ABSTRACT

This research was conducted in Sawang District, North Aceh Regency, Riseh
Tunong Village, Gunci Village, and Blang Teurakan Village. The samples taken
were from the 3 villages as many as 20 farmers from Riseh Tunong Village, 15
farmers from Gunci Village and 13 farmers from Blang Teurakan Village. This
study aims to 1) describe the general overview of areca nut marketing channels in
Sawang District, North Aceh Regency. 2) analyze the efficiency of areca nut
marketing in Sawang District, North Aceh Regency. The data used in this study is
primary data obtained based on the results of observations and interviews
conducted using questionnaires on sample farmers and traders and supported by
secondary data from several literature. Based on the results of the research, it is
known that areca nut marketing in Sawang District consists of 3 marketing
channels, namely 1) channel 1 consists of farmers — wholesalers — end
consumers/exporters, 2) channel 1lI, namely farmers — collectors — final
consumers/exporters, 3) channel 111, namely farmers — collectors — wholesalers —
end consumers/exporters. The results of the analysis of the most efficient
marketing margin value are based on the size of the margin, namely channel I,
which is Rp.2,800/Kg. the value of the farmer's share received by the largest
farmer, namely in channel 1, is 65% and the value of the profit-to-cost ratio in
channel I 7/C>1 is 3%.
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