
 

60 

 

DAFTAR PUSTAKA 

Alamanda, L., & Soetjiningsih, C. H. (2023). Kontrol diri dan impulsive buying 

produk fashion pada mahasiswa psikologi Universitas Kristen Satya Wacana 

pengguna e-commerce shopee. HUMANITIS: Jurnal Homaniora, Sosial dan 

Bisnis, 1(4), 420-426.  http://humanisa.my.id/index.php/hms/article/view/40. 

Anastasya, Y. A., Julistia, R., & Astuti, W. (2023). The description of self-control 

in perpetrators of cyberbullying. Psikoislamedia: Jurnal Psikologi, 8(1), 47–

56. https://doi.org/10.22373/psikoislamedia.v8i1.15078 

Anggreini, R., & Mariyanti, S. (2014). Hubungan antara kontrol diri dan perilaku 

konsumtif mahasiswi Universitas Esa Unggul. Jurnal Psikologi Esa Unggul, 

12(01), 126664. https://digilib.esaunggul.ac.id/public/UEU-Journal-22839-

11_2150.pdf  

Ardiva, E., Hudaya, S., Maharani, F. D., & Rozak, R. W. A. (2024). Self control 

dari dampak impulsive buying dalam e-commerce di kalangan 

masyarakat.  Jurnal Ekonomi, Manajemen dan Akuntansi, 2(2), 269-278. 

https://doi.org/10.572349/neraca.v2i2.909  

Arican, H., & Kafadar, H. (2022). The relationship between executive functions 

and impulsive buying: a structural equation model. Neuropsychiatric 

Investigation, 60(3), 52-63. 

https://neuropsychiatricinvestigation.org/Content/files/sayilar/388/52-63.pdf  

Arisandy, D. (2017). Kontrol diri ditinjau dari impulsive buying pada belanja 

online. Jurnal Ilmiah Psyche, 11(2), 63-74. 

https://core.ac.uk/download/pdf/230401413.pdf  

Arum, D., & Khoirunnisa, R. N. (2021). Hubungan antara kontrol diri dengan 

perilaku konsumtif pada mahasiswi psikologi pengguna e-commerce 

shopee. Character Jurnal Penelitian Psikologi, 8(9), 92-102. 

https://ejournal.unesa.ac.id/index.php/character/article/view/42541  

Averill, J. R. (1973). Personal control over aversive stimuli and its relationship to 

stress. Psychological bulletin, 80(4), 286. https://doi.org/10.1037/h0034845 

Azwar, S. (2017). Metode penelitian psikologi. Pustaka Pelajar 

Azwar, S. (2020). Metode penelitian. Pustaka Pelajar. 

Azwar, S. (2018). Penyusunan Skala Psikologi. Pustaka Pelajar. 

Azwar, S. (2012). Reliabilitas dan Validitas. Pustaka Pelajar 

Baumeister, R. F. (2002). Yielding to temptation: self-control failure, impulsive 

purchasing, and consumer behavior. Journal of consumer Research, 28(4), 

670-676. https://doi.org/10.1086/338209 

http://humanisa.my.id/index.php/hms/article/view/40
https://doi.org/10.22373/psikoislamedia.v8i1.15078
https://digilib.esaunggul.ac.id/public/UEU-Journal-22839-11_2150.pdf
https://digilib.esaunggul.ac.id/public/UEU-Journal-22839-11_2150.pdf
https://doi.org/10.572349/neraca.v2i2.909
https://neuropsychiatricinvestigation.org/Content/files/sayilar/388/52-63.pdf
https://core.ac.uk/download/pdf/230401413.pdf
https://ejournal.unesa.ac.id/index.php/character/article/view/42541
https://psycnet.apa.org/doi/10.1037/h0034845
https://doi.org/10.1086/338209


61 

 

 
 

Baumeister, R. F., Sparks, E. A., Stillman, T. F., & Vohs, K. D. (2008). Free will in 

consumer behavior: Self-control, ego depletion, and choice. Journal of 

Consumer Psychology, 18(1), 4-13. 

