DAFTAR REFERENSI

Abadi, P., & Kurniawan, I. (2022). PENGARUH PERCEIVED TRUST DAN
PERCEIVED ENJOYMENT TERHADAP PERILAKU PENGGUNAAN
SHOPEEPAY (Studi Pengguna ShopeePay Masyarakat Jombang) 1Putra.
16(1), 1-23.

Agustin, B., & Rinova, D. (2024). The Influence of Perceived Ease of Use,
Perceived Benefits, and Trust on the Intention to Use Dana E-Wallet Among
Users in Indonesia. International Journal of Economics, Business and
Innovation Research, 03(02), 951-965.

Al Daabseh, T. K. I., & Aljarah, A. (2021). The relationship between online sale
and customer value co-creation: The mediating role of e-satisfaction and e-
trust. International Journal of Data and Network Science, 5(2), 97-106.
https://doi.org/10.5267/j.ijdns.2021.2.005

Al Hafizh, Z. I., & Hidayat, A. (2022). The role of digital payment benefits
toward switching consumer behavior in the case of OVO application.
International Journal of Research in Business and Social Science (2147-
4478), 11(7), 23-34. https://doi.org/10.20525/ijrbs.v11i7.2156

Ariyanto, A. (2023). Manajemen Pemasaran. In Widina Bhakti Persada Bandung
(pp. 1-262).

Ashghar, S. A., & Nurlatifah, H. (2020). Analisis Pengaruh Perceived Ease of
Use, Perceived Usefulness, dan Perceived Risk terhadap Keinginan Membeli
Kembali melalui e-Trust dan s-Satisfaction (Studi Kasus Pengguna Gopay
pada Transaksi UMKM). Jurnal Al Azhar Indonesia Seri IImu Sosial, 1(1),
40. https://doi.org/10.36722/jaiss.v1i1.459

Audina, M., Isnurhadi, & Andriana, I. (2021). Faktor yang Mempengaruhi
Behavioral Intention Transaksi Keuangan Digital (E-Wallet) pada Generasi
Milenial di Kota Palembang. Media Riset Bisnis & Manajemen, 21(2), 99—
116.

Bongso, L. A., & Kristiawan, A. (2022). Kenyamanan Online Dalam
Menciptakan Kepuasan Pelanggan Online Pada Pengguna Tokopedia. JMBI
UNSRAT (Jurnal Ilmiah Manajemen Bisnis Dan Inovasi Universitas Sam
Ratulangi)., 9(1), 123-140. https://doi.org/10.35794/jmbi.v9i1.38621

Camen, B., Koslow, L., Frantz, R., Nadres, B., & Ratajczak, D. (2021). How
Marketers Can Win with Gen Z and Millennials.

Cen Lu, Abednego, F., Kuswoyo, C., & Calvin, L. (2021). PENGARUH
PERCEIVED ENJOYMENT, PERCEIVED USEFULNES, PERCEIVED
EASE OF USE, PERCEIVED COMPABILITY, PERCEIVED
INFORMATION SECURITY, DAN PERCEIVED SOSIAL PRESSURE
TERHADAP SIKAP TERHADAP BELANJA ONLINE. Jmbi Unsrat, 8(1),

122



123

32-49. https://ejournal.unsrat.ac.id/index.php/jmbi/article/view/32638

Cen Lu, Abednego, F., Kuswoyo, C., & Calvin, L. (2023). Pengaruh Perceived
Enjoyment, Perceived Usefulnes, Perceived Ease of Use, Perceived
Compability, Perceived Information Security, Dan Perceived Sosial Pressure
Terhadap Sikap Terhadap Belanja Online. JMBI UNSRAT (Jurnal llmiah
Manajemen Bisnis Dan Inovasi Universitas Sam Ratulangi)., 10(2), 1287—
1305. https://doi.org/10.35794/jmbi.v10i2.50040

Damanik, M. A. A., Fauzi, A., & Situmorang, S. H. (2022). Pengaruh Perceived
Usefulness, Perceived Enjoyment dan Kepercayaan Terhadap Continuance
Intention Melalui Kepuasan Pada Generasi Millenial Pengguna E-Wallet di
Kota Medan. Ekonomi, Keuangan, Investasi Dan Syariah (EKUITAS), 3(4),
827-834. https://doi.org/10.47065/ekuitas.v3i4.1475

Dana.id. (2024). Duduki Peringkat #1, DANA Jadi Aplikasi Keuangan Indonesia
Berperforma Terbaik. Dana.ld.
https://www.dana.id/corporate/newsroom/duduki-peringkat-1-dana-jadi-
aplikasi-keuangan-indonesia-berperforma-terbaik

