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ABSTRAK 

 

Nama                      :  Rika Andriani Br Sinaga 

Program Studi        :  Manajemen 

Judul                       : Pengaruh Influencer, Durasi Vidio, Dan Discount Terhadap   

   Impulsive Buying Merek Bostanten Pada Tiktok Shop 

 

Peneli4ti4a4n i4ni4 untuk mengeta4hui4 seja4uh ma4na4 konsumen da4la4m memi4li4h pembeli4a4n 

produk merek Bosta4nten pa4da4 Ti4ktok Shop ya4ng mempenga4ruhi4 I4mpulsi4ve Buyi4ng. 

Popula4si4 da4la4m peneli4ti4a4n i4ni4 a4da4la4h konsumen ya4ng perna4h mela4kuka4n pembeli4a4n 

produk merek Bosta4nten. Sa4mpel seba4nya4k 100 responden. Da4ta4 pri4mernya4 berupa4 

ha4si4l kuesi4oner ya4ng di4seba4rka4n kepa4da4 responden peneli4ti4a4n. Peneli4ti4a4n i4ni4 

mengguna4ka4n pendeka4ta4n kua4nti4ta4ti4f denga4n a4na4li4si4s regresi4 li4ni4er berga4nda4 da4n 

di4ola4h mengguna4ka4n pera4ngka4t SPSS (Sta4ti4si4ca4l Pa4cka4ge for the Soci4a4l Sci4ences). 

Hi4potesi4s di4tentuka4n denga4n mengguna4ka4n progra4m SPSS versi4 25.0. ha4si4l 

peneli4ti4a4n i4ni4 menunjuka4n ba4hwa4 seca4ra4 pa4rsi4a4l, va4ri4a4bel I4nfluencer berpenga4ruh 

posi4ti4f da4n si4gni4fi4ka4n terha4da4p I4mpulsi4ve Buyi4ng a4ta4u seca4ra4 sta4ti4sti4k 0,002 < 0,05 

da4n memi4li4ki4 ni4la4i4 thi4tung > tta4bel ya4i4tu 1,756 > 1,665. Pa4da4 va4ri4a4bel Dura4si4 Vi4di4o 

berpenga4ruh da4n si4gni4fi4ka4n terha4da4p I4mpulsi4ve Buyi4ng a4ta4u seca4ra4 sta4ti4sti4k 0,004 < 

0,05 da4n memi4li4ki4 ni4la4i4 thi4tung > tta4bel ya4i4tu 2,943 > 1,665. Kemudi4a4n pa4da4 Va4ri4a4bel 

Di4scount berpenga4ruh posi4ti4f da4n si4gni4fi4ka4n terha4da4p I4mpulsi4ve Buyi4ng a4ta4u seca4ra4 

sta4ti4sti4k 0,001<0,05 da4n memi4li4ki4 ni4la4i4 thi4tung > tta4bel ya4i4tu 3,3273 > 1,665. Ni4la4i4 

A4djusted R Squa4re i4ndependen ya4i4tu I4nfluencer, Dura4si4 Vi4di4o Da4n Di4scount 

menunjukka4n ba4hwa4 58,3% seda4ngka4n si4sa4nya4 sebesa4r 41,7,3% di4jela4ska4n oleh 

va4ri4a4bel la4i4n sela4i4n va4ri4a4bel i4ndependen da4la4m peneli4ti4a4n i4ni4. 
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ABSTRACT 

 

Na4ma4                      :  Ri4ka4 A4ndri4a4ni4 Br Si4na4ga4 

Progra4m Studi4        :  Ma4na4jemen 

Judul : The I4nfluence of I4nfluencers, Vi4deo Dura4ti4on, a4nd Di4scounts                    

on Impulsi4ve Buyi4ng of the Bosta4nten Bra4nd on Ti4kTok Shop 

 

Thi4s study a4i4ms to determi4ne the extent to whi4ch consumers' choi4ce of Bosta4nten 

bra4nd products on Ti4ktok Shop i4nfluences i4mpulsi4ve buyi4ng. The popula4ti4on i4n thi4s 

study consi4sts of consumers who ha4ve previ4ously purcha4sed Bosta4nten bra4nd 

products. The sa4mple si4ze i4s 100 respondents. The pri4ma4ry da4ta4 consi4sts of 

questi4onna4i4re results di4stri4buted to the study respondents. Thi4s study employs a4 

qua4nti4ta4ti4ve a4pproa4ch usi4ng multi4ple li4nea4r regressi4on a4na4lysi4s a4nd i4s processed 

usi4ng the SPSS (Sta4ti4sti4ca4l Pa4cka4ge for the Soci4a4l Sci4ences) softwa4re. The 

hypothesi4s wa4s determi4ned usi4ng SPSS versi4on 25.0. The results of thi4s study 

i4ndi4ca4te tha4t, pa4rti4a4lly, the I4nfluencer va4ri4a4ble ha4s a4 posi4ti4ve a4nd si4gni4fi4ca4nt effect 

on I4mpulsi4ve Buyi4ng, sta4ti4sti4ca4lly 0.002 < 0.05, a4nd ha4s a4 t-va4lue > t-ta4ble, i4.e., 

1.756 > 1.665. The Dura4ti4on of Vi4deo va4ri4a4ble ha4s a4 si4gni4fi4ca4nt posi4ti4ve effect on 

I4mpulsi4ve Buyi4ng, sta4ti4sti4ca4lly a4t 0.004 < 0.05, wi4th a4 t-va4lue > t-ta4ble, i4.e., 2.943 

> 1.665. The Di4scount va4ri4a4ble ha4s a4 posi4ti4ve a4nd si4gni4fi4ca4nt effect on I4mpulsi4ve 

Buyi4ng, sta4ti4sti4ca4lly 0.001 < 0.05, wi4th a4 t-va4lue > t-ta4ble, i4.e., 3.3273 > 1.665. The 

a4djusted R-squa4re va4lue for the i4ndependent va4ri4a4bles I4nfluencer, Vi4deo Dura4ti4on, 

a4nd Di4scount i4ndi4ca4tes tha4t 58.3% i4s expla4i4ned by these va4ri4a4bles, whi4le the 

rema4i4ni4ng 41.73% i4s expla4i4ned by other va4ri4a4bles not i4ncluded i4n thi4s study. 
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