https://doi.org/10.1016/j.jcps.2007.10.002  

Beatty, S. E., & Ferrell, M. E. (1998). Impulse buying: modeling its 

precursors. Journal of retailing, 74(2), 169-191. 

https://doi.org/10.1016/S0022-4359(99)80092-X 

Burkley, E. (2008). The role of self-control in resistance to 

persuasion. Personality and Social Psychology Bulletin, 34(3), 419-431. 

https://doi.org/10.1177/0146167207310458  

Dewi, R. P., Oktavia, K. B. R., & Murdiyani, H. (2024). Hubungan kontrol diri 

terhadap perilaku impulsive buying pada ibu rumah tangga pengguna 

aplikasi online shopping di rusun randu surabaya. Journal of Comprehensive 

Science (JCS), 3(1), 151-157. 

https://jcs.greenpublisher.id/index.php/jcs/article/view/597. 

Eric, E., Jocelyn, J., Cen, A., Bong, V., & Lie, F. K. (2022). Dampak influencer 

instagram terhadap gaya hidup belanja impulsif pada remaja di batam. E-

Bisnis: Jurnal Ilmiah Ekonomi dan Bisnis, 15(1), 135-

144.  https://doi.org/10.51903/e-bisnis.v15i1.734 

Fithriyani, S. I. A., Ratnaningtyas, A., & Prihandini, G. R. (2022). Perilaku 

impulsive buying pada mahasiswi pengguna e-commerce shopee ditinjau 

dari kontrol diri. JCA of Psychology, 3(01). 

https://jca.esaunggul.ac.id/index.php/jpsy/article/view/189  

Ghufron, M. Nur and Suminta, Rini Risnawita (2010) Teori-Teori Psikologi. Ar-

Ruzz Media. http://repository.iainkediri.ac.id/id/eprint/584  

Hariyanti, D. (2024, Oktober). “Riset IPSOS: Shopee Berikan Pengalaman 

Belanja Online Holistik Terbaik”. Katadata. 

https://katadata.co.id/digital/e-commerce/6678bc08382c2/riset-ipsos-

shopee-berikan-pengalaman-belanja-online-holistik-terbaik  

Kementerian Perdagangan RI, 2024. Perdagangan Digital (E-Commerce) 

Indonesia Periode 2023. 

file:///C:/Users/User/Downloads/1721204120_523135036514727d9e27-

2.pdf  

Kredivo Corp. (2020). Perilaku Konsumen E-Commerce Indonesia. Kadata 

Insight Center. 

https://kredivocorp.com/wpcontent/uploads/2020/08/Kredivo_Katadata_Eco

m-Report.pdf  

Mulyono, F. (2012). Faktor demografis dalam perilaku pembelian impulsif. Jurnal 

Administrasi Bisnis, 8(1). file:///C:/Users/User/Downloads/416-

Article%20Text-825-1-10-20140616.pdf  

https://doi.org/10.1016/j.jcps.2007.10.002
https://doi.org/10.1016/S0022-4359(99)80092-X
https://doi.org/10.1177/0146167207310458
https://jcs.greenpublisher.id/index.php/jcs/article/view/597
https://doi.org/10.51903/e-bisnis.v15i1.734
https://jca.esaunggul.ac.id/index.php/jpsy/article/view/189
http://repository.iainkediri.ac.id/id/eprint/584
https://katadata.co.id/digital/e-commerce/6678bc08382c2/riset-ipsos-shopee-berikan-pengalaman-belanja-online-holistik-terbaik
https://katadata.co.id/digital/e-commerce/6678bc08382c2/riset-ipsos-shopee-berikan-pengalaman-belanja-online-holistik-terbaik
file:///C:/Users/User/Downloads/1721204120_523135036514727d9e27-2.pdf
file:///C:/Users/User/Downloads/1721204120_523135036514727d9e27-2.pdf
https://kredivocorp.com/wpcontent/uploads/2020/08/Kredivo_Katadata_Ecom-Report.pdf
https://kredivocorp.com/wpcontent/uploads/2020/08/Kredivo_Katadata_Ecom-Report.pdf
file:///C:/Users/User/Downloads/416-Article%20Text-825-1-10-20140616.pdf
file:///C:/Users/User/Downloads/416-Article%20Text-825-1-10-20140616.pdf


