presence of e-commerce makes it easier for consumers so that consumers prefer
online shopping. One of the things that consumers are most interested in when
shopping online is the fashion category, the fashion brand that consumers are
interested in is Erigo. This is proven by Erigo sales on Shopee which continue to
increase in the 2020-2022 period. Erigo is a local brand that attracts a lot of
attention from consumers, as well as consumers in Lhokseumawe City. Consumer
behavior in choosing Erigo is believed to be influenced by several factors. This
research aims to determine the influence of perceived risk, trust, and information
seeking on consumer behavior. The method used is a quantitative research
method. The population in this research is the people of Lhokseumawe City who
buy the Erigo brand on Shopee. The sample consisted of 100 respondents. The
research results show that perceived risk, trust, and information seeking have a
significant effect on consumer behavior in purchasing the Erigo brand on Shopee.
Based on the results of the F test, it was found that the significance value was
0.003 < 0.05 and the F value was 3.239 > F table 2.699 so that simultaneously
there was an influence between perceived risk, trust and information seeking on
consumer behavior in buying the Erigo brand at Shopee. The relationship
between these variables is amounting to 80.7% while the remaining 19.3% was
influenced by other variables not examined in this research.
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