Data.ai. (2024). publisher-awards. Data.Ai. https://www.data.ai/en/top-publisher-
awards/

Dawood, H. M., Liew, C. Y., & Lau, T. C. (2022). Mobile perceived trust
mediation on the intention and adoption of FinTech innovations using mobile
technology: A systematic literature review. F1000Research, 10, 1-19.
https://doi.org/10.12688/f1000research.74656.2

Esawe, A. T. (2022). Understanding mobile e-wallet consumers’ intentions and
user behavior. Spanish Journal of Marketing - ESIC, 26(3), 363-384.
https://doi.org/10.1108/SIME-05-2022-0105

Faisal, M., & Kraugusteeliana. (2019). Analisis Behavioral Intention Pada
Penggunaan Digital Payment Dengan Menggunakan Metode Technology
Acceptance Model 3 (Studi Kasus Pada Aplikasi Linkaja). Seminar Nasional
Informatika, Sistem Informasi Dan Keamanan Siber (SEINASI-KESI), 2(1),
1-11.

Febbyola, R., Mardani, R. M., & Ramadhan, T. S. (2023). Analisa Perceived Ease
Of Use Dan Perceived Enjoyment Terhadap Behavior Intention Pada Digital
Payment (Studi Kasus Mahasiswa Universitas Islam Malang 2019). Jurnal
Riset Manajemen, 12(1), 2302-7061.

Ghozali, 1. (2016). Aplikasi Analisis Multivariate dengan Program SPSS dengan
Program IBM SPSS 25. Badan Penerbit Universitas Diponegoro.

GOmez-Hurtado, C., Galvez-Sanchez, F. J., Prados-Pefia, M. B., & Ortiz-Zamora,
A. F. (2024). Adoption of e-wallets: trust and perceived risk in Generation Z
in  Colombia.  Spanish  Journal of  Marketing -  ESIC.
https://doi.org/10.1108/SIME-01-2024-0017

Program Studi Manajemen



124

Humairoh, H., & Annas, M. (2023). Tam Model: What Affects Gen Z Interest in
the Use of e-Wallets? Dinasti International Journal of Digital Business
Management, 4(2), 242—251. https://creativecommons.org/licenses/by/4.0/

Ikramuddin, 1., Matriadi, F., Yusuf lis, E., & Mariyudi, M. (2021). Marketing
Performance Development: Application of the Concept of Digital Marketing
and Market Orientation Strategy in the Msme Sector. International Journal
of Educational Review, Law And Social Sciences (IJERLAS), 1(2), 181-190.
https://doi.org/10.54443/ijerlas.v1i2.85

Indayani, L. (2018). Pengantar Manajemen. In Pengantar Manajemen.
https://doi.org/10.21070/2018/978-602-5914-18-8

Joshi, A., Kale, S., Chandel, S., & Pal, D. (2015). Likert Scale: Explored and
Explained. British Journal of Applied Science & Technology, 7(4), 396-403.
https://doi.org/10.9734/bjast/2015/14975

Katadata. (2022). Profil DANA, Dompet Digital Bagian Grup Emtek dan
Sinarmas. Katadata.Co.ld.
https://katadata.co.id/ekonopedia/profil/623835fd7de77/profil-dana-dompet-
digital-bagian-grup-emtek-dan-sinarmas

Kelly, A. E., & Palaniappan, S. (2023). Using a technology acceptance model to
determine factors influencing continued usage of mobile money service
transactions in Ghana. Journal of Innovation and Entrepreneurship, 12(1).
https://doi.org/10.1186/s13731-023-00301-3

Kotler, P., & Keller, K. L. (2018). Manajemen Pemasaran. PT. Indeks.

Kumala, D. C., Pranata, J. W., & Thio, S. (2020). Pengaruh Perceived Usefulness,
Perceived Ease of Use, Trust, Dan Security Terhadap Minat Penggunaan
Gopay Pada Generasi X Di Surabaya. Jurnal Manajemen Perhotelan, 6(1),
19-29. https://doi.org/10.9744/jmp.6.1.19-29

Kumar, A., Haldar, P., & Chaturvedi, S. (2024). Factors influencing intention to
continue use of e-wallet: mediating role of perceived usefulness. Vilakshan -
XIMB Journal of Management. https://doi.org/10.1108/xjm-12-2023-0243

Kurnia, & Sukarnadi, N. (2023). Anteseden Perceived Enjoyment Dan
Implikasinya Terhadap Kontinuitas Penggunaan Mobile Game. JMBI
UNSRAT (Jurnal llmiah Manajemen Bisnis Dan Inovasi Universitas Sam
Ratulangi)., 10(1), 497-506. https://doi.org/10.35794/jmbi.v10i1.44500

Kusumawati, R. (2023). DANA Layani Lebih dari 30 Juta per Bulan Transaksi
‘Kirim Uang’ di Tahun 2021. Portonews.ld.
https://www.portonews.com/2022/pernik-bisnis/digital/dana-layani-lebih-
dari-30-juta-per-bulan-transaksi-kirim-uang-di-tahun-2021/

Lalu Agustino. (2021). Pengaruh Promosi, Persepsi Kemudahan Dan Persepsi
Manfaat Terhadap Minat Penggunaan E-Wallet Dengan Kepercayaan
Sebagai Variabel Mediasi Pada Pengguna E-Wallet Di Kota Banjarmasin.

Program Studi Manajemen



125

Kindai, 17(3), 401-422. https://doi.org/10.35972/kindai.v17i3.631

Lie, D., Nainggolan, N. T., Chandra, E., Sisca, S., & Sudirman, A. (2022).
Stimulant Analysis of Millennial Generation’s Behavioral Intentions in
Using E-Wallet. Seminar Nasional Hasil Riset Dan Pengabdian Kepada
Masyarakat Universitas Sahid Surakarta, 2, 156-170.

Maria, V., & Sugiyanto, L. B. (2023). Perceived usefulness, perceived ease of use,
perceived enjoyment on behavioral intention to use through trust. Indonesian
Journal of Multidisciplinary Science, 3(1), 1-7.
https://doi.org/10.55324/ijoms.v3i1.702

Maulana, Y., Kurniawan, M., & Putri, R. (2024). Pengaruh Perceived Ease of
Use , Perceived Usefulness Terhadap Behavior Intention to Use Pada
Pengguna Layanan Qris Bsi Mobile Dengan Trust Sebagai Variabel
Intervening ( Studi Pada Mahasiswa Universitas Islam Negeri Raden Intan
Lampung ). 15(6), 276-284.

Mohan, M. M., Upadhyaya, P., & Pillai, K. R. (2020). Intention and barriers to
use MOOCs: An investigation among the post graduate students in India.
Education and Information  Technologies, 25(6), 5017-5031.
https://doi.org/10.1007/s10639-020-10215-2

Monica, F., & Japarianto, E. (2022). Analisa Pengaruh Perceived Ease of Use Dan
Melalui Perceived Enjoyment Terhadap Behavior Intention Pada Digital
Payment. Jurnal Manajemen Pemasaran, 16(1), 9-15.
https://doi.org/10.9744/pemasaran.16.1.9-15

Muliadi, M. L., & Japarianto, E. (2021). Analisa Pengaruh Perceived Ease of Use
Terhadap Behavior Intention Melalui Perceived Usefulness Sebagai Media
Intervening Pada Digital Payment Ovo. Jurnal Manajemen Pemasaran,
15(1), 20-27. https://doi.org/10.9744/pemasaran.15.1.20-27

Muntianah, Astuti, & Azizah. (2021). Pengaruh Minat Perilaku Terhadap Actual
Use Teknologi Informasi dengan Pendekatan Technology Acceptance Model
(TAM) (studi kasus pada kegiatan belajar mahasiswa fakultas ilmu
administrasi  universitas  brawijaya malang). PROFIT: JURNAL
ADMINISTRASI BISNIS, 6(1).

Musnaini, Suyoto, Y. T., Handayani, W., & Jihadi, M. (2021). Manajemen
pemasaran.

Mustofa, F. J., & Kurniawati, L. (2024). Pengaruh Persepsi Kemudahan
Penggunaan, Persepsi Keamanan, Persepsi Risiko dan Fitur Layanan
terhadap Minat Menggunakan E-Wallet Pada Aplikasi Dana. YUME :
Journal of Management, 7(1), 856-868.

Naufaldi, I., & Tjokrosaputro, M. (2020). Pengaruh Perceived Ease Of Use,
Perceived Usefulness, dan Trust terhadap Intention To Use. Jurnal
Manajerial Dan Kewirausahaan, 2(3), 715.
https://doi.org/10.24912/jmk.v2i3.9584

Program Studi Manajemen



126

Pambudi, A. R. (2019). Analisa Perceived Ease Of Use dan Perceived Usefulness
terhadap Behavior Intention pada Aplikasi Digital Payment OVO. Jurnal
Strategi Pemasaran, 6(2), 1-10.

Prabawa, I. P. W., & Aminah, S. (2023). The Influence of Perception of Ease and
Perception of Trust on Intention to Reuse E-Wallet Dana in Surabaya. Jurnal
Ekonomi Dan Bisnis Digital, 2(3), 1075-1082.
https://doi.org/10.55927/ministal.v2i3.4799

Pratama, V. T. (2023). Pengaruh Perceived Ease Of Use , Perceived Usefulness
Terhadap Intention To Use Online Single Submission ( OSS ) Dengan Trust
Sebagai Variabel Mediasi Di Kementrian Investasi / BKPM Pemerintah
Indonesia melalui Kementerian Investasi / Badan Koordinasi Pen. 2(4).

Prayag, G., Hosany, S., & Odeh, K. (2020). The role of tourists’ emotional
experiences and satisfaction in understanding behavioral intentions. Journal
of Destination Marketing and Management, 2(2), 118-127.
https://doi.org/10.1016/j.jdmm.2013.05.001

Published by OJK with ADB support. (n.d.).

Putra, E. Y., & Salim, F. F. (2023). Analysis of Factors Affecting Behavioral
Intention in Using Mobile Wallets in Batam City. Jurnal Maksipreneur:
Manajemen, Koperasi, Dan Entrepreneurship, 12(2), 329.
https://doi.org/10.30588/jmp.v12i2.1163

Putri, P., Jati, H.,, & Maryanto, A. T. (2021). PENGARUH DAYA TARIK
PROMOSI, KEMUDAHAN PENGGUNAAN, DAN KEAMANAN
TERHADAP MINAT PENGGUNAAN E-MONEY PADA MAHASISWA
POLITEKNIK NEGERI SEMARANG CYNTHIA. 9(2), 173-183.

Raninda, R., Wisnalmawati, W., & Oetomo, H. (2022). Effect of Perceived
Usefulness, Perceived Ease of Use, Perceived Security, and Cashback
Promotion on Behavioral Intention to the DANA E-Wallet. Jurnal limiah
Manajemen Kesatuan, 10(2), 63-72.
https://doi.org/10.37641/jimkes.v10i1.1218

Renaldy, M., & Susilowati, C. (2024). Pengaruh Perceived Usefulness, Perceived
Ease Of Use, Dan Trust Terhadap Purchase Decision. Jurnal Manajemen
Pemasaran Dan Perilaku Konsumen, 3(1), 216-228.
https://doi.org/10.21776/jmppk.2024.03.1.22

Romdona, S., Junista, S. S., & Gunawan, A. (2024). TEKNIK PENGUMPULAN
DATA: OBSERVASI, WAWANCARA DAN KUESIONER. 3(1), 39-47.

Rosyad, S., & Harsono, M. (2021). Pentingnya Perceived Usefulness Dan
Perceived Ease of Use: Dalam Teknologi Informasi. Jurnal Ilmiah limu
Terapan Universitas Jambi, 5(1), 86-92.
https://doi.org/10.22437/jiituj.v5i1.13723

Sarkam, N. A., Mohamad Razi, N. F., Mohammad, N. H., Jamil, N. ., &

Program Studi Manajemen



127

Kurniawati, L. (2022). Attitudes, Security, and Perceived Ease of Use
Influence The Consumers’ Decision to Use An E-payment System.
International Journal of Academic Research in Business and Social Sciences,
12(3), 357-368. https://doi.org/10.6007/ijarbss/v12-i3/12884

Setiawan, P. Y., & Kusumadewi, N. M. W. (2023). Exploring the Role of
Perceived Enjoyment Integration in the Unified Theory of Acceptance and
Use of Technology: a Descriptive Study. Russian Journal of Agricultural
and Socio-Economic Sciences, 140(8), 78-88.
https://doi.org/10.18551/rjoas.2023-08.08

Shetu, S. N., Islam, M. M., & Promi, S. I. (2022). An Empirical Investigation of
the Continued Usage Intention of Digital Wallets: The Moderating Role of
Perceived Technological Innovativeness. Future Business Journal, 8(1).
https://doi.org/10.1186/s43093-022-00158-0

Siagian, H., Tarigan, Z. J. H., Basana, S. R., & Basuki, R. (2022). The effect of
perceived security, perceived ease of use, and perceived usefulness on
consumer behavioral intention through trust in digital payment platform.
International Journal of Data and Network Science, 6(3), 861-874.
https://doi.org/10.5267/j.ijdns.2022.2.010

Singh, N., Sinha, N., & Liébana-Cabanillas, F. J. (2020). Determining factors in
the adoption and recommendation of mobile wallet services in India:
Analysis of the effect of innovativeness, stress to use and social influence.
International Journal of Information Management, 50(May 2019), 191-205.
https://doi.org/10.1016/j.ijinfomgt.2019.05.022

Sugiyono. (2016). Metode Penelitian Bisnis. Alfa Beta.