62 

 

 
 

Muzammil, I. F. S., Utami, A. B., & Rista, K. (2022). Impulsive buying pada 

perempuan dewasa awal: Bagaimana peranan self-control?. INNER: Journal 

of Psychological Research, 2(3), 385-394. 

https://aksiologi.org/index.php/inner/article/view/691  

Papalia, D. E., Old s, S. W., & Feldman, R. D. 2009. Human Development 

Perkembangan Manusia. Salemba Humanika. 

Pratami, K. I., & Yudantara, I. G. A. P. (2023). Pengaruh financial attitude, 

shopping lifestyle dan penggunaan e-wallet terhadap perilaku impulsive 

buying dalam marketplace shopee:(studi pada generasi z di kabupaten 

buleleng). JIMAT (Jurnal Ilmiah Mahasiswa Akuntansi) Undiksha, 14(04), 

896-907. https://ejournal.undiksha.ac.id/index.php/S1ak/article/view/49420  

Priyatno, (2011). "Belajar Cepat Olah Data Statistik dengan SPSS". Penerbit 

ANDI 

Puspitasari, D., Argiati, S. H. B., & Putrianti, F. G. (2022). Impulsive buying 

ditinjau dari kontrol diri pada mahasiswi penggemar k-pop di 

Yogyakarta. Journal of Psychology Students, 1(2), 104-112. 

https://journal.uinsgd.ac.id/index.php/jops/article/view/16977. 

Ratnaningtyas, A., & Prihandini, G. R. (2022). Perilaku impulsive buying pada 

mahasiswi pengguna e-commerce shopee ditinjau dari kontrol diri. JCA of

 Psychology, 3(01). 

https://jca.esaunggul.ac.id/index.php/jpsy/article/view/189  

Republik Indonesia. (2012). Undang-Undang Republik Indonesia tentang 

Pendidikan Tinggi. Kementerian Riset, Teknologi, dan Pendidikan Tinggi. 

Jakarta. https://diktis.kemenag.go.id/prodi/dokumen/UU-Nomor-12-Tahun-

2012-ttg-Pendidikan-Tinggi.pdf  

Republika. (2023, September). Terjerat Pinjol demi Hedon. PT. Republika Media 

Mandiri. https://www.republika.id/posts/45360/terjerat-pinjol-demi-hedon  

Research and Markets. (2024). E-commerce global market report. 