Sumadi, Haris Romdhoni, A., & Fatakhurohim. (2022). Analisis Faktor
Kepercayaan, Manfaat Dan Keamanan Terhadap Minat Penggunaan E-
Money Dalam Perspektif Ekonomi Syariah (Studi Kasus Pada Masyarakat di
Boyolali). Jurnal Ilmiah  Ekonomi Islam, 8(02), 2195-2201.
https://jurnal.stie-aas.ac.id/index.php/jie

Suseno, N. S., Ingawan, D. C., & Rosmayati, I. (2021). Identifikasi Behavioral
Intention dengan Pendekatan Technology Acceptance Model. Jurnal
Algoritma, 18(1), 292-301. https://doi.org/10.33364/algoritma/v.18-1.931

Tian, Y., Chan, T. J.,, Suki, N. M., & Kasim, M. A. (2023). Moderating Role of
Perceived Trust and Perceived Service Quality on Consumers’ Use Behavior
of Alipay e-wallet System: The Perspectives of Technology Acceptance
Model and Theory of Planned Behavior. Human Behavior and Emerging
Technologies, 2023. https://doi.org/10.1155/2023/5276406

To, A. T., & Trinh, T. H. M. (2021). Understanding behavioral intention to use
mobile wallets in vietnam: Extending the tam model with trust and
enjoyment. Cogent Business and Management, 8(1).
https://doi.org/10.1080/23311975.2021.1891661

Program Studi Manajemen



128

Udayana, I., Rinofah, R., & Fahrurrozi, K. (2022). Pengaruh Perceived
Characteristic of Online Shopping Terhadap Intention To Purchase Pada
Aplikasi Shopee. Jurnal MANAJERIAL, 21(2), 59-70.
https://doi.org/10.17509/manajerial.v21i1.46158

Viola, Margery, E., & Seri. (2023). Pengaruh harga, promosi, dan word of mouth
terhadap minat pembelian konsumen mobil honda PT. Istana Deli Kejayaan
(IDK2) Medan. Jurnal Bisnis Dan Manajemen, 1(2), 135-145.
https://doi.org/10.51622/jbm.v1i2.1991

Widiar, G., Yuniarinto, A., & Yulianti, I. (2023). Perceived Ease of Use’s Effects
on Behavioral Intention Mediated by Perceived Usefulness and Trust.
Interdisciplinary Social Studies, 2(4), 1829-1844,
https://doi.org/10.55324/iss.v2i4.397PERCEIVED EASE OF USE’S
EFFECTS ON BEHAVIORAL INTENTION MEDIATED BY
PERCEIVED USEFULNESS AND TRUST

Winarno, W. A., Mas’ud, 1., & Palupi, T. W. (2021). Perceived Enjoyment,
Application Self-efficacy, and Subjective Norms as Determinants of
Behavior Intention in Using OVO Applications. Journal of Asian Finance,
Economics and Business, 8(2), 1189-1200.
https://doi.org/10.13106/jafeb.2021.v0l8.n02.1189

Wirakanda, G. G., & Agustina, N. (2022). Pengaruh Kemudahan Penggunaan
Terhadap Minat Konsumen Menggunakan Aplikasi Pos Giro Mobile (Studi
Kasus Pengguna Pos Giro Mobile Di Kabupaten Pandeglang Banten). Jurnal
Bisnis Dan Pemasaran, 12(1), 1-15.

Yizhen, W., Abdul Jamal, A. A., & Awang Mohidin, R. (2023). Understanding
Users’ Behavioral Intention to Use the Digital Currency Electronic Payment
in China. International Journal of Academic Research in Business and Social
Sciences, 13(10). https://doi.org/10.6007/ijarbss/v13-i10/18851

Yonatan, Z. A. (2024). Simak Platform Fintech Favorit Warga Indonesia 2024.
Goodstats.  https://data.goodstats.id/statistic/simak-platform-fintech-favorit-
warga-indonesia-2024-CjOME

Zaskia, E. N., & Muna, A. (2024). Connection between Behavioral Intention,
perceived Usefulness, and perceived Ease of Use for Indonesian GoPay E-
Wallet Users. Asian Journal of Management, Entrepreneurship and Social
Science, 4(03), 1422-1443. https://ajmesc.com/index.php/ajmesc

Program Studi Manajemen