https://www.researchandmarkets.com/reports/5735260/e-commerce-global-

market-report 

Rook, D. W. (1987). The buying impulse. Journal of Consumer Research, 14(2), 

189–199. https://doi.org/10.1086/209105  

Rosadi, D. S., & Andriani, I. (2023). Hubungan impulsive buying dengan perilaku 

berhutang pada pengguna pinjaman online. JIM: Jurnal Ilmiah Mahasiswa 

Pendidikan Sejarah, 8(4), 3655-

3664.  https://jim.usk.ac.id/sejarah/article/view/26214 

Salamba, D. C., & Ambarwati, K. D. (2023). Hubungan antara kontrol diri dengan 

impulsive buying produk fashion di masa pandemi pada mahasiswa melalui 

aplikasi belanja online. Economics and Digital Business Review, 4(1), 929-

939. https://www.ojs.stieamkop.ac.id/index.php/ecotal/article/view/455  

https://aksiologi.org/index.php/inner/article/view/691
https://ejournal.undiksha.ac.id/index.php/S1ak/article/view/49420
https://journal.uinsgd.ac.id/index.php/jops/article/view/16977
https://jca.esaunggul.ac.id/index.php/jpsy/article/view/189
https://diktis.kemenag.go.id/prodi/dokumen/UU-Nomor-12-Tahun-2012-ttg-Pendidikan-Tinggi.pdf
https://diktis.kemenag.go.id/prodi/dokumen/UU-Nomor-12-Tahun-2012-ttg-Pendidikan-Tinggi.pdf
https://www.republika.id/posts/45360/terjerat-pinjol-demi-hedon
https://www.researchandmarkets.com/reports/5735260/e-commerce-global-market-report
https://www.researchandmarkets.com/reports/5735260/e-commerce-global-market-report
https://doi.org/10.1086/209105
https://jim.usk.ac.id/sejarah/article/view/26214
https://www.ojs.stieamkop.ac.id/index.php/ecotal/article/view/455


63 

 

 
 

Santrock, Jhon W. (2011). Life – Span Development : Perkembangan Masa 

Hidup. Erlangga. 

Shopee Indonesia. (2024, November). Situs Belanja Online Terlengkap & 

Terpercaya. https://shopee.co.id/?is_from_login=true  

Similar Web. (2024, November). Top Websites Ranking. 

https://www.similarweb.com/top-websites/indonesia/e-commerce-and-

shopping/  

Sinaga, E. M. (2022). Studi komparatif penggunaan digital payment terhadap 

perilaku online impulse buying (Studi kasus: Pengguna OVO, GoPay, dan 

ShopeePay). Jurnal Ilmiah Edunomika, 7(1), 241–250. https://jurnal.stie-

aas.ac.id/index.php/jie/article/view/6917  

Soetandio, L., & Effendy, J. A. (2024). Pengaruh gamification terhadap online 

impulsive buying dengan affective reactions dan cognitive reactions sebagai 

variabel mediasi. Jurnal Performa: Jurnal Manajemen dan Start-up Bisnis, 

9(2), 1-26. https://doi.org/10.37715/jp.v9i2.4777  

Sugiyono, (2017). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta 

Sugiyono. (2012). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. Alfabeta. 

Sugiyono. (2019). Metode Penelitian Kuantitatif. R & D. CV Alfabeta. 

Universitas Malikussaleh. (2025). Universitas Malikussaleh - Kampus inklusif dan 

pro perubahan. https://unimal.ac.id 

Verplanken, B., & Herabadi, A. (2001). Individual differences in impulse buying 

tendency: Feeling and no thinking. European Journal of personality, 15(S1), 

S71-S83. https://onlinelibrary.wiley.com/doi/abs/10.1002/per.423  

Widiasih, N. P. Y., Sokarina, A., & Isnawati, I. (2023). Paylater system and 

people's consumptive behavior: a phenomenological study. Socio-Economic 

and Humanistic Aspects for Township and Industry, 1(2), 188-

197.  https://jurnal.tintaemas.id/index.php/sehati/article/view/133. 

Wong, J. (2010). Definisi E-Commerce. Unikom. 

Wood, M. (1998). Socio-economic status, delay of gratification, and impulse 

buying. Journal of economic psychology, 19(3), 295-320. 

https://www.sciencedirect.com/science/article/abs/pii/S0167487098000099  

 

 

 

 

 

https://shopee.co.id/?is_from_login=true
https://www.similarweb.com/top-websites/indonesia/e-commerce-and-shopping/
https://www.similarweb.com/top-websites/indonesia/e-commerce-and-shopping/
https://jurnal.stie-aas.ac.id/index.php/jie/article/view/6917
https://jurnal.stie-aas.ac.id/index.php/jie/article/view/6917
https://doi.org/10.37715/jp.v9i2.4777
https://unimal.ac.id/
https://onlinelibrary.wiley.com/doi/abs/10.1002/per.423
https://jurnal.tintaemas.id/index.php/sehati/article/view/133
https://www.sciencedirect.com/science/article/abs/pii/S0167487098000